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ABSTRACT  

 
 Language used in online shop is different from that used by people in daily 
conversation. There are specific terms to explain the event that happens in online 
shop. Many registers used in online shop can be found especially in English. In 
this case, this research analyzes the linguistics form and the meaning of register 
used in online shop. The type of this research is descriptive qualitative research. 
The object of this research is the register used in online shop. The data are 
register words and phrases included in printed material used in online shop. The 
data source is dialogue between the buyer and seller in online shop. In collecting 
the data, the writer looks for the dialogue in online shop, reads the dialogue 
repeatedly, gives a sign to the register words, and writes down the dialogue, 
register words, and phrases. In analyzing the data, the writer classifies the data, 
analyzes the linguistics form and meaning, analyzes the context of situation, 
identifies the differences between lexical and contextual meaning and draws 
conclusion. Based on the analysis, the researcher finds the data based on the 
linguistics form (7 data of verb, 3 data of noun, 1 datum of adjective, 8 data of 
compound word, 5 data of abbreviation, and 2 data of noun phrase). Based on the 
meaning, the writer finds 16 data in contextual meaning and 10 data in lexical 
meaning. 
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A. INTRODUCTION 

Background of the Study 

 Holmes (1992:1) states that language and society are interest in 

explaining why we speak differently in different social, context, and it 

concern with identifying the social functions of language and the ways it is 

used to convey social meaning. 

Sociolinguistics also studies the language variation that occurs in this 

world. There are several definitions about the language variation. Hudson 

(in Wardaugh, 1998:21) defines a variety of language as a set of linguistics 

items with similar distribution. Alwasilah (1985:51) states that there are six 

terms of language variation, namely Style, Slang, Colloquial, Jargon, Argot 

and Register.  

The languages of people in society are different from each other. For 

example, the language that is used by the teacher and the doctor are 

different. Each of them has its characteristics, in Sociolinguistics it is called 

Register. Holmes (1992:246) states that the term register here describes the 

language of groups of people with common interest or jobs, or the language 

used in situational associated with such groups. The differences of each 

language are related with the context of situation, which consist of field, 

mode, and tenor. 

Online shopping is the process of buying goods and services from 

merchants who sell their merchandise on the internet. Shoppers can visit 

web store or online shop from their home by connecting to the internet with 

a personal computer. Consumers buy a variety of items  such as shoes, bags, 

clothes, foods.  A lot of new words are created in that group especially at 

online shop. In Online shop’s languages, online shop is acted as the field, 

buyer and seller as the tenor and the spoken or written language as the 

mode.  

In this research, the writer focuses on sociolinguistic analysis studying 

about the register as a kind of language variation. The writer uses the online 



shop in facebook because today a lot of people use this social media and 

they think that it makes more efficient in shopping activity. And also, the 

author finds a lot of registers used by the buyer and customer in trading 

transaction. 

Previous study 

First, Faridatul Ulfah consulted Register Analysis in English Movie 

Advertisements of www.21-cineplex.com (A Sociolinguistics Study) (2010). 

Second, Mega conducted A Descriptive Study of Register Used in Ticketing 

Division at Tanjung Emas Semarang (2012), which gives some information 

about the linguistics form and the meaning of English register. 

Problem of Statement 

Based on the background above, the writer formulates the problem 

statement, as follows: 

1. What are the linguistic forms of the register used in online shop’s 

language? 

2. What is the meaning of the register used in online shop’s language?  

Objective of the Study 

The objective of the study is to identify the linguistic forms of the 

register used in online shop’s language and to identify the meaning of the 

register used in online shop’s language. 

 

B. Research Method 

Type of Research 

In  doing this research, the writer uses descriptive qualitatives 

research.  According to Moleong (1990:2) “A qualitative research is a 

research without any calculating and numbering”. The researcher takes 

qualitative research because this research is to identify the linguistic form of 

register word that is used in Online shop’s language and to describe the 

meaning of register word that is used in Online shop at social media. 

 



The Object of the Research 

The object of the research is the use of register word, the linguistic 

forms and the meaning of register word in Online Shop at Social Media. 

Data and Data Source 

The data are register words and phrases included in printed material 

used in Online shop’s language at social media (www.facebook.com) and 

the source of data is the dialogue between the buyer and custumer in Online 

shop at social media (www.facebook.com). 

Technique of Collecting Data 

The method of data collection is observation and documentation. The 

ways are as follows: the writer looks for trusted online shop at facebook 

because there are a lot of dialogues between the seller and the buyer.Then, 

the writer reads the dialogue repeatedly and gives a sign to the registers used 

in online shop at facebook, and the writer writes down the dialogues and 

register words and phrases. 

Technique of Analyzing Data 

To analyze the collected data, the researcher takes the following steps: 

classifying the data which can be categories as the register, analyzing the 

data by identifying the linguistics form of the words and phrases, analyzing 

the context of situation of the data, identifying the differences between the 

lexical meaning and contextual meaning based on the Larson’s theory and 

drawing conclusion and suggestion based on the data analysis. 

