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Abstrak

Seonhohada merupakan sebutan dari penggemar Kim Seonho. Walau Kim Seonho
pernah tersandung kasus skandal, namun ia terbebas dari adanya adanya cancel
culture. Kini ia tetap memiliki pengikut setia dan menyebar ke seluruh dunia
termasuk Indonesia. Penelitian ini bertujuan untuk mengetahui bagaimana
komunikasi simbolik yang terjalin antara Kim Seonho dengan penggemarnya yang
ada di Indonesia melalui akun instagram @KIMSEONHO STAFF.DIARY.
Penelitian ini merupakan penelitian deskriptif kualitatif dengan teori interaksi
simbolik. Metode yang digunakan dalam penelitian ini adalah wawancara yang
dilakukan kepada 4 orang informan dengan spesifikasi yang telah ditentukan
dengan teknik purposive sampling. Data yang dikumpulkan dibagi menjadi 2, yaitu
data primer dan sekunder. Data primer berasal dari wawancara dan observasi,
sedangkan data sekunder berasal dari jurnal — jurnal terdahulu. Untuk menganalisis
data, digunakan teknik reduksi data. Hasil dari penelitian ini adalah adanya
komunikasi penggemar kepada aktor terjadi melalui simbol — simbol seperti
perilaku dalam bermedia sosial, penggunaan kata tertentu, dan juga emoticon.
Simbol tersebut memberi pemaknaan tersendiri bagi penggemar dan mempengaruhi
sikap penggemar.

Kata Kunci: artikel, interaksi simbolik, komunitas penggemar.

Abstract
Seonhohada is the name of Kim Seonho's fans. Although Kim Seonho has stumbled
upon a scandalous case, he is free from cancel culture. Now he still has loyal
followers and spreads throughout the world including Indonesia. This study aims to
determine how symbolic communication is established between Kim Seonho and
his fans in Indonesia through the @KIMSEONHO_STAFF.DIARY Instagram
account. This research is qualitative descriptive research with symbolic interaction
theory. The method used in this research is interviews conducted with 4 informants
with specifications that have been determined by purposive sampling technique.
The data collected is divided into 2, namely primary and secondary data. Primary
data comes from interviews and observations, while secondary data comes from
previous journals. To analyze the data, data reduction techniques were used. The
result of this research is that the communication of fans to actors occurs through
symbols such as behavior in social media, the use of certain words, and also
emoticons. The symbol gives its own meaning to fans and influences fan attitudes.

Keywords: article, fan community, symbolic interaction.

1. INTRODUCTION
Popular culture is present in society as a clear impact of advances in technology and

information. Popular culture is a contemporary culture that is favored by society and will
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always follow the times (Hakimah & Syah, 2022). One of the popular cultures that is very
loved by the public is the popular culture from South Korea or in Korean called Hallyu.
Anything that comes from South Korea that comes like a wave and can be accepted by the
international market whether it is food, fashion, music, movies, series, games, cosmetics,
animation, can be referred to as Hallyu or Korean Wave (Ganghariya & Kanozia, 2020).

In Indonesia itself, many teenagers have been exposed to the development of Korean
popular culture by making it a fashion, listening to K-pop music, watching Korean series,
collecting photos of their idols, and even listing and boasting the names of their idols on their
social media (Hakimah & Syah, 2022). The development of Hallyu in Indonesia began in 2000
with the broadcast of a Korean drama entitled "Endless Love™ on television which received a
good response and was favored by the Indonesian people because they were carried away by
the atmosphere of the story and played by handsome actors and beautiful actresses (Hakimah
& Syah, 2022).

Seeing the response of the Indonesian people, television stations in Indonesia began
competing to take the rights to broadcast series from South Korea to be shown on their
television stations because they received tremendous enthusiasm at that time (Valenciana &
Pudjibudojo, 2022). The emergence of many South Korean drama series that aired in Indonesia
had a memorable impact, giving birth to fans who continue to grow to this day (Aulia & Lubis,
2020). This happens because fans are looking for the best way to stay connected with their
idols through social media and build parasocial relationships such as consuming all content
from the idol and following all their activity schedules (Amanda, 2022).

