
74 

 

 

 

DAFTAR PUSTAKA 

 

 

Aji, G., Fatimah, S., Minan, F., & Azmi, M. A. (2022). Analisis Digital Marketing 

Tiktok Live sebagai Strategi Memasarkan Produk UMKM Anjab Store. 

Jurnal Bisnis Dan Pemasaran Digital (JBPD), 2(1), 13–24. 

https://doi.org/10.35912/jbpd.v2i1.2007 

 

Asosiasi Penyelenggara Jasa Internet Indonesia (APJII). (2026). Survei Penetrasi 

Internet dan Perilaku Pengguna Internet 2026. 

https://survei.apjii.or.id/survei/group/12  

 

Asshidqi, A. A., & Yuliana, N. (2023). Pengaruh Tiktok Shop Terhadap UMKM 

Lokal. Jurnal Penelitian Ilmu-Ilmu Sosial, 1(5), 149–156. 

https://doi.org/10.5281/zenodo.10280058 

 

Büyükdağ, N., Soysal, A. N., & Kı̇tapci, O. (2020). The Effect of Specific Discount 

Pattern in Terms of Price Promotions on Perceived Price Attractiveness and 

Purchase Intention: An Experimental Research. Journal of Retailing and 

Consumer Services, 55, 1–11. 

https://doi.org/10.1016/j.jretconser.2020.102112 

 

Cheng, Z., Shao, B., & Zhang, Y. (2022). Effect of Product Presentation Videos on 

Consumers' Purchase Intention: The Role of Perceived Diagnosticity, 

Mental Imagery, and Product Rating. Frontiers in Psychology, 13, 1. 

https://doi.org/10.3389/fpsyg.2022.812579 

 

De Veirman, M., Caubergbe, V., & Hudders, L. (2017). Marketing Through 

Instagram Influencers: Impact of Number of Followers and Product 

Divergence on Brand Attitude. Ghent University, Faculty of Political and 

Social Sciences, 1–13. https://doi.org/10.1080/02650487.2017.1348035.   

 

Dinas Kearsipan dan Perpustakaan Kabupaten Wonogiri. (2026). Kacang mete: 

Komoditas unggulan Wonogiri. Wonogiripedia. 

https://disarpus.wonogirikab.go.id/wonogiripedia/kacang-mete-wonogiri 

 

Firli, O. M., Rizal, M., Arifianti, R., & Husna, A. (2021). Pengaruh Selebrity 

Endorsme, Brand Image, Dan Testimoni Dalam Menigkatkan Minat Beli 

Produk (Studi Kasus : Instagram UKM Kylafood). Jurnal Bahtera Inovasi, 

4(2), 104–110. https://doi.org/10.31629/bi.v4i2.3432.  

 

George, A., Joseph, A., Abraham, M., & Joseph, E. T. (2023). Brand trust and 

engagement in social commerce. International Journal of Consumer Studies, 

47(5), 1791–1809. https://doi.org/10.1111/ijcs.12947  

 

https://doi.org/10.35912/jbpd.v2i1.2007
https://survei.apjii.or.id/survei/group/12
https://doi.org/10.5281/zenodo.10280058
https://doi.org/10.1016/j.jretconser.2020.102112
https://doi.org/10.3389/fpsyg.2022.812579
https://doi.org/10.1080/02650487.2017.1348035
https://disarpus.wonogirikab.go.id/wonogiripedia/kacang-mete-wonogiri
https://doi.org/10.31629/bi.v4i2.3432
https://doi.org/10.1111/ijcs.12947


75 

 

 

 

Hair, J. F., Risher, J. J., Sarstedt, M., & Ringle, C. M. (2019). When to use and how 

to report the results of PLS-SEM. European Business Review, 31(1), 2–24. 

https://doi.org/10.1108/EBR-11-2018-0203  

 

Iswara, U. S., Setyabudi, T. G., Palupi, D., Wahidahwati, & Suwitho. (2022). 

Strategi Peningkatan Penjualan Melalui Pemasaran Digital bagi UMKM. 

Jurnal Pengabdian Dan Pemberdayaan Masyarakat, 2(2), 156–164. 

https://doi.org/10.37802/society.v2i2.205.  

Kang, M., Sun, B., Liang, T., & Mao, H.-Y. (2022). A study on the influence of 

online reviews of new products on consumers' purchase decisions: An 

empirical study on JD.com. Frontiers in Psychology, 13. 

https://doi.org/10.3389/fpsyg.2022.983060  

 

Kementerian Koordinator Bidang Perekonomian RI. (2025). Pemerintah Dorong 

UMKM Naik Kelas, Tingkatkan Kontribusi terhadap Ekspor Indonesia. 

SIARAN PERS. www.ekon.go.id 

 

Kotler, P., & Keller, K. I. (2021). Marketing Management (15th Edition). New 

Jersey: Pearson Education. 

 

Latan, H., & Ghozali, I. (2015). Partial Least Squares: Concepts, Techniques and 

Applications using SmartPLS 3 (2nd ed.). Semarang: Diponegoro 

University Press. 

