MOTIVES FOR USING BTSARMY HELP CENTER INDONESIA
ACCOUNT BY K-POP FANDOM

S~

."7 ;;.5 ?Q\

72T

N9,

SCIENTIFIC PUBLICATIONS

Compiled as one of the requirements for completing the Undergraduate Study

Program in the Communication Studies Study Program
Faculty of Communication and Informatics

Arranged By :

YUSRI AMBARWATI

100194253

UNIVERSITY OF MUHAMMADIYAH SURAKARTA



CONSENT PAGE

MOTIVES FOR USING BTS ARMY HELP CENTER INDONESIAACCOUNT BY K-
POP FANDOM

SCIENTIFIC PUBLICATIONS

By:

Yusri Ambarwati

L100194253

It has been checked and approved to be tested by:

Lecturer Advisor

Rina Sari Kusuma, S.Sos., M.l.Kom

NIK.1103




ENDOSEMENT PAGE

MOTIVES FOR USING RT
TIVES FOR USING BTS ARMY HELP CENTER INDONESIA ACCOUNT
BY K-POP FANDOM

BY
YUSRI AMBARWATI
L100194253
Has been defended before the Board of Examiners
Faculty of Communication and Informatics
Muhammadiyah Surakarta University On the day, 31 July, 2024

And declared to have met the requirements

Board of Examiners:

[. Rina Sari Kusuma, S.Sos., M.I.LKom
(Chairman of the Examination Board)

!. Palupi, S.Sos., M.A. W)
(1" Member of the Board of Examiners) 7 4
7
l. Yudha Wirawanda, S.I.Kom., M.A. (....«.'.’...__.,z' ;

(2" Member of the Board of Examiners)

3




DECLARATION

I hereby declare that in this scientific publication there are no works that have been
submitted to obtain a degree in a university and to the best of my knowledge there are also no
works or opinions that have been written or published by others, except as written referred to

in the manuscript and mentioned in the bibliography.

If in the future it is proven that there is any untruth in my statement above, | will be
fully responsible for it.

Surakarta, July 191" 2024
Writer

N

<~

YUSRI AMBARWATI

100194253
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BY K-POP FANDOM

Penggunaan media sosial khususnya twitter menjadi media yang eksis dikalangan
penggemar K-Pop untuk mendapatkan informasi terkait informasi idola favorit mereka. Hal
inilah yang membuat banyak pembentukan akun fanbase terkait fandom.Salah satunya ialah
@BTS_AHC_IDN. Tujuan penelitian ini adalah untuk mengetahui peranan akun
@BTS_AHC_IDN untuk para penggemar BTS (ARMY). yang didasarkan pada teori Uses and
Gratification oleh Mc. Quail untuk mengetahui motif penggunaan media sosial X oleh ARMY.
Penelitian ini menggunakan metode deskriptif kualitatif dengan wawancara sebagai teknik
pengumpulan data. Hasil penelitian ini yaitu alasan penggemar bergabung dalam
@BTS_AHC_IDN atas dasar kesamaan identitas dan pemenuhan kebutuhan atas informasi
mental health. Selain itu juga didapatkan motif para penggemar mengikut akun tersebut. Yaitu
motif hiburan, motif pembentukan identitas diri motif ruang integritas dan interaksi sosial

serta motif informasi.
Kata Kunci : Twitter atau X, Fanbase, Uses & Gratification
ABSTRACT

The use of social media, especially twitter, is a media that exists among K-Pop fans to
get information related to their favorite idol information. This has led to the formation of many
fanbase accounts related to fandom, one of which is @BTS_AHC_IDN. The purpose of this
study is to determine the role of the @BTS_AHC_IDN account for BTS fans (ARMY). which is
based on the Uses and Gratification theory by Mc. Quail to find out the motives for using social
media X by ARMY. This research uses descriptive qualitative method with interview as data
collection technique. The results of this study are the reasons fans join @BTS_AHC _IDN on the
basis of common identity and fulfillment of needs for mental health information. In addition,
the motives of the fans following the account were also obtained. Namely the entertainment
motive, the motive for forming self-identity, the motive for integrity space and social

interaction and the information motive.
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