Nowadays, the development of digital technology and social media has become a bridge
between fans and idols through applications such as Instagram, TikTok, and Twitter (Syawal,
2023). Moreover, the existence of social media facilities results in the attitude of fans to always
want to know the daily life of their idols and foster emotional closeness and not infrequently
also show off their idols on social media for others to know (Amanda, 2022). In previous
research, (Marahmi, Sari, & Alfitman, 2024) it is stated that the way fans love their idols is
seen by how fans spend a lot of time providing support through social media, following all
their activities, meeting directly with their idols, and spending a lot of money to buy products
or merchandise related to the idol.

By utilizing the sophistication of technology, many K-Pop idols utilize platforms to stay
connected to their fans as an example is the boy group BTS who uses the Weverse platform
launched by HYBE to communicate with fans (Rizgiyah & Marzuki, 2023). There is previous
research on fandom carat (Hasiana, Zein, & Gemiharto, 2024), there are also results that fans
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have such a special relationship with K-pop idol Seventeen because of the platform where idols
often interact such as chatting with fans, greeting each other, sharing pictures of daily activities,
telling daily life, and etc. In addition, in another study, it was also mentioned that there is a
LYSN application created by the SM Entertainment agency where fans can interact by
exchanging messages with K-pop idols under SM Entertainment, which makes fans feel like
they have a special relationship with the idol (Rahma & Winata, 2024).

From this, a culture emerges in idolizing someone where in this K-Pop culture itself
there are services and exclusivity felt by fans and finally fans who have the same interests will
join a community (Rahma & Winata, 2024). Fans who like the same idol will usually join a
Fandom (Fan Kingdom), which is a collection of individuals because they idolize the same
person and will form an identity according to their respective characteristics (Amanda, 2022).
Fandom can be a useful place for fans to be able to support their idols directly because they
usually do organized things such as collecting funds for the idol's birthday project, promoting
the idol's project, and participating in humanitarian activities as a form of concern on behalf of
the fandom (Kim & Hutt, 2021).

One of the existing fandom is Seonhohada, which is the name for Kim Seonho fans.
Reporting from the official page of Kim Seonho's agency, SALT Entertainment, Kim Seonho
is a South Korean actor born in 1986. Kim Seonho managed to gain high popularity after
starring in the drama "Start Up" followed by "Hometown Cha Cha Cha" which at that time
received the number one rating (Bangun & Kumaralalita, 2022). However, on October 18,
2021, Kim Seonho was hit with a scandalous issue on an online forum that revealed he had an
abortion and gaslighting his ex-girlfriend so that it became a trending topic everywhere such
as on the Twitter application (now changed to X) up to 30.3 thousand tweets at the peak of his
career (Utami, 2022).

Reporting from kumparan.com, Kim Seonho returned to activity after a 7-month hiatus
right on his birthday on May 8, 2022, through uploads on his personal Instagram account. The
post was the first post after he decided to take a hiatus from the entertainment world after being
hit by the issue and received many rave reviews from his fans to reach more than 2 million
likes. The post is proof that Kim Seonho is one of the celebrities liberated from Cancel Culture
and still gaining fame. Cancel Culture is a culture to stop supporting someone to uphold morals,
where it will affect their career, and is strongly applied in South Korea if a figure or celebrity
is found to have committed moral deviations (Utami, 2022).

From this explanation, it can be concluded that Kim Seonho is an actor with minimal

access to communication but can still have a very loyal fans like fans of K-Pop idols.
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Researchers are interested in researching the Seonhohada Indonesia community because of the
background of fans who continue to faithfully follow Kim Seonho even though Kim Seonho
has stumbled upon a scandalous case, which is unique because it is rare for someone whose
idol makes a mistake to be a fan. On the other hand, Seonhohada Indonesia is the largest
association of Kim Seonho in Indonesia, where researchers feel they can reach these fans to
become informants in the study. With this, researchers are interested in further researching how
the communication symbolic communication of fans and Kim Seonho to stay connected. Based
on observations made by researchers through Kim Seonho's agency Instagram account,
@salt_ent, it was found that the agency provides information about the actor in addition to the
agency, Kim Seonho's personal account, the Weverse platform, also through the Instagram
account @KIMSEONHO_STAFF.DIARY. However, unlike K-Pop idols where a lot of
interaction is done by idols to their artists, Kim Seonho's interaction on the Weverse account is
only limited to behind-the-scenes photos and basic information.

