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ABSTRAK 
 

Penelitian ini bertujuan untuk menganalisis pengaruh shoping lifestyle, store 

atmosphere, keragaman produk dan price reduction terhadap perilaku impulse 

buying  MR. DIY Solo Square. Metode penelitian yang digunakan adalah metode 

dengan pendekatan kuantitatif digunakan untuk meneliti pada populasi atau sampel 

tertentu yaitu  konsumen MR. DIY  Solo Square. Pengambilan sampel dilakukan 

dengan metode non  probability sampling  dengan jumlah responden sebanyak 

116 responden dan data yang  digunakan adalah data primer berupa kuesioner. 

Metode analisis data yang digunakan adalah analisis regresi berganda. Hasil 

penelitian ini menunjukkan bahwa (1) Shoping lifestyle tidak berpengaruh positif 

signifikan terhadap perilaku Impulse Buying (2) Store Atmosphere tidak 

berpengaruh positif signifikan terhadap perilaku Impulse Buying (3) Keragaman 

Produk berpengaruh positif dan signifikan terhadap perilaku Impulse Buying (4) 

Price Reduction berpengaruh positif signifikan terhadap perilaku Impulse Buying 

 

Kata kunci : Shoping lifestyle, Store Atmosphere, Keragaman Produk, Price 

Reduction, Impulse Buying. 
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ABSTRACT 
 

This study aims to analyze the effect of shopping lifestyle, store atmosphere, product 

diversity and price reduction on MR impulse buying behavior. DIY Solo Square. 

The research method used is a method with a quantitative approach used to 

examine certain populations or samples, namely MR. DIY Solo Square consumers. 

Sampling was  done by non-probability sampling method with a total of 116 

respondents and the data used were primary data in the form of a questionnaire. 

The data analysis method used is multiple regression analysis. The results of this 

study indicate that (1) Shopping lifestyle has no significant positive effect on 

Impulse Buying behavior (2) Store Atmosphere has  no significant positive effect 

on Impulse Buying behavior (3) Product diversity has a positive and significant 

effect on Impulse Buying behavior (4) Price Reduction has an effect significant 

positive on Impulse Buying behavior. 

 

Keywords: Shopping lifestyle, Store Atmosphere, Product Diversity, Price 

Reduction, Impulse Buying 
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