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Abstrak
Konten yang memuat informasi kesehatan mental ditemukan pada platform media
sosial TikTok. Munculnya #kesehatanmental pada platform tersebut menunjukkan
bahwa banyak pengguna TikTok yang tertarik dengan topik kesehatan mental.
Penelitian ini bertujuan untuk mengetahui dan mendeskripsikan suatu kondisi
interaksi pengguna dengan konten yang memuat #kesehatanmental. Dengan
mengeksplorasi persepsi audiens terhadap konten yang memuat #kesehatanmental
pada platform TikTok. Penelitian ini menggunakan metode kualitatif dengan kajian
deskriptif untuk menjelaskan dan menggambarkan suatu situasi sebagaimana
adanya. Kerangka teori yang mendasari penelitian ini adalah teori persepsi
pengguna yang menyatakan bahwa individu secara aktif mencari media untuk
memenuhi kebutuhan informasi seputar kesehatan mental. Temuan penelitian
menunjukkan bahwa popularitas konten yang memuat informasi penyakit mental
lebih menarik perhatian audiens. Kecenderungan untuk menyamakan kesehatan
mental dan penyakit mental berarti bahwa audiens yang mencari informasi
kesehatan mental melalui #kesehatanmental pada platform TikTok sebenarnya
mendapatkan informasi dari konten yang memuat penyakit mental. Dan tidak
adanya peringatan yang jelas untuk tidak mendiagnosis diri sendiri memicu audiens
untuk melakukannya melalui kolom komentar.
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Abstract

Content containing mental health information was found on the TikTok social
media platform. The emergence of #kesehatanmental on the platform shows that
many TikTok users are interested in mental health topics. This research aims to find
out and describe a condition of user interaction with content with
#kesehatanmental. By exploring audience perceptions of content with
.. #kesehatanmental on the TikTok platform. This research uses a qualitative method
with a descriptive study to explain and describe a situation as it is. The theoretical
framework underlying this research is user perception theory, which states that
individuals actively seek media to fulfill information needs around mental health.
The findings show that the popularity of content with mental illness information
attracts more audience attention. The tendency to equate mental health and mental
iliness means that audiences seeking mental health information through
#kesehatanmental on the TikTok platform are actually getting information from
content containing mental illness. And the lack of a clear warning not to self-
diagnosis triggers audiences to do so through the comment section.
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1. INTRODUCTION
In the current era of social media, the TikTok platform has become the fourth most popular
platform in Indonesia, beating social media platform X or previously called Twitter. TikTok is a
social media network and music video platform launched in September 2016 from China (Fitriani,
2021). TikTok is an application that uses cellphones to record and present creative and valuable
moments from around the world (Pardianti & S, 2022). The Tik Tok application has grown in
pdioularity since its launch in 2017 to date, which has recorded 1.5 billion downloads (Bulelé &
Wibowo, 2020).

From a report published by Databoks in early March 2024, it was stated that 73.5% of the
Indonesian population used the TikTok platform (Annur, 2024). The TikTok app is a video sharing
platform where users can view and share short videos that can be modified with filters, background
music, and lip-sync templates (Mazumdar, 2022). One emerging trend on TikTok is the use of the
hashtag #kesehatanmental to tag content about mental health. This trend shows that many TikTok
users are interested in mental health topics. The use of the #kesehatanmental hashtag can help Tik
Tok users to find similar content to discuss.

TikTok is synonymous with viral and pop dance videos, but for some generations, the
TikTok app is also a search engine because searching on TikTok is considered more interactive
than typing queries on Google (Huang, 2022). TikTok's short videos make it a platform that can
summarize important topics in society, politics and culture, as well as human-centered issues such
as social attachment, and its implications for public health (Rejeb et al., 2024). The like, comment,
and share features on the TikTok application help audiences convey what they feel when they see
content. Meanwhile, the follow feature also has a function to make it easier for users to get updatfzd
cofttent from an account. .