Through the @KIMSEONHO_STAFF.DIARY account, it can be seen that the account
is an official account of SALT Entertainment managed by Kim Seonho's staff to share photos
and videos of Kim Seonho's activities and also to interact with fans. The account currently has
598k followers. With this background, researchers are interested in conducting research entitled
“Symbolic Communication of Fans Through Instagram Account
@KIMSEONHO_STAFF.DIARY (Phenomenological Study on Seonhohada Indonesia
Community)” with the aim of knowing the form of communication pattern of fan and idol
based on symbolic interaction, so that the following problems can be formulated as “How is
the symbolic communication between fan and Kim Seonho through Instagram account
@KIMSEONHO STAFF.DIARY?”

Symbolic interaction theory is one of the sociological theories of communication that
focuses on the interaction between one human and another in creating and interpreting symbols
(Nugroho, 2021). The figure who initiated this theory, George Herbert Mead and his student at
the University of Chicago, Herbert Blumer, believe that the study of humans cannot be carried
out using the same study methods in other fields because humans are dynamic and behave
based on the meaning they receive through a sign given in a particular situation (West & Turner,
2010). George Herbert Mead and Herbert Blumer stated the theory of symbolic interaction,
explains how symbols are used and created in interaction (Pribadi & Herdiana, 2023). There
are 3 premises proposed by Mead regarding symbolic interaction theory, namely that a person
responds to something based on its meaning then the meaning becomes a product in social life

then the meaning is interpreted continuously over time (Aisyah, 2021).
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In this research, the interaction that occurs between fans and idols occurs through
symbols that are given to each other by both parties. Symbolic interactionism involves symbols,
language, physical movements, and so on. The essence of this theory is that human activity
involves the exchange of symbols and communication that gives meaning. These symbols
represent the phenomena that occur (Mulyana, Garnida, & Pramadya, 2024). The symbols
given by Kim Seonho through the @ KIMSEONHO_STAFF.DIARY account to communicate
have a meaning for each individual, which can affect how fans behave and create interactions
with others through an interpretative process. This is supported by Herbert Blumer's
assumptions in LaRossa and Reitzes' research, that humans act according to the meanings other
people have for them, meaning is created by interactions between people, and also meaning is
modified through an interpretive thinking process (West & Turner, 2010).

In this case, the meaning given by Kim Seonho will form a self-concept in fans due to
the meaning process where fans will behave to become part of the community and influence
their feelings, emotions, and activities carried out either on social media itself or their real life.
Symbolic interaction shapes an individual's self-concept, this can be defined as elements that
exist within a person, such as emotions, thoughts, roles, and values. Mead added that one of
the components that make up an individual's self-concept is interaction (Rizgiyah & Marzuki,
2023). Humans act not because of external or internal factors, but based on the process of
meaning that they face. This process involves internal communication called self-indication,
where individuals think, assess, give meaning, and decide on actions based on these meanings
(Rahma & Fauzi, 2023).

The meaning of symbolic communication between Seonhohada Indonesia and Kim
Seonho through the @KIMSEONHO_STAFF.DIARY account will inevitably affect how social
interactions are established in the community according to the theory of symbolic
interactionism. This forms a social relationship between individuals and other members of the
Indonesian seonhohada community. This is in line with the research of LaRossa and Reitzes
(1993) that a person and a group will be affected by a cultural and social process which will
form a social structure in the group (West & Turner, 2010). These symbols can create meaning
that can trigger social interaction between one person and another. Humans are creatures that
create or produce symbols known as 'animal symbolicum' (Doko, Andung, & Leuape, 2024).
Thus, this research refers to the concept of symbolic interactionism by george herbert mead

which is categorized into three concepts namely, mind, self, & society (West & Turner, 2010).



2. METHOD

This research is qualitative descriptive research. Qualitative research is research that is
characterized by involving words and explanations rather than displaying numerical data
(C.Ritter, et al., 2023). According to Creswell, qualitative research is research that relies on the
point of view of the research subject then the researcher will ask starting from general questions
to increasingly narrowing so as to produce data that can be analyzed further (Creswell & Poth,
2016). While descriptive research is research that provides a description and explanation of a
phenomenon raised (Ramdhan, 2021).

In determining the research subject, the researcher used purposive sampling technique.
Purposive sampling is a technique for determining research subjects that have been deliberately
determined by the researcher due to the experience, knowledge, background, quality of the
informants who are suitable and deemed to be able to help with prior approval (Etikan, Musa,
& Alkassim, 2016). There are criteria determined by the researcher in selecting research
subjects, namely: Join as an active member of the Seonhohada Indonesia community; actively
follow and know the activities of actor Kim Seonho and his staff’s account
@KIMSEONHO_STAFF.DIARY for at least 3 years; and Willing to be interviewed as a
research source.

