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Sir John Lubbock
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nesia tak mungkin bertahan.”
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doh dan dibodohi oleh orang”.

Ulilamrir Rahmanq
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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh ekuitas merek dan bauran
promosi terhadap loyalitas pelanggan telkomsel di Surakarta. Jenis penelitian ini
yakni penelitian Kuantitatif, dengan populasi seluruh pengguna telkomsel di Sura-
karta yang berjumlah 100 orang. Teknik pengambilan sampel menggunakan teknik
quota sampling. Teknik pengumpulan data melalui pendistribusian kuisioner yang
dilakukan secara online. Berdasarkan hasil olah data dengan bantuan aplikasi SPSS
versi 15 diperoleh bahwasannya variabel ekuitas merek berpengaruh positif signif-
ikan terhadap loyalitas pelanggan telkomsel. Variabel bauran promosi berpengaruh
signifikan terhadap loyalitas pelanggan telkomsel. Secara simultan kedua variabel
independen tersebut mempengaruhi variabel dependen.

Kata kunci: Ekuitas Merek, Bauran Promosi, Loyalitas Pelanggan .
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ABSTRACT

This study aims to analyze the effect of brand equity and promotion mix on Telkomsel
customer loyalty in Surakarta. This type of research is quantitative research, with a
population of all Telkomsel users in Surabaya, amounting to 100 people. The sam-
pling technique used was quota sampling technigue. The technique of collecting data
through distributing questionnaires conducted online. Based on the results of data
processing with the help of the SPSS version 15 application, it is found that the brand
equity variable has a significant positive effect on Telkomsel customer loyalty. The
promotion mix variable has a significant effect on Telkomsel customer loyalty. Sim-
ultaneously the two independent variables affect the dependent variable.

Keywords: Brand Equity, Promotional Mix, Customer Loyalty.
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