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Abstrak  

Penelitian ini bertujuan mengetahui hubungan antara kedekatan orang tua 

dengan prilaku konsumtif remaja penggemar K-POP. Hipotesis dalam penelitian 

ini adalah Terdapat hubungan negatif antara kedekatan orang tua dengan perilaku 

konsumtif remaja penggemar k-pop. Populasi dalam penelitian ini adalah remaja 

penggemar K-Pop usia SMA hingga kuliah yaitu 15-22 tahun yang diwakili dalam 

grup chatting applikasi Telegram dan WA NCTzen, EXO-L, Reveluv, ARMY 

yang merupakan nama fandom untuk grup NCT, EXO, Red Velvet, BTS. Teknik 

pengambilan sampel yang digunakan adalah purposive sampling. Metode yang 

digunakan adalah kuantitatif dengan alat ukur berupa Skala perilaku konsumtif 

dan skala kedekatan orangtua. Berdasarkan hasil penelitian dengan menggunakan 

analisi data korelasi product moment dengan menggunakan alat bantu SPSS, 

variable kedekatan orang tua terhadap perilaku konsumtif diperoleh Pearson 

Correlation sebesar 0, 236 berarti dapat disimpulkan bahwa ada hubungan yang 

negatif dan signifikan antara kedekatan orang tua terhadap perilaku konsumtif. 

Hasil uji hipotesis variabel kedekatan orang tua dengan perilaku konsumtif  

memperoleh nilai koefisien korelasi (rxy) sebesar -0,207 dan (p) sebesar 0,039 (p 

< 0,05). Hasil tersebut menunjukkan hipotesis yang dibuat peneliti diterima yaitu 

ada hubungan negatif signifikan antara kedekatan orang tua dengan perilaku 

konsumtif. Artinya semakin tinggi kedekatan orang tua maka semakin rendah pula 

perilaku konsumtifnya. Sumbangan efektif kedekatan ornag tua mempengaruhi 

perilaku konsumtif sebesar 43% dan sisanya 57% dipengaruhi oleh variable lain. 

Kata kunci : kedekatan, perilaku konsumtif, K-POP 
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Abstract  

 

This study aims to find out the relationship between parental closeness and 

consumptive behavior of adolescent K-POP fans. The hypothesis in the study is 

that there is a negative relationship between parental closeness and the 

consumptive behavior of adolescent k-pop fans. The population in this study is a 

teenage high school to college K-Pop fan who is 15-22 years old who is 

represented in the chat group telegram and WA application NCTzen, EXO-L, 

Reveluv, ARMY the fandom name of grup NCT, EXO, Red Velvet and BTS. The 

sampling technique used is purposive sampling. The method used is quantitative 

with measuring instruments in the form of consumptive behavior scale and 

parental proximity scale. Based on the results of the study using analysis of 

product moment correlation data using SPSS tools, the variable of parental 

closeness to consumptive behavior obtained by Pearson Correlation of 0.236 

means it can be concluded that there is a negative relationship and is a significant 

parental closeness to consumptive behavior. the results of the study using analysis 

of product moment correlation data using SPSS tools, the variable of parental 

closeness to consumptive behavior obtained by Pearson Correlation of 0.236 

means it can be concluded that there is a negative relationship and is a significant 

parental closeness to consumptive behavior. The results of the hypothesis test 

variable proximity of parents with consumptive behavior obtained a correlation 

coefficient value (rxy) of -0.207 and (p) of 0.039 (p < 0.05). The results suggest 

the hypothesis that researchers accepted was that there was a significant negative 

relationship between parental closeness and consumptive behavior. This means 

that the higher the closeness of parents, the lower the consumptive behavior. The 

effective contribution of old proximity affects consumptive behavior by 43% and 

the remaining 57% is influenced by other variables. 

Keywords: proximity, consumptive behavior, K-POP 

 