 

C. Research Finding and Discussion 

Research Finding 

Based on the linguistics form, the writer will differentiate two kinds 

of data, they are words and phrases. The writer finds 26 data containing of 

24 data of words and 2 data of phrase. The data of word is classified based 

on the content and the formation of word. Based on the content of word, the 

data contains noun (sist, supplier, and stock), verb (keep, transfer, boking, 



cancel, order, confirm, and retail), and adjective (ready). Based on the 

formation of word, the data contains compound (restock, allsize, blacklist, 

on model, no inner, sold out, reseller, and dropship) and abbreviation (OL, 

PO, DP, PM, and COD). The data of phrases contains noun phrase (ready 

stock and full payment).  

Based on the meaning of register, the writer will differentiate two 

kinds of meaning, they are lexical and contextual meaning. The writer finds 

the high frequency data of register meaning are in contextual meaning. The 

writer finds 16 data in contextual meaning and 10 data in lexical meaning.  

Besides that, the writer also finds the meaning based on the context of 

situation. It consists of field, mode, and tenor. Field is the social setting and 

purpose of the interaction. The social setting of the register happen in online 

shop. It happen when the buyer ask about the availability of goods, 

purchasing system, and trading system. It also happen when the seller give 

more information about the purchasing system, trading system, and more 

information about the mercahndise and its specification. 

Tenor is the relationship between participants in the event. The 

register in online shop is used by the buyer and the seller. Mode refers to the 

medium of communication. All the registers used in online shop are in the 

written form. 

Discussion  

After analyzing all of the data, the writer finally finds out and arranges 

several findings. The findings are based on the linguistics form of register 

and the meaning of the online shop register. 

Linguistics Form of Register 

The English register at online shop based on the linguistics form of 

register can be classified into two forms, they are words and phrases. The 

discussion and finding linguistics form of register used in online shop is 

described in the form of the table as follows: 

 



Table 1 

Linguistics Form of Register Used in Online Shop 

No Linguistics Form Register  Σ Data % 

1 Word       
  a. Noun Sist 3 11,54 % 
    Supplier     
    Stock     
          
  b. Verb Keep 7 26,92% 
    Transfer     
    Booking     
    Cancel     
    Order     
    Confirm     
    Retail     
          
  c. Adjective Ready 1 3,85 % 
          
  d. Compound Restock 8 30,77 % 
    Allsize     
    Blacklist     
    On Model     
    No Inner     
    Sold Out     
    Reseller     
    Dropship     
          
  e. Abbreviation OL 5 19,23 % 
    PO     
    DP     
    PM     
    COD     
          
2 Phrase       
  a. Noun Phrase Ready stock 2 7,69 % 
    Full Payment     
          
  Σ Data   26 100% 



Based on the table above, the writer finds the high frequency data of 

linguistics form are in compound word. The writer finds 8 data of 

compound, 7 data of verb, 5 data of abbreviation, 3 data of noun, 2 data of 

noun phrase, and 1 datum of adjective. Compound word is more frequently 

appear in online shop conversation. Because new vocabulary in online shop 

formed by combining the word. For example restock, allsize, blacklist, on 

model, no inner, sold out, reseller, and dropship. 

This research is different from the first previous study conducted by 

Ulfah about the register analysis in English movie advertisements. Her 

finding is the linguistic factors and non linguistics factors of register. The 

linguistics factors such as language style (formal style and informal style), 

sentence structure (simplex and complex sentence), and figure of speech 

(hyperbole, synecdoche, metonymy, personification, simile, climax, anti 

climax, paradox, repetition, and parallelism). Non linguistics factors are 

analyzing movie based on the story themes, substance story, target 

consumers, and the performance.  

However, in this research, the writer found the linguistics form of 

words and phrases. There are two kinds of data in the form of word, based 

on the content of word (7 data of verb, 3 data of noun, and 1 datum of 

adjective) and the formation of word ( 8 data of compound and 5 data of 

abbreviation). In the form of phrase, the writer only finds 2 data of noun 

phrase. 

This research also different from the second previous study was 

conducted by Mega about the register used in ticketing division at Tanjung 

Emas Semarang. He found the linguistics form in the form of single word (8 

data of noun, 4 data of verb, and 3 data of adjective) and compound word (7 

data of compound). In this research, the writer also found the data in the 

form of abbreviation and noun phrase. The writer also found the data which 

are not found in dictionary such as PM (Personal Message), PO (Pre-Order), 

COD (Cash on Delivery), Allsize, Reseller, and Dropship.  

 



The Meaning of Register 

The writer uses the lexical and contextual meaning to find the 

meaning of register used in online shop. The discussion and finding 

meaning of register used in online shop is described in the form of table as 

follows: 

Table 2 

Linguistics Form of Register Used in Online Shop 

No Register Meaning 
Type of Meaning 

Lexical Contextual 

1 Sist 
The nickname of female 
customers (the short form of 
“sister”). 

  V 

2 Supplier 
A person or company that 
supplies goods, merchandise, 
etc. 

V   

3 Stock Supply of goods available for 
sale in a shop. V   

4 Keep 
To keep the goods for a 
specific buyer and for certain 
period of time. 

  V 

5 Transfer 
Sending a sum of money by a 
bank to be paid to a person in 
another place. 

V   

6 Booking 
To keep the goods for a 
specific buyer and for certain 
period of time. 

  V 

7 Cancel 
To say that something already 
arranged will not be processed 
or cancelled. 

V   

8 Order 
Request to supply goods or the 
act of order goods or 
merchandise to the seller. 

V   

9 Confirm 

Send a detail information 
about the customer’s data 
(name and address) for 
shipping system by a personal 
message. 