Data collection in this study is divided into two, namely primary data and secondary data.
Primary data was obtained through interview techniques and observation of research subjects.
The interview technique is a data collection technique where the researcher is directly involved
with the informant to ask questions in order to obtain information on views, knowledge, and
experiences from the informant's perspective so that an in-depth understanding emerges
(Ardiansyah, Risnita, & Jailani, 2023). This research began with researchers entering the
community through the link in the Instagram bio, then researchers observed the activities that
took place in the group for 6 months. In addition, researchers also observe the activities that
occur on the @KIMSEONHO_STAFF.DIARY account. Interviews will be conducted online
and offline, either through audio calls or video calls to 4 informants who match the criteria
determined by the researcher, and at a time that has been mutually agreed between the
researcher and the research subject. Meanwhile, secondary data used in this study are
documents such as photos, videos, sources from the internet, journals, and previous research.

The data analysis technique in this study uses data reduction by abstraction, namely
reviewing and understanding all documents that have been obtained, be it text, images, audio,
and so on. The data is described and studied one by one. After that, the core and summary of

each point are made and rearranged into a unified whole to make it simpler but not reduce the
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validity of the original source (Fadilla & Wulandari, 2023). After the data analysis technique
is carried out, the researcher will test the credibility of the data using the triangulation
technique. Triangulation is done by double-checking with other sources or data that has been
listed, as well as observations from researchers of the conditions that occur so that the statement
of the data can be valid (Mekarisce & Augina, 2020).

3. RESULT AND DISCUSSION
3.1 Research Results
This research involved 4 informants where all four informants were willing to introduce

themselves briefly with the following details:

The first informant named Evianty as Informant 1, she is a lecturer born in 1989. She
likes Kim Seonho starting with her hobby as a Korean drama lover. Evianty started joining the
Seonhohada community in 2023 and admitted that in the community she felt happy because
she could exchange information especially about Kim Seonho. Evianty has spent a nominal
amount of around Rp 13,000,000 while being a fan of Kim Seonho. Then, there is a second
informant named Nurhikmah as Informant 2. Nurhikmah is a private employee born in 1995.
He has been a fan of Kim Seonho since 2019. Her journey to become a fan of Kim Seonho was
due to a Korean drama entitled Start Up which was currently booming in Indonesia. Nurhikmah
began joining the Indonesian Seonhohada community in 2023 ahead of the Kim Seonho fan
meeting in Indonesia. Nurhikmah has spent a nominal amount of around Rp. 10,000,000 while
being a fan of Kim Seonho.

The third informant named Isti as Informant 3, a doctoral student born in 1997 who has
been a fan of Kim Seonho & joined the seonhohada community since 2020. She became a fan
of Kim Seonho because she watched a Korean drama entitled 1000 days my prince but she
started to become a permanent fan after seeing a Korean drama entitled start up since then. Isti
has spent a nominal amount of around Rp. 5,000,000 while being a fan of Kim Seonho. Then
there is a fourth informant named Aura as Informan 4. She joined the Seonhohada community
since 2021. Aura is a student born in 2001. The beginning he liked Kim Seonho was also
through a Korean drama called Start Up. Aura has spent a nominal amount of around Rp.
3.000.000 while being a fan of Kim Seonho.

Then from the research and interviews that have been conducted by researchers,
researchers try to explore through the past experiences of the four informants, where these
experiences will form meaning in accordance with the phenomenological approach used by
researchers. To find out the experiences and past activities of the four informants during their

time as fans, the researcher conducted online interviews with Informants 1, 2, & 3. While to
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informant 4 the researcher conducted an offline interview. The research began by asking how
the informant came to like Kim Seonho and joined the Seonhohada community. This aims to
be supporting data from the research results. Then the researcher began to dig up information
about the @KIMSEONHO_STAFF.DIARY account. Researchers also asked about the
activities that existed between fans and the actor through the @ KIMSEONHO_STAFF.DIARY
account. From this, researchers categorized the research results into 3 points, namely: The
meaning of emoticons and words, gestures through a post, actions taken individually and in
groups.
Table 1. Researchers Categorized

Meaning of emoticons and words Blue love emoticon

Smiley emoticon

The word “Preference”

Motivation words on Comment Section
Gestures through Instagram’s posts | Daily Activity / schedule’s posts
Coffee truck posts

