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ABSTRAK

Pesatnya perkembangan industri perawatan kulit lokal di Indonesia, yang didorong
oleh penggunaan media sosial sebagai sarana promosi, telah memperluas praktik
pemasaran digital. Di sisi lain, kondisi tersebut memunculkan praktik penyampaian
klaim berlebihan (overclaim) sehingga berpotensi merugikan konsumen. Praktik
tersebut tidak sejalan dengan prinsip kejujuran, keterbukaan, dan perlindungan
konsumen sebagaimana diatur dalam Undang-Undang Nomor 8 Tahun 1999
tentang Perlindungan Konsumen, Undang-Undang Informasi dan Transaksi
Elektronik, serta berbagai ketentuan yang diterbitkan oleh Badan Pengawas Obat
dan Makanan (BPOM). Penelitian ini bertujuan mengkaji pengaturan hukum
mengenai klaim iklan berlebihan pada produk perawatan kulit lokal yang
dipromosikan melalui media sosial berdasarkan peraturan perundang-undangan di
Indonesia, sekaligus menganalisis bentuk perlindungan hukum yang dapat
diberikan kepada konsumen yang mengalami kerugian. Metode yang digunakan
adalah penelitian hukum normatif (doktrinal) dengan spesifikasi deskriptif. Data
penelitian berupa data sekunder yang diperoleh melalui studi kepustakaan dan
dianalisis secara normatif kualitatif menggunakan pendekatan deduktif. Hasil
penelitian menunjukkan bahwa ketentuan hukum yang mengatur larangan iklan
berlebihan telah diakomodasi dalam UUPK, UU ITE, dan berbagai regulasi BPOM.
Perlindungan hukum bagi konsumen diwujudkan melalui langkah preventif berupa
pengawasan, pembinaan, edukasi, dan penyusunan regulasi, serta langkah represif
berupa pemberian ganti kerugian, penyelesaian sengketa, dan penjatuhan sanksi
kepada pelaku usaha yang melakukan pelanggaran. Melihat hal tersebut, diperlukan
penguatan koordinasi antarinstansi, harmonisasi regulasi, optimalisasi pemanfaatan
teknologi dalam pengawasan digital, serta peningkatan literasi hukum masyarakat
agar perlindungan konsumen terhadap praktik iklan berlebihan di era digital dapat
terlaksana secara lebih efektif.

Kata kunci: Perlindungan Konsumen, Overclaim, Skincare Lokal, Media Sosial.
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ABSTRACT

The rapid growth of the local skincare industry in Indonesia, driven by the use of
social media as a promotional tool, has expanded digital marketing practices. On
the other hand, this situation has also given rise to the practice of conveying
misleading advertising claims (overclaim) that have the potential to harm
consumers. This practice is inconsistent with the principles of honesty, openness,
and consumer protection as stipulated in Law Number 8 of 1999 concerning
Consumer Protection, the Electronic Information and Transactions Law, and
various provisions issued by the Food and Drug Monitoring Agency (BPOM). This
study aims to examine the legal regulation regarding misleading advertising claims
on local skincare products promoted through social media based on Indonesian
laws and regulations, while also analyzing the forms of legal protection that can be
provided to customers who suffer losses. The method used is normative (doctrinal)
legal research with descriptive specifications. The research data obtained through
literature studies and analyzed qualitatively using a deductive normative approach.
The results show that legal provisions governing the prohibition of misleading
advertising have been accommodated in the Consumer Protection Law (UUPK),
the ITE Law and various BPOM regulations. Legal protection for consumers is
realized through preventive measures such as supervision, guidance, education, and
the formulation of regulatios, as well as repressive measures such as compensation,
dispute resolution, and sanctions against business actors who commit violations. In
views of this, it is necessary to strengthen inter-agency coordination, harmonize
regulations, optimize the use of technology in digital monitoring, and increase
public legal literacy so that consumer protection against misleading advertising
practices in the digital can be implemented more effectively.

Keyword: Consumer Protection, Misleading Advertising Claims, Local Skincare,
Social Media.
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