DAFTAR PUSTAKA

Aaker, D. A., 1991, Managing Brand Equity, New Y ork, Free Press.
Aaker, D. A., 1996. Building Strong Brands, New Y ork, Free Press.

Aaker, J. L., 1997, Dimensions of Brand Personality, Journal of Marketing Research, Vol. 34
(August), pp. 347-356.

Albari, 2007, Efektivitas lklan Televis Sabun Pembersh Muka di Kota Yogyakarta
(Pendekatan Consumer Decision Model), Sinergi Kajian Bisnis dan Mangemen,
Vol. 9, No. 1, Januari 2007, Hal. 1-21.

Alma, Buchari, 2002, Manajemen Pemasaran dan Pemasaran Jasa, Bandung, Alvabeta.

Andrews, M and Kim, D., 2007, Revitalising Suffering Mutinational Brands. An Empirical
Sudy, International Marketing Review, Vol. 24, No. 3, pp. 350-372.

Astuti, Sri Wahjuni dan | Gde Cahyadi, 2007, Pengaruh Elemen Ekuitas Merek Terhadap
Rasa Percaya Diri Pelanggan di Surabaya atas Keputusan Pembelian Sepeda Motor
Honda, Majalah Ekonomi, Tahun XVII, No. 2, Agustus, Hal. 145-156.

Baron, R. M and Kenny, D. A., 1986, The Moderator-Mediator Variable Distinction in
Social Psychological Research: Conceptual, Strategic, and Satistical
Considerations, Journal of Personality and Social Psychology, Vol. 51, No. 6, pp.
1173-1182.

Belch, George, E, 2004, Advertising and Promotion: An Integrated Marketing Communications
Perspective, 6.ed, New Y ork, McGraw-Hill/Irwin.

Belch, G. E & Belch M. A., 1995, Introduction to Advertisng and Promotion: An Integrated
Mar keting Communi cations Perspective, USA, Richard D. Irwin.

Biehal., Gabriel, Stephen., Debra, and Curlo, Eleonora, 1992, Attitude Toward the Ad Brand
Choice, Journal of Advertising, Vol.21, No.3, pp.19-36.

Bid, Alexander, L., 1992, How Brand Image Drives Brand Equity, Journal of Advertisng
Research.

Bram, Yudi. F., 2005, Analiss Efektivitas Iklan sebagai Salah Satu Srategi
Pemasaran Perusahaan Percetakan dan Penerbitan PT Rambang dengan
Menggunakan Metode EPIC Model, Jurnal Manajemen & Bisnis Siwijaya, Vol.
3, No. 6, Hal.1-23.

Cannon, J. P., W. D. Perault, and E. J. McCarthy, 2009, Pemasaran Dasar: Pendekatan
Manajerial Global, 16 ed, Jakarta, Salemba Empat.

Cobb-Walgren, Cathy J., Cyntia A. Ruble, and Naveen Donthu, 1995, Brand Equity, Brand
Preference, and Purchase Intent, Journal of Advertising, XXI1V (Fall), 25-40.



Dharmmesta, B. S., 1999, Loyalitas Pelanggan: Sebuah Kajian Konseptual Sebagai Panduan
Bagi Pendliti, Jurnal Ekonomi dan BisnisIndonesia, Vol.14, No.3.

Dirksen, Charles, J and Arthur, Kruger, 1972, Advertising Principles and Problems 3rd Edition,
[llinais, Richard D, Irwin Inc.

Djarwanto, P. S, 1998, Pokok-pokok Analisa Laporan Keuangan, Y ogyakarta, BPFE.

Dodds, William, B., Kent, B, Monroe, and Dhruv Grewal ., 1991, Effects of Price, Brand, and
Sore Information on Buyers Product Evaluations, Journal of Marketing Research,
Vol. 28, pp. 307-19.

Dodd, James., Kent, B, Monroe and P Grewal, 1991, The Evaluating of Price, Perceived
Quality, and Customer Perceptions of Products Quality, Journal of Marketing
Research, Vol.42, pp.331-349.

Engel, 1995, Consumer Behaviour, 8th Eidition Forth Worth, Texas, TheDryden Press.

Fadli dan Inneke Qamariah, 2008, Analisis Pengaruh Faktor-Faktor Ekuitas Merek Sepeda
Motor Merek Honda Terhadap Keputusan Pembelian (Sudi Kasus Pada Universitas
Sumatera Utara), Jurnal Manajemen Bisnis, Vol. (1)2, pp. 48-58.

Ferdinand, Augusty, 2002, Structural Equation Modelling dalam Penelitian Manajemen,
Semarang, UNDIP

., 2006, “Metode Penelitian Manajemen” Pedoman Penelitian Untuk Penulisan
Sripsi, Tesisdan Disertas [lmu Manajemen, Semarang, Badan Penerbit Universitas
Diponegoro.