Spoiler post’s

Scenery Post’s

Action by Individual or Group Turn on Notification bell’s

Competing to quickly like the latest post
with Kim Seonho

Donate in Project

Blue theme in any ceremony or
dresscode

Make a template project for Kim
Seonho

In the symbolic communication that exists between fans and idols through the
@KIMSEONHO_STAFF.DIARY account involves verbal and non-verbal symbols, one of
which is the use of emoticons used including blue love emoticons and smiley emoticons. The
blue love emoticon gives the meaning that blue is kim seonho's favorite color while the smiley
emoticon describes the appearance of Kim Seonho who smiles a lot and the two emoticons are
often used and almost rarely missed to communicate with each other in the account. In addition,
there is the use of the word preference which is used to send templates as a form of support for

Kim Seonho in verbal form.
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Table 2. Meaning of Emoticons and Words

Informant 1 “Kim seonho likes blue colors, so we often use blue
love emoticons.”

“Kim seonho is synonymous with smiley emoticons.”

Informant 2 “....it's mostly love blue emoji because sky blue is
seonho's favorite color.” “The word preference is
actually more like the meaning of his name, we often
use it for templates to encourage kim seonho to

support, for example, if he has a new project.”

Informant 3 “Then there will definitely be blue love sis, because
blue is seonho's favorite color.”
“We encourage him through the words that have been

agreed upon and then comment on IG”

Informant 4 “Almost everything in the post must have a blue love
emote. We like to comment on something, there must

be blue love”

3.1.1 Gesture through Instagram’s Post

This symbolic communication is in the form of a gesture from Kim Seonho as a form of
appreciation, attention, and curiosity addressed by fans through posts from the
@KIMSEONHO_STAFF.DIARY account in order to feel continuously involved as fans.
Usually the actor posts the photo because he receives something such as material and non-
material support. Material support such as receiving collective gifts on birthdays, fans doing
humanitarian projects on behalf of the actor, fans sending coffee trucks to the actor's project
location. While non-material support is in the form of motivational sentences sent jointly to the
actor in the comments column. Then Kim Seonho, replying usually in the form of posting a
photo of the blue sky, a photo of the coffee truck sent, or a photo with an i love you gesture.
Then there are spoiler posts that make fans feel curious about Kim Seonho's upcoming project
as a gesture indicating that there will be a new project so fans are asking questions. In addition,
Kim Seonho also often gives his attention through scene posts by affixing captions to ask how

his fans are doing. Fans also continue to feel close and know Kim Seonho's daily activities.
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Picture 4. Blue sky’s appreciation post from @KIMSEONHO_STAFF.DIARY
Table 3. Gesture’s through Instagram Posts

Informant 1 “We often donate foodtruck, and the foodtruck is
posted by kimsda.”

“There are a lot of spoilers in kimsda's posts,
sometimes fans guess what projects there will be.”
“We can see Kim Seonho's daily activities, for

example, he is shooting draka or commercials.”

Informant 2 “Kim Seonho asks or informs me about the news
through scenery photos to show attention.”

“The account is diligent in uploading photos so I feel
satisfied.”

“For example, if Kimsda uploads something, we like to

guess where he is or what project he is doing.”

Informant 3 “Usually if you send a coffee truck, you often post it
with kimsda either in the story or in the feed, sometimes

the finger also forms a saranghae pose.”

Informant 4 “Kim Seonho likes to take pictures of the sky when he
appreciates his fans, for example if someone sends a
humanitarian donation on his behalf, or a coffeetruck.”
“When he's out and about, he likes to share his photos

there. Fans can feel familiar.”
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3.1.2 Action by Individual or Group

In this study, direct action is seen as a form of symbolic communication between fans and
idols. In this case, researchers divide it into two, namely actions taken individually and
actions taken together. Individual actions include how individuals do not want to be left behind

from Kim Seonho's information activities by following the account and turning on the

notification bell and competing to give likes and comments on Kim Seonho's posts.

Table 4. Action by Individual

Informant 1

“I love him so much that | turned on the notification for
the @KIMSEONHO STAFF.DIARY account.”

Informant 2

“Usually, sis, every time kimsda uploads seonho's
photo, we like to have a competition of who likes his
photo first because kim seonho really likes his own
photo on kimsda's account. It has become our inner

jokes.”