  V 



10 Retail 
Selling goods to the public or 
selling a particular price in 
small quantities. 

V   

11 Ready 
The availability of goods for 
sale by the supplier or the 
reseller. 

  V 

12 Restock 
The availability of new goods 
that have been sold out from 
the supplier. 

  V 

13 Allsize 
The standard size of clothes, 
shoes, etc or fairly large size 
that is intended for allsize. 

  V 

14 Blacklist 
The list of problems in online 
shop such as untrusted online 
shop and untrusted customers.  

  V 

15 On Model The model of clothes used by 
the model.   V 

16 No Inner 
The clothing sales system 
where the inner are sold 
separately. 

  V 

17 Sold Out Sell all of something, eg 
tickets, clothes,etc. V   

18 Reseller 
A person who sell the goods 
to the other person in a small 
quantiites. 

  V 

19 Dropship 

Sales system where the 
delivery process conducted by 
the supplier but the sender’s 
name uses the reseller’s name. 

  V 

20 OL Controlled by or connected to 
a computer or to the internet. V   

21 PO 

Non ready stock (the goods 
must be booked first and the 
customer have to complete the 
payment). 

  V 

22 DP A partial payment made at the 
time of purchase. V   

23 PM 
A private message to send the 
buyer’s data about the trading 
transaction to the seller. 

  V 



24 COD 
Payment system made when 
the customer and seller meet 
directly. 

  V 

25 Ready 
Stock 

Goods that is available and 
ready for sale or the goods 
available from the seller or 
supplier. 

  V 

26 Full 
Payment The act of paying full money. V   

Σ Data 10 16 
% 38,5 % 61,5 % 

 

Based on the table above, the writer finds the high frequency data of 

register meaning are in contextual meaning. The writer finds 16 data in 

contextual meaning (61,5%) and 10 data in lexical meaning (38,5%). The 

contextual meaning is more frequently appear because there are a lot of new 

vocabulary is created in trading conversation at online shop. Furthermore, it 

requires a broader understanding about the meaning. If we get the meaning 

only in the dictionary, we can’t get the best meaning. 

The writer finds differences from the previous study. The first 

previous study was conducted by Ulfa about the register analysis in English 

movie advertisements. She analyzed the meaning of register used the 

general meaning from dictionary.  

The second previous study conducted by Mega about register used in 

ticketing division at Tanjung Emas Semarang. He analyzed the register used 

in ticketing division at Tanjung Emas Semarang. In analyzing the meaning 

of register, he only used the context of situation (field, mode, and tenor).  

D. Conclusion 

Based on the result of the data analysis, the writer draws some 

conclusion as follows: 

The Linguistic Form  

The writer found the linguistics form of words and phrases. There are 

two kinds of data in the form of word, based on the content of word (7 data 

of verb, 3 data of noun, and 1 datum of adjective) and the formation of word 



( 8 data of compound and 5 data of abbreviation). In the form of phrase, the 

writer only finds 2 data noun phrase. 

The writer finds the high frequency data of linguistics form are in 

compound word. The writer finds 8 data of compound word, 7 data of verb, 

5 data of abbreviation, 3 data of noun, 2 data of noun phrase, and 1 datum of 

adjective. Compound word is more frequently appear in online shop 

conversation. Because new vocabulary in online shop formed by combining 

the word. Such as restock, allsize, blacklist, on model, no inner, sold out, 

reseller, and dropship.  

The Meaning of Register 

The meaning of register in online shop is divided into two categories: 

there are context of situation and type of meaning. 

From the table above, the writer finds the high frequent data of 

register meaning are in contextual meaning. The writer finds 16 data in 

contextual meaning (61,5%) and 10 data in lexical meaning (38,5%). The 

contextual meaning is more frequently appear because there are a lot of new 

vocabularies created in trading conversation at online shop. Furthermore, it 

requires a broader understanding about the meaning. If we use the dictionary 

meaning only, we can’t get the best meaning. 

Besides that, the writer also finds the meaning based on the context of 

situation. It consists of field, mode, and tenor. Field is the social setting and 

purpose of the interaction. The social setting of the register happen in online 

shop. It happen when the buyer ask about the availability of goods, 

purchasing system, and trading system. It also happen when the seller give 

more information about the purchasing system, trading system, and more 

information about the mercahndise and its specification. 

Tenor is the relationship between participants in the event. The 

register in online shop is used by the buyer and the seller. Mode refers to the 

medium of communication. All the registers used in online shop are in the 

written form. 
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