 

Mahardini, S., Hidayat, M., & Saqira, R. P. (2025). Pengaruh Strategi Konten 

Video, Live Streaming Dan Free Product Terhadap Keputusan Pembelian 

Nailart Goldlashes Ponorogo. Jurnal Manajemen, 12(3), 9–16. 

https://doi.org/10.37817/jurnalmanajemen.v12i3 

 

Martiwi, R., Suharyadi, D., Nuryati, S., & Aryadi, H. (2024). The Influence Of E-

Service Quality And Price Discount On Purchasing Decisions In TikTok 

Shop In Bogor. Jurnal Ekonomi, 13(2), 946–954. 

https://doi.org/10.54209/ekonomi.v13i02 

 

Mita, Pranatasari, F. D., & Kristia. (2021). Analisis Pengaruh Harga, Kemudahan 

Penggunaan, dan Ulasan Konsumen Daring Terhadap Keputusan Pembelian 

Pada Marketplace Shopee. Jurnal Inovasi Bisnis Dan Manajemen 

Indonesia, 4(4), 548–557. https://doi.org/10.31842/jurnalinobis.v4i4.204.  

 

Octavia, M., & Tarigan, A. (2025). Analisis Implementasi Social Media Marketing 

terhadap Minat Pembelian Produk Kecantikan pada Tiktok dengan 

Influencer sebagai Variabel Mediasi. Jurnal Digismantech, 5(1), 1–16. 

https://doi.org/10.30813/digismantech.v5i1.8426 

 

Octaviani, F., & Selamat, F. (2023). Pengaruh Kredibilitas Influencer terhadap 

Intensi Pembelian Produk Fashion Melalui Kepercayaan Merek pada 

Pengguna Instagram di Jakarta. Jurnal Muara Ilmu Ekonomi Dan Bisnis, 

7(2), 274–285. https://doi.org/10.24912/jmieb.v7i2.23151 

https://doi.org/10.1108/EBR-11-2018-0203
https://doi.org/10.37802/society.v2i2.205
https://doi.org/10.3389/fpsyg.2022.983060
http://www.ekon.go.id/
https://doi.org/10.37817/jurnalmanajemen.v12i3
https://doi.org/10.54209/ekonomi.v13i02
https://doi.org/10.31842/jurnalinobis.v4i4.204
https://doi.org/10.30813/digismantech.v5i1.8426
https://doi.org/10.24912/jmieb.v7i2.23151


76 

 

 

 

 

Priasti, G. N., Anantanyu, S., & Permatasari, P. (2022). Strategi Pemberdayaan 

UMKM Produk Kacang Mete melalui Inbound Marketing Berbasis Internet 

di Kecamatan Jatisrono, Kabupaten Wonogiri (Studi Kasus di Klaster Giri 

Jaya Mete). AGRITEXTS: Journal of Agricultural Extension, 46(1), 34. 

https://doi.org/10.20961/agritexts.v46i1.61407 

 

Priyono, M. B., & Sari, D. P. (2023). Dampak Aplikasi Tiktok Dan Tiktok Shop 

Terhadap UMKM Di Indonesia. Jurnal Ilmiah Wahana Pendidikan, 9(17), 

497–506. https://doi.org/10.5281/zenodo.8315865 

 

Safira, B., Suryati, A., & Penulis, I. (2025). Arus Jurnal Sosial dan Humaniora 

(AJSH) Pengaruh Review Pelanggan terhadap Keputusan Membeli di Toko 

Online. Arus Jurnal Sosial Dan Humaniora (AJSH), 5(2), 1–4. 

https://jurnal.ardenjaya.com/index.php/ajsh 

 

Saputro, R. E. (2023). Analisis Strategi Pemasaran Usaha Mikro Kecil dan 

Menengah (UMKM) Kacang Mede di Jatiroto dengan Menggunakan 

Metode SWOT. Universitas Muhammadiyah Surakarta. Universitas 

Muhammadiyah Surakarta Digital Library. 

https://eprints.ums.ac.id/110441/  

 

Sekaran, U., & Bougie, R. (2016). Research methods for business: A skill-building 

approach (7th ed.). John Wiley & Sons. 

 

Setiawardani, D. A. (2024). Analisis penggunaan Tiktok Shop sebagai media 

pemasaran digital (Studi deskriptif pada akun TikTok Shop Sepal-Sepil) 

[Skripsi, STIE Surakarta]. STIE Surakarta Institutional Repository. 

https://repository.stiesurakarta.ac.id/  

 

Sharkasi, N., & Rezakhah, S. (2023). Sequential mediation of parasocial 

relationships for purchase intention: PLS-SEM and machine learning 

approach (Working Paper No. 2307.00005). Institute for International 

Strategy (IIS), Tokyo International University. 

https://arxiv.org/abs/2307.00005  

 

Sugiyono. (2022). Metode penelitian kuantitatif, kualitatif, dan R&D (ke-26 ed.). 

Alfabeta. 

 

Yunani, A., & Kamilla, Z. N. (2023). Pengaruh content marketing Tiktok terhadap 

minat beli @Somethincofficial Melalui Brand Awareness. Al-Kharaj : 

Jurnal Ekonomi, Keuangan & Bisnis Syariah, 6(2), 3809–3825. 

https://doi.org/10.47467/alkharaj.v6i2.4100

https://doi.org/10.20961/agritexts.v46i1.61407
https://doi.org/10.5281/zenodo.8315865
https://jurnal.ardenjaya.com/index.php/ajsh
https://eprints.ums.ac.id/110441/
https://repository.stiesurakarta.ac.id/
https://arxiv.org/abs/2307.00005
https://doi.org/10.47467/alkharaj.v6i2.4100


