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ABSTRAK

ANALISIS TINDAK TUTUR PERLOKUSI PADA IKLAN MINUMAN
BERSODA DI TELEVISI
Rezandra Putra Hardita. A310140135. Skripsi Program Studi Pendidikan Bahasa
dan Sastra Indonesia. Fakultas Keguruan dan Ilmu Pendidikan, Universitas
Muhammadiyah Surakarta, 2019.

Iklan merupakan berita untuk mendorong, membujuk khalayak ramai agar tertarik
pada barang dan jasa yang ditawarkan. Iklan sering ditawarkan melalui berbagai
media massa, misalnya koran, majalah, radio, dan televisi. Bahasa iklan yang
dipakai pada produk minuman bersoda ditelevisi mengandung tindak tutur yang
sangat menarik di kemas sedemikian rupa sehingga mampu memberikan pengaruh
kepada setiap orang yang melihat iklan tersebut membeli produk yang ditawarkan.
Tujuan penelitian ini adalah untuk mendeskripsikan bentuk tindak tutur perlokusi
pada iklan produk minuman bersoda di televisi dan memaparkan makna tindak
tutur perlokusi iklan produk minuman bersoda di televisi.Penelitian merupakan
jenis penelitian diskriptif dengan metode kualitatif. Data dalam penelitian ini
adalah tuturan atau kalimat yang mengandung tindak perlokusi yang ada pada
iklan produk minuman bersoda di televisi. Sumber data pada penelitian ini berupa
data primer dan data sekunder. Sedangkan metode pengumpulan data pada
penelitian ini dengan menggunakan metode dokumentasi dan simak catat. Hasil
penelitian ini menunjukkan bahwa banyaknya tindak tutur perlokusi pada iklan
minuman bersoda di televisi terdapat 20 tindak tutur. Sedangkan berdasarkan
bentuknya diketahui bahwa bentuk dari tindak tutur perlokusi si yang ditemukan
dalam iklan produk minuman bersoda ditelevisi meliputi kalimat perintah, kalimat
memberikan saran atau nasihat dan kalimat menyatakan.

Kata Kunci : tindak tutur, iklan, televisi.
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ABSTRACT
ANALYSIS OF LOCAL TRANSMISSION ACTION IN SPEED DRINKS IN
TELEVISION
Rezandra Putra Hardita. A310140135. Esay of Indonesian Language and
Literature Education Study Program. Faculty of Teacher Training and Education,
University of Muhammadiyah Surakarta, 2019

Advertising is news to encourage, persuade the public to be interested in the
goods and services offered. Advertising is often offered through various mass
media, such as newspapers, magazines, radio, and television. The advertising
language used in carbonated beverage products on television contains very
interesting speech acts in the packaging in such a way as to be able to influence
everyone who sees the advertisement buying the product offered. The purpose of
this study was to describe the form of speech acts of decoction of carbonated
beverage product advertisements on television and to explain the meaning of
speech acts in the decoction of carbonated beverage product advertisements on
television. Research is a type of descriptive research with qualitative methods.
The data in this study are utterances or sentences that contain acts of perlokusi
which are in advertisements of soft drinks products on television media. Data
sources in this study are primary data and secondary data. While the data
collection techniques using data collection techniques in this study are
documentation methods and note note. The results of this study indicate that the
number of perlukosi speech acts on carbonated drink advertisements is television
there are 20 speech acts. Whereas based on its meaning it is known that the
meaning of the perlukosi speech act found in the advertising of carbonated
beverage products on television includes the meaning of the command, the
meaning of giving advice or advice and the meaning stated.

Keywords: speech acts, advertising, television.
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