Informant 3

“Trying to find information of kim seonho until | found
the kimsda account.”
“Kimsda account as a link between Kim Seonho and

fans.”

Informant 4

“Between seonhohada, we like to quickly like photos
posted by kimsda.”
“So, I turned on the notification button so I wouldn't

miss it.”

As for actions taken together in a community, namely the account conducts voting &
polls aimed at fans in determining something. In addition, fans also often agree to send
sentences that support kim seonho. Fans also collectively make contributions or donations for
foodtruck, kim seonho's birthday project, and others. On the other hand, symbolic

communication is also formed in the community, namely the existence of something blue-

themed such as dresscode, design, etc. as Kim Seonho's favorite color.
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Table 5. Action by Group

Informant 1 “We often donate to foodtruck, the foodtruck is posted
by kimsda.”

“There is a meetup between seonhohada, we definitely
wear blue dresscode.”

“We like to ask fans for their opinions on the account,

so fans feel involved.”

Informant 2 “We created a template to comment on kimsda's
account as support for Kim Seonho.”
“Preparing various forms of support such as joint

donations.”

Informant 3 “The account invited interaction to determine the

fanmeeting theme, fanmeeting donation money.”

3.2 Discussions

Communication becomes a human connector to stay connected with one another. According
to Mead, in a communication there are symbols - symbols are not only movements but are
realized in the form of words, where it has a meaning that has been agreed upon (Pribadi &
Herdiana, 2023). According to George H. Mead, there are three main aspects in symbolic
interaction theory, namely Mind, Self, and Society (Rahma & Winata, 2024). Mead described
the social process that occurs that involves the process of communication both communication
with himself through thoughts, then actions that arise as a form of self-concept, and also
involves interactions between individuals which will form a society (Mulyana, Garnida, &
Pramadya, 2024). The three main aspects of interactionism theory are in line with the research
results which can be explained through the following analysis:

3.2.1 Mind

In this first aspect, Mind is believed to be a process to interpret the results of thoughts
generated from symbols as an element of communication (Gustina, 2023). The mind cannot be
separated from symbols, whatever is in the mind can become a symbol and vice versa, what
becomes a symbol can become a thought in itself (Pribadi & Herdiana, 2023). In this case, the
use of symbols seen in the interaction between Seonhohada to Kim Seonho through the

@kimseonho_staff.diary account as a meaning of a form of attraction to Kim Seonho. The
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ability of fans to interpret a symbol that has been signaled through every movement of the
account forms a communication that can be understood by these parties. Mead defines mind as
the ability to use symbols that have common social meanings (West & Turner, 2010). Then
from there, there is communication with his own thoughts that express that the communication
that occur through these symbols will form an emotional bond with the actor and also
entertainment in itself.

In symbolic interaction theory, the concepts of “languages” (language) and “‘significant
symbols” (significant symbols) have a very important role in the formation and understanding
of mind or thoughts. Language in symbolic interaction theory is not only a means of
communication, but also a system of symbols used by individuals to convey meanings, ideas
and feelings to others (West & Turner, 2010). Language becomes a bridge between individuals,
allowing them to interact, understand, and interpret the world around them. Mind in this theory
IS not separate from social interaction. Instead, the mind is shaped through the use of language.
Significant symbols are symbols that have a socially agreed meaning within a group or society.
These can be words, pictures, signs, or even gestures that have a deeper meaning based on
social consensus (West & Turner, 2010). When a person interacts with others using certain
symbols, they not only understand the meaning of the symbol, but they also begin to form
responses and attitudes towards the symbol. In this case, the language used is using Korean to
communicate when wanting to convey support in a campaign. Then there is a special language,
namely the frequent use of the word 'preference’ in every template comment they say, there is
also non-verbal language such as the use of blue lover emoticons and smileys. The significance
of the symbol is seen in the gesture in an uploaded image whose meaning is mutually agreed
upon.

