52

DAFTAR PUSTAKA

Anderson, H. (2006), “ creating a parallel universe for trade shows “, Trade
Show Executive, Oktober, pp. 16-17.

Blithe, Jim,(2010), Trade fairs a communication: a new model, Jurnal of
Jusiness & Industrial Marketing , hal 57-62.

Cooper R.G., Emory, C, 1995 , Bussines Research Method. Five Edition
Richard D Irwin Inc.

Dekimpe, M.G., Francois, P., Gopalakhisna, S., Lilien, G. and van de Bulte, C.
(1997), “generalizing about trade show effectiveness: a cross-national
comparison”, Journal of Marketing, Vol. 61, pp. 55-64.

Frese, Brantjes dan Hoorn, 2002, “Psychological Success Factors of Small
Scale Businesses in Namibia : The Roles of Strategy Process,
Entrepreneurial Orientation and The Environment”, Journal of
Developmental Entrepreneurship, Vol. 7, No. 3.

Gegigenmuller, Anja, (2010), The roll ofvitual trade fair in relationship value
creation, Emerald Grup Publishing Limited, Hal 284-292

Hansen, Kare, (2002), Measuring performance at trade show scale development

and validation, elselvier, hal 1-13



53

Johanta, Angga, (2011), “Analisis kinerja pameran dagang industri kerajinan
Indonesia (studi kasus trade expo Indonesia 2011)”, Karya akhir
Universitas Indonesia.

Jusuf, Al Haryono (2005), Dasar-dasar Akuntansi. Yogyakarta: Penerbit
Sekolah Tinggi Ilmu Ekonomi YKPN.

Lumpkin, G. T., dan Dess, G. G., (1996), “Clarifying the Entrepreneurial
Orientation Construct and Linking it to Performance”, Academy of
Management Review.

Morris, Michael H. dan Pamela S. Lewis, 1995 “Determinants of
Entrepreneurial Activity Implications for Marketing”, European Journal
of Marketing.

Sitohang, Sonang, (2006), “Pengaruh kreatifitas dan trade exhibition terhadap
inovasi berkelanjutan dan kinerja pemasaran sentra industri kecil mebel
kayu di kabupaten madiun”, Karya akhir STIEI Surabaya.

Widjaya Tunggal, Amin, (1993). Akutansi Biaya. Jakarta: Penerbit PT. Rineka

Cipta.