The ease with which information is obtained on the TikTok application, causes many new
phenomena to emerge, one of which is the phenomenon of self-diagnosis. Self-diagnosis can occur
if a lot of information received is not based on scientific evidence and research, which is mostly
spread on the internet (Maskanah, 2022). However, previous research has shown that exposing
people with little or no medical knowledge to complex medical language can lead to erroneous

diagnosis and self-medication (Benigeri & Pluye, 2003). There has been a significant



increase in the use of TikTok among young people in giving and getting information about mental
health (Pretorius et al., 2022). However, despite its widespread use, there is a lack of
comprehensive research on its impact on mental health, especially among younger demographics.

According to Derek Flanzraich CEO and founder of Greatist.com, a popular health and
wellness site for millennials, “Today there is more and more health information at millennials'
fingertips, so it makes sense that it's harder for them to properly screen, analyze and act on the
right data.” This is supported by survey data that found 37% of millennials sometimes self-
diagnosis health problems they don't have. perpetuating this cycle of “search and stress”, 44% salid
that viewing health information online makes them worry about their health (Allidura Consumer,
2014). Based on 31 systematic reviews on this topic, the report concluded that misinformation can
increase social fear, panic, stress and mental disorders (Do Nascimento et al., 2022).

One of the health problems that occurs as a result of being highlighted on social media is
mental health problems for young people. Mental health is a state of mind that includes emotional,
psychological, and social well-being, which is critical in shaping thought processes, emotional
responses, and actions (WHO, 2022). Mental health is as important as physical health. The gap in
psychological treatment makes mental health problems more widespread and must be addressed
(Nguietal., 2010). Information about mental health symptoms is increasingly widespread on social
media today. This further expands the phenomenon of self-diagnosis. Some authors point to a surge
in self-diagnosis, partly enabled by algorithmic social media platforms (Haltigan et al., 2023). The
term “self diagnosis™ is a term that is often used in the world of health, especially in the era of
increasingly sophisticated information technology. However, self- diagnosis can be a useful source
of information as an early recognition of a disease. Reporting through detik.com, social media is
now filled with teenagers who determine that they have certain mental disorders from the results
of gelf-diagnosis. )

The selection of TikTok accounts by researchers was based on previous research which
stated that in 2024 the TikTok application became an easily accessible mental health information
platform, but some accounts on the platform did not undergo credibility checks (Pretorius et al.,
2022). In other cases, TikTok content was cited as having an unsatisfactory quality of health

information. Overall, videos had moderate comprehensibility, very low actionability, and were



often misleading (Brown et al., 2024)

With the emergence of the phenomenon of self-diagnosis in the world of health, various
kinds of research have emerged. However, until now there has been no research on the impact of
content with the hastag #kesehatanmental during the development of the self-diagnosis
phenomenon on social media. Researchers want to know what types of content are most interested
in and describe a condition of user interaction with content with #kesehatanmental, so that the
results of these findings can be used by future researchers in further examining the possibility of
forming a self- diagnosis phenomenon on content with #kesehatanmental on TikTok social media.

2. METHOD L‘
This research focuses on content with the hashtag #kesehatanmental on TikTok social media, using

descriptive qualitative research which intends to examine, describe, understand the phenomena
that occur in the form of word comments. Based on the formulation of the problems found,
researchers use perception theory. Relevant to the focus of research, namely how TikTok users
perceive consuming content related to mental health.

In this study, researchers used qualitative research aimed at understanding the content of
comments that appear and interpreting what is behind the symptoms. By using a descriptive
approach that will explain and describe a situation as it is and interpret objects according to what
they are, events, or everything related to variables that can be explained either with numbers or
words (Zellatifanny & Mudjiyanto, 2018)

Perception theory in this study is used to analyze and explain the meaning of each comment
content. With the data collection technique, the researcher uses digital footprint observation to get
the content needed and see how the TikTok platform audience interacts with #kesehatanmental.
The content analyzed was selected based on the number of likes, comment interactions and the
number of views. :

"~ The analysis used is thematic analysis, which is a process used to identify the main theTies
or topics that appear in a collection of comments. The process that researchers do by reading
comments and identifying keywords or phrases that represent the objectives and formulation of
research problems.