Goldsmith, Ronald E., Barbara A. Lafferty and Stephen J. Newell, 2000, The Impact of
Corporate Credibility and Celebrity Credibility on Consumer Reaction to
Advertisements and Brands, Journal of Advertising, Vol. 24, No. 3, Fal, 43-54.

Graeff, T. R., 1996, Using Promotional Messages to Manage The Effects of Brand and Self
Image on Brands Evaluation, Journal of Consumer Marketing, Vol.13, No.3, pp 4-
18.

Hair, J. R., Black, W. C., Babin, B. J., Anderson, R. E. and Tatham, R. L., 1998, Data
Multivariate Analysis, Fifth Edition, Prentice Hall, Upper Saddle River : New Jersy

Har, J. R., Black, W. C., Bahin, B. J., Anderson, R. E. and Tatham, R. L., 2006, Data
Multivariate Analysis, 6™ ed. Prentice Hall, Upper Saddle River.

Handayani, Wiwik, 2009, Keterlibatan Konsumen Berdasarkan Efektivitas Iklan Terhadap
Loyalitas Merek Pada Produk Sm Card IM3 di Wilayah Sdoarjo, Jurnal Aplikasi
Manajemen, Universitas Brawijaya, Vol. 7, No. 3, Hal. 599-605.

Haubl, G., 1996, A Cross-National Investigation of The Effects of Country of Origin and
Brand Name on The Evaluation of a New Car, International Marketing Review,Vol.
13 No. 5, pp. 76-97.



Howard, John A., Robert P Shay and Christopher A Green., 1998, Measuring The Effect Of
Marketing Information On Buying Intensions, The Journal of Service Marketing,
Vol. 2 No.4, pp. 27-36.

Indriani, Farida dan Hendiarti, Dini. Sudi Mengenai Efektifitas Iklan Terhadap Citra Merek
Maskapai Garuda Indonesia, Jurnal Sains Pemasaran Indonesia, Volume V11, No.
1, Mei 2009, halaman 83 — 106.

Indriarto, Fidelis, 2006, Studi Mengenai Faktor Kekhawatiran dalam Proses Penyampaian
Pesan Iklan, Jurnal Sains Pemasaran Indonesia, Vol. 5, No. 3, pp.243-268.

Jefkins, Frank, 1997, Periklanan, Jakarta, Erlangga

., 1982, Introduction To Marketing, Advertissng And Public Relation, London,
Memilland Press Ltd.

Kamins, Michagl A., Brand, M. J., Hoeke, S. A., and Moe, J. C., 1989, Two-Sded Versus
One-Sded Celebrity Endorsements. The Impact on Advertising Effectiveness and
Credibility, Journal of Advertising, Vol. 18 (2), pp. 4-10.

Keller, K., 1993, Concetualizing, Measuring and Managing Customer Based Brand Equity,
Journal of Marketing, Vol.57, Pg.

Kinnear, Thomas C, dan Taylor, James R., 1998, Riset Pemasaran, Edis tiga, Jakarta,
Erlangga.

Kotler, Philip, 2002, Manajemen Pemasaran 1 dan 2, Edisi Milenium, Jakarta, Prenhallindo.

., 2003, Marketing Management 11th edition, International Edition, Prentice Hall,
New Jersey.

., 2004. Manajemen Pemasaran: Analisis, Perencanaan, implementasi dan Kontrol,
Edis Sebelas. Alih Bahasa, Hendra Teguh. Jakarta, Prenhallindo.

., 2005, Manajamen Pemasaran, Jilid 1 dan 2, Jakarta, PT. Indeks Kelompok
Gramedia.

Kotler, Philip dan A.B. Susanto, 2001, Manajemen Pemasaran di Indonesia. Edisi Pertama,
Terjemahan, Jakarta, Salemba Empat.

Kotler, Phillip dan Gary Amstrong, 2001, Prinsip-Prinsip Pemasaran jilid 2, Edis ke-8,
Jakarta, Erlangga.

Laskey, Fox and Crask, 1995, The Relationship Between Advertising Message Strategy and
Televisson Commercial effectiveness, Journal of Advertising Research,
March/April.

Lindawati, 2005, Analisis Kesadaran Merek, Persepsi Konsumen, dan Asosiasi Merek dalam
Ekstens Merek Pada Produk Merek LIFEBUOY di Surabaya, Jurnal Sains
Pemasaran Indonesia, Vol.IV, No.1, pp.47-70.



Loudon, David L and Albert J. Della Bitta, 2004, Consumer Behavior Concepts and
Appications. Third Edition Singapore, MC Graw Hill Inc.

Low, G. S dan Lamb, Ch. W, 2000, The measurement and dimensionality of brand
associations, The Journal of Product and Brand Management, Vol. 9 No.6, pp.350-
68

Menon, Mohan K., Boone, Louis E., and Rogers, Hudson P., 2001, Celebrity Advertising: An
Assessment of Its Relative Effectiveness.
http://www.sbaer.uca.edu/research/2001/sma/01sma018.html .