In symbolic interaction theory, it refers to a person’s ability to understand or adopt
another person's perspective in a social interaction. It involves the process of imagining how
others feel or think, as well as how they would respond in certain situations (West & Turner,
2010). The concept of role taking can be interpreted as the ability of fans to understand Kim
Seonho's perspective and feelings (as an idol) in interactions that occur on social media, as well
as how he can understand or respond to fan interactions or expectations of him. Fans through
the role taking process, try to understand the situation or feelings of their idol, for example
when Kim Seonho shares photos or videos of daily activities or conveys messages to fans. It is
also seen how fans try to interpret and interpret posts uploaded by the
@KIMSEONHO_STAFF.DIARY account as a special sign that is only understood by the
people involved between fans and Kim Seonho.
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3.2.2 Self

In this second aspect, it relates to how individuals reflect on themselves which will form a
self-concept. This is attached to an action taken by the individual in interpreting what he has
thought before (Gustina, 2023). Based on the research that has been done, in this case fans
express their way of communicating to Kim Seonho through the staff account
@KIMSEONHO_STAFF.DIARY using certain symbols. The concept of self in symbolic
interaction theory refers to a person's self-understanding or awareness that develops through
social interactions with others. In this theory, the self is not seen as something fixed or innate,
but as the result of a dynamic social process. The self is formed and develops over time through
the experience of interacting with others, and our interpretation of others' responses to us (West
& Turner, 2010).

The “I” process is often associated as the part of the self in responding to something
spontaneously and creatively without the need to think about how others will judge.
Meanwhile, the “me” process shows more about how individuals position or imagine
themselves in the eyes of others (West & Turner, 2010). In this study, the concept of “I”” can be
seen how fans want something more to be able to communicate, find information, and continue
to connect with Kim Seonho through the @KIMSEONHO_STAFF.DIARY account, but in the
“me” process fans realize that the nature of being a true and appropriate fan must still respect
the privacy of the actor. In the “I” process also occurs when fans feel they are in competition
with the actor himself to quickly like the latest post to turn on the notification bell as a form
that Kim Seonho himself has a special influence on fans more personally in behaving as a fan.
In addition, it is also seen in the meaning through a post uploaded by the
@KIMSEONHO_STAFF.DIARY account that there is a desire to provide uniform comments
with other fans either through emoticons or words of support that have been mutually agreed
upon as a form of the process of “me” because fans conceptualize themselves as part of the
fans. The process of “me” in the concept of “self” is also seen in how fans immediately discuss
it in the telegram forum if the @KIMSEONHO_STAFF.DIARY account is not available.

This concept of looking glass self in symbolic interaction theory describes how the
interaction between fans and Kim Seonho shapes their identities (Hasiana, Zein, & Gemiharto,
2024). Fans shape their identity as loyal and valued fans through the responses they receive
from the actor, while Kim Seonho also shapes their identity as a respected and loved celebrity
based on the way fans respond to their actions. This interaction forms both parties in a mutually
influencing social relationship, where they are constantly updating and adjusting their identities

based on how they are seen by others (West & Turner, 2010). For example, in this study, when
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Kim Seonho was undergoing a new project, the seonhohada community jointly provided
support to Kim Seonho in various ways such as through greeting templates or coffeetruck
donations. This is intended because there is an image of the fans how the response will be
received by Kim Seonho and also vice versa Kim Seonho posted a photo of the coffeetruck
with the intention of having an image of a good response that can be received by fans, so that
fans feel happy. The existence of symbolic communication that occurs between the two parties
forms a fan identity. In addition, there are comments from fans addressed by Kim Seonho,
where fans have hopes and expectations that Kim Seonho will read them and respond well,
then Kim Seo is right.

The Pygmalion effect concept is a psychological phenomenon in which a person's
expectations or beliefs about another person can influence that person's behavior, and
ultimately result in achievements that match those expectations (Rizgiyah & Marzuki, 2023).
In other words, if someone believes that another person has a certain potential or ability, they
will treat that person in a way that supports the development of that potential, which can then
improve the performance or results of that person (West & Turner, 2010) . In the relationship
between fans and idols through Instagram, the Pygmalion Effect concept can serve as a force
that drives their behavior and perceptions of each other. Through symbolic interaction, both
fans and idols influence each other and shape their self-image, which then reinforces their
expectations, interactions and identities on the social platform. This can be seen when fans give
positive responses to uploads posted by the @KIMSEONHO_STAFF.DIARY account and then
fans hope that the positive comments they give will increase their enthusiasm for the actor.
Vice versa, the account uploads photos of Kim Seonho with the intention of making it a
moodbooster and it is true that fans feel happy every time the account uploads an upload on
Instagram.

