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ABSTRAK 

 

Qonitah Kusumawardani / NIM. A210170177 / PENGARUH ENDORESEMENT 

DAN INSTAGRAM ADS TERHADAP PENJUALAN SPORT APPAREL PADA 

ONLINE SHOP @BAJUSPORT_ID. Skripsi. Fakultas Keguruan Dan Ilmu 

Pendidikan. Universitas Muhammadiyah Surakarta. Agustus, 2021. 

 

Penelitian ini bertujuan untuk mengetahui : (1) Pengaruh Endorsement 

terhadap penjualan sport apparel pada online shop @Bajusport_id. (2) Pengaruh 

Instagram Ads terhadap penjualan sport apparel pada online shop @Bajusport_id. 

(3) Pengaruh Endorsement dan Instagram Ads dengan penjualan sport apparel pada 

online shop @Bajusport_id. Jenis penelitian ini kuantitatif dengan desain survey. 

Teknik pengambilan sampel pada penelitian ini menggunakan teknik non probability 

yakni teknik sampling insidendal. Sampel yang diambil sebanyak 110 responden. 

Objek penelitian ini adalah online shop @Bajusport_id sedangkan subjek penelitian 

ini adalah costumer di @Bajusport_id serta yang pernah melihat iklan dan endorse di 

instagram. Teknik pengumpulan data menggunakan angket yang telah diuji coba 

dengan uji validitas dan reliabilitas. Analisis data menggunakan Analisis Regresi 

Linier Berganda. Dapat disimpulkan: (1) endorsement berpengaruh terhadap 

penjualan sport apparel pada online shop @Bajusport_id, berdasarkan hasil analisis 

regresi diketahui nilai t-hitung (16,329) > t-tabel (1,982) dengan nilai signifikan 

0,000 < 0,05. (2) instagram ads berpengaruh terhadap penjualan sport apparel pada 

online shop @Bajusport_id, berdasarkan hasil analisis regresi diketahui nilai t-hitung 

(11,733) > t-tabel (1,982) dengan nilai signifikan 0,000 < 0,05. (3) Endorsement dan 

Instagram ads berpengaruh terhadap penjualan sport apparel pada online shop 

@Bajusport_id, berdasarkan hasil analisis regresi diketahui nilai Fhitung (139,568) > 

Ftabel (3,08) dengan nilai signifikan 0,000 < 0,05. 

Kata Kunci : endorsement, instagram ads, penjualan 
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ABSTRACT 

