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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh citra merek, kualitas
layanan dan word of mouth terhadap keputusan pembelian pada KFC Solo Square
Surakarta.Penelitian ini menggunakan pendekatan kuantitatif.Sample dalam
penelitian ini di ambil berdasarkan konsumen yang membeli produk KFC Solo
Square, dengan jumlah sampel yang di peroleh sebanyak 100 responden. Teknik
analisis data yang digunakan dalam penelitian ini menggunakan regresi linier
berganda dengan alat bantu program SPSS versi 21.00. Hasil pengujian
menunjukkan bahwa variabel citra merek, kualitas layanan dan word of mouth
berpengaruh signifikan terhadap keputusan pembelian.

Kata Kunci : citra merek, kualitas layanan, word of mouth, keputusan pembelian
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ABSTRACT

This study aims to see the effect of brand image, service quality and word
of mouth on purchasing decisions at KFC Solo Square Surakarta. This study uses
a guantitative approach. The sample in this study was taken based on consumers
who buy KFC Solo Square products, with the number of samples obtained as
many as 100 respondents. The data analysis technique used in this study used
multiple linear regression with the SPSS version 21.00 tool. The test results show
that the variables brand image, service quality and word of mouth have a
significant effect on purchasing decisions.

Keywords: brand image, service quality, word of mouth, purchase decision
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