3.2.3 Society

In the third aspect, it is about how individuals can form interactions with other individuals
due to behavior that is carried out actively and also voluntarily, from which a society is
created (Gustina, 2023). In the context of symbolic interaction theory, society is seen as the
result of social interactions that occur between individuals who communicate with each other.
Society is formed and maintained through social symbols used in everyday communication
(West & Turner, 2010). These social interactions, in the long run, form social structures,
norms, values and cultures that govern how individuals behave in their social lives. Societies
evolve because individuals constantly interact and create new meanings within their social

context.
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The meaning of the interactions that are established makes fans with Kim Seonho feel
closer. The relationship that exists between fans becomes closer through the communication
that exists from the @KIMSEONHO_STAFF.DIARY account. Fans who initially like Kim
Seonho will think about how they will continue to connect with Kim Seonho from there then
fans will get a lot of information and various activities related to Kim Seonho. Over time, from
there, a communication is formed that is usually carried out by fans to Kim Seonho, and vice
versa. The use of emoticons and special words makes fans feel special because not all fans of
Korean actors know that. Only people who can be said to be real fans understand this. There
are also interactions such as racing to quickly give likes to @KIMSEONHO_STAFF.DIARY
account posts, which is also an example of how fans make it like entertainment. Formed
symbols that are meaningful to fans. Such as a form of appreciation, a form of attention, a form
of support . That way, the interaction that is formed continuously will form a social relationship
between fans and Kim Seonho. This meaning will ultimately affect the form of self-
consciousness as a fan.

Mead divides the self-formation process into two, namely particular others and
generalized others. Particular others relate to how someone can influence the individual in
building confidence in the self (West & Turner, 2010). In this case Kim Seonho becomes
someone who influences the individual. This can be seen in how individuals respond to things
done by Kim Seonho through the @ KIMSEONHO_STAFF.DIARY account. When the account
uploads photos of a day's activities then he thinks that the photo motivates fans with happy
emotions because fans feel close and have a special relationship, fans respond by giving a
lightning-fast like and affixing the comments he wants to convey. Not infrequently, seeing the
photo gives a sense of hallucination because the uploaded photo is boyfriendable. Fans also do
not hesitate to want to do various things to support Kim Seonho, and fans immediately want to
find out if there is a spoiler photo, making fans automatically find out what Kim Seonho will
do in the coming days. The response with various uniqueness that arises from the style of each
individual when viewing posts from the account makes a form of self-consciousness as a fan.

In the concept of mind which is divided into generalized other, it refers to how fans
behave according to the norms that apply to the community (Amanda, 2022). This can be seen
by how fans think of following the comment movement compactly as support for Kim Seonho
then fans also behave like good fans how to understand the boundaries between fans and idols
by respecting the privacy of the idol. Fans also want to know the culture used to communicate
with Kim Seonho to be seen as the same. Fans also have a sense of desire to connect with other

fans through chat in community groups. This makes it how seonhohada's mind wants to be

17



accepted by other seonhohada by doing something similar to the majority of fans who are
members of the community.

Fans feel closer to Kim Seonho and feel special because they know certain symbols that
only they understand in their minds. In addition, the symbols that are formed become their own
entertainment because fans feel excited every time there is a new upload from Kim Seonho.
This certainly affects the minds of fans as in line with symbolic interaction theory. Fans feel
the desire to continue interacting with the @ KIMSEONHO.STAFF_DIARY account because

it is the most effective account for communication.

4. CONCLUSIONS

Based on the analysis of symbolic interaction theory that there is a communication pattern
that occurs in fans through the @ KIMSEONHO_STAFF.DIARY’s account that fans interpret
the account as the most effective media to communicate with the idol and then fans show
symbols as a way to communicate because they have the same perspective of meanings. This
is based on the fact that fans want to show support and love for Kim Seonho itself.

Researchers have found the purpose of the study based on the background of limited
media to communicate with idols but fans feel close because of the
@KIMSEONHO_STAFF.DIARY account and then researchers can explore the symbolic
communication that carried out so that fans feel they can still interact with the actor through
symbols whose meaning becomes special because it is only understood by fans, actors, and
those related to Kim Seonho. This research is important because it proves the existence of
social media as a means to get close to someone even though the communication platform is
limited but the meaning of symbols as a communication tool can be a bridge to still feel close
even with idols who don't even know us directly, here the emotional role is very relevant.

The researcher suggested for future research is a study that involves emotions and role
meaning from the idol even though it is limited to communication media and relates to
parasocial relationships. Researchers hope that fans will always feel happy and fulfilled even
though the media for communicating with fans of actors is different from K-Pop idols due to
limitations so that it can have a good impact on the lives of fans.
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