To obtain the required data, the researcher conducted three stages of analysis. The first

stage is observation, which includes data search, data selection, and data archiving. At this stage,



researchers searched for posts that used the hashtag #kesehatanmental until May 29, 2024. In this
section, the researcher selects data that is relevant to the research objectives. In the first stage,
researchers divided it into 3 categories. This category intends to get a variety of content based on
audience interaction. The first category is data obtained through the selection of TikTok content
uploads with the highest number of views. The second category is data obtained from uploads with
the highest number of likes and the third category is data obtained from uploads with the most
comments. The second stage is interaction, where researchers conduct in-depth analysis of the
selected data. Reading all the comments that have been collected then draws a connection with the
user's perception of the content and elaborates on the parts of the comments that are relevant to the
research objectives. The third stage is interpretation deepening and analysis, where the researcher
analyzes similar codes into the theme of misinformation and self-diagnosis then connects it with
perception theory and relevant literature.

3. RESULTS AND DISCUSSION

3.1 Content Investigation

In the process of investigating TikTok content with #kesehatanmental until May 21, 2024,
researchers found three categories of content related to #kesehatanmental with different audience

interactions, namely;

Tabel 1. Upload Category with #kesehatanmental Hashtag

No Kategori

1 Content with the highest number of views on #kesehatanmental

2 Content with the most likes on #kesehatanmental

3 Content with the most feedback in the form of comments on

#kesehatanmental content

Sumber: Results of Observation and Data Analysis 2024
First Category: Content Uploads about Signs or Characteristics of Certain Mental IlInesses
The post with #kesehatanmental with the highest number of viewers reached 2.9 million views.
The post was uploaded by a user with the TikTok account name Berbagi Rasa on October 10,
2024. The content comes from an anonymous account that raises topics about information
about health in general and has not been verified. The 9-second video containing the writing of
the symptoms of mental illness anxiety disorder managed to penetrate up to 105.7 thousand likes

with the number of comments up to 2,496 comments
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The second category will explain about content uploads that get the most likes in
#kesehatanmental. The content comes from a psychology specialist with a TikTok account named
Ananza, S.Psi. The user is a content creator engaged in the field of psychology. But not only

psychology, users also create content about their activities and some other TikTok trends.

Based on Figure 2 shows Ananza's video uploaded on July 14, 2022 with #kesehatanmental
which received public sympathy to 134.9 thousand likes on the search for #kesehatanmental. This
video was watched up to 2.6 million times and shared up to 188.4 times. The video contains
inférmation about the signs of mental illness bipolar disorder with an addition at the end of the
video urging the audience not to self-diagnosis. |

The third category of data selection is based on content uploads with #kesehatanmental
with the most comment feedback. Users with the TikTok account name Don Fabron | ANXIETY
DISORDER FIGHTERS managed to get the most comment feedback, namely 2,627 comments.
Posts that have just been uploaded from March 24, 2024 to May 21, 2024 have been watched by
1.4 million users. The content contains the sensation felt when someone experiences anxiety

disorder with a video content format.
3.2 Audience Interaction on #kesehatanmental content

The researcher found several comments with the highest number of likes from the three contents

that have been analyzed, namely;

2.497 komentar

w i like flowers §
=% ini yg smua yang gua rasain apa gua kena
anxiety disorder,plis pengobatannya gimana

Balas (: Q1540 L:}\

2.497 komentar 2.497 komentar
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berarti selama ini aku punya penyakit ¥ ternya gw anxiety disorder
ANXIETY DISORDER

GEIES

Figure 1. Netizens' Response to #kesehatanmental Content with 2.9 Million Views (2024)

Based on picture 1, a user with the most comments wrote "ini semua yang gua rasain, apa
gua kena anxiety disorder, please cara ngobatinnya gimana". The comment received 1,540
likes which showed that 1.5 thousand users also felt the same way with the comment.