Mehta, A., and Purvis, S.C., 1994, Evaluating Advertising Effectiveness through Advertising
Response Modeling (ARM), Minneapolis, Advertising and Consumer Psychology
Conference.

Mueller, R. O., 1996, Basic principles of structural equation modeling: An introduction to
lisrel and EQS, New Y ork, Springer.

Mustikorini, Dwi, 1., 2009, Pengaruh Iklan di Televisi Terhadap Keputusan Konsumen Untuk
Membeli Shampo Lifebouy di Surabaya Barat (Sudi Kasus Pada Iklan Lifebuoy
Verss Adik yang Melarang Kakaknya Untuk Datang Kepesta Ulang Tahunnya
Karena Kakaknya Berketombe), Jurnal Ekonomi Manajemen, Vol. 6, No 2, Hal.
105-127.

Park, C. Whan., Milberg , Sandra, and Lawson, Robert.,, 1991, Evaluation of Brand
Extensions. The Role of Product Feature Smilarity and Brand Concept Consistency,
Journal of Consumer Research, Vol. 18, September.

Park, Chan Su and V. Srinivasan., 1994, A Survey-Based Method for Measuring and
Understanding Brand Equity and Its Extendibility, Journal of Marketing Research,
Vol.31 (May), pp. 271-288.

Pitta, D. A. and Katsanis, L. P., 1995, Understanding brand equity for successful brand
extension. Journal of Consumer Marketing, Vol. 12, No.4, pp: 51-64.

Pujiyanto, 2003, Strategi Pemasaran Produk Melalui Media Periklanan, NIRMANA, Equity
for Successful Brand Extension, Journal Of Consumer Marketing, Vol. 12, No. 4,
Hal. 51-64.Vol. 5, No. 1, Hal. 96-109.

Ries, Al. & Trout, Jack, 1987, The 22 Immutable Laws of Marketing, Jakarta, Elex Media
Komputindo.

Ritawati Tedjakusuma, Sri Hartini, Muryani, 2001. Analisis Faktor-Faktor yang
Mempengaruhi Perilaku Konsumen dalam Pembeian Air Minum mineral di
Kotamadya Surabaya, Jurnal penelitian Dinamika social Vol.1, No.3, Desember
2001: 48-58.

Riyanto, Makmun, 2008, Analisis Faktor yang Mempengaruhi Efektifitas Iklan dan
Implikasinya Terhadap Skap Merek Sudi Kasus pada lklan Ponds di Kota
Semarang, Tesis, Semarang, Universitas Diponegoro.



Santoso, Singgih dan Tjiptono, Fandy, 2001, Riset Pemasaran: Konsep dan Aplikasi dengan
PSS, Jakarta, Elex Media Komputindo.

Sapto, H., 2004, Pengaruh Kreatifitas Iklan Terhadap Loyalitas Konsumen Sabun Lux,
Telaah Bisnis, Vol.5, No.2,Pg. 157-171.

Sastradipoera, Komaruddin, 2003, Manajemen Marketing, Edisi Pertama, Bandung, Kappa-
Sigma.

Sekaran, Uma, 2000, Research Methods for Business, A Akill-Building Approach, America,
Thirt Edition, John Wiley & Sons, Inc.

Setiadi, N. J.,, 2003, Perilaku Konsumen dan Implikas untuk Strategi dan Penelitian
Pemasaran, Jakarta, Kencana.

Shimp, Terrence, A., 2000, Advertising Promotion (Supplement Aspect of Integrated
Marketing Communications), Fifth Edition, The Dryden Press Harcourt College
Publisher.

., 2000, Promosi dan Periklanan. Aspek Tambahan Komunikasi Pemasaran Terpadu,
Jakarta, Erlangga.

., 2003, Periklanan Promosi, Jakarta, Erlangga.
Sugiyono, 2004, Metode Penelitian Bisnis, Bandung, Alfabeta.

Sukarno, Edy, 2005, Sstem Pengendalian Manajemen, Cetakan ke 3, Jakarta, Gramedia
Pustaka Utama.

Sutisna, 2001, Perilaku Konsumen dan Komunikasi Pemasaran, Bandung, Remaja
Rosdakarya.

., 2002, Perilaku Konsumen dan Komunikasi Pemasaran, Cetakan Kedua, Bandung,
Remaja Rosdakarya.

., 2003, Perilaku Konsumen dan Komunikass Pemasaran, Bandung, Remaga
Rosdakarya.

WEells, William., John Burnett & Sandra E. Moriarty, 1998, Advertising: Principles and
Practice, New Jersey, Prentice Hall, Inc.

., 2000, Advertising: Principles and Practice, USA, Prentice Hall.

William Schoell F, Garry Dessler, John A.Reinecke, 1993, Introduction to Business, Boston,
Allyn and Bacon.