Followed by another comment "berarti selama ini aku punya penyakit ANXIETY DISORDER"
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which received a sign of approval with a total of 617 likes. And in the comments with the most
likes, there were 297 likes, a sign of approval that said "ternyata gw anxiety disorder". Based on
these three comments, it was stated indirectly that more than 2.5 thousand users also self-
diagnosisd.

Cari: contoh bipolar kambuh® ik Cobton bipolal kambuly

874 komentar
874 komentar

p} dira . bjirrr gw gitu
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z
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Figure 2. Netizens' Response to #kesehatanmental Posts with the Most Likes (2024)

Figure 2 shows several netizens' comments on the content of Ananza's content, some of
which show signs of self diagnosis. Such as the comment written by dira who said "berarti aku
gejala bipolar ya" and another comment from hamzan1616 who wrote "serius brarti gua bipolar”.
The comment upload from hamzan1616 also attracted attention with the number of likes from 40
users. And other comments were also submitted by anonymous users who wrote "bjirrr gw gitu”
and followed by response comments from other users who also felt the same way. The anonymous

user's comment received up to 54 user likes.
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~ Figure 3. Netizens' Responses to #kesehatanmental Posts with the Most Comment Feedback
- (2024) .

Figure 3 shows some consecutive comments that show the inevitable phenomenon of self
diagnosis. A comment by a user with the account name half of me who said that he had been
suffering from anxiety disorder and was followed by a comment with the same meaning by the
name of the Wii account. Another comment from the account name Jia Kim "loh, baru tau kalau
sering ngerasain sensai anxiety.. ternyata aku krg peduli sama diriku sendiri” which was responded

to by an account with the name Kim Sihyean who said "sama kok". Even the comment from Jia
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anxiety, ini mah sering banget. Ku kira emang dasar lagi aneh aja" which was then followed by
comments from other users who said "semua ada di aku, berarti aku anxiety ya ".

4. CLOSING

In In each content, there are several comments that are responded to and liked by other audiences.
Comments that wrote sentences with self-judgmental meanings were liked more than other types
of comments. The same pattern of comments indicates an act of self-diagnosis by the recipient of
the message on the content.

‘ The use of the words apa gua (saya), berarti aku, ternyata gua, gw (saya) gitu, shows .that
someone concludes for themselves that they have a mental disorder without an official diagnoéis
from an expert. In the comment sentence "Ku kira emang dasar lagi aneh aja™ shows a cognitive
effect that causes adverse effects such as feeling abnormal from humans in general. This can
happen because:

1. They read the symptoms of anxiety disorder and feel it matches their personal

experience.

2. They are influenced by the information in each content provided.

3. Because the information is created by ordinary people, so the recipients of the

message do not have access to consult with professionals.

Judging from the audience interaction on the content created by Ananza S.Psi. through
comments, the use of including a warning not to self-diagnosis can minimize comments that have
self- diagnosis meaning. The warning displayed on the content video is written not to self-
diagnosis at the 48th second until the end of the video. The additional information succeeded in
influencing the audience as seen from the more diverse content of the comments.

Such self-diagnosis has the potential to misunderstand mental health conditions and can
Iead to inappropriate treatment such as under diagnosis, over diagnosis and misdiagnosis (Aalz,et
al, 2017) From the observations made, the audience leads to misconceptions about their mental
conditions such as:

1. Under diagnosis by ignoring the disease that is actually severe so that it is fatal

because it feels enough with the information they get

2. Under diagnosis so that they become afraid and panic because they feel they have a

serious illness without the right explanation by a psychologist

3. Misdiagnosis when what they think may be different from what they actually feel at



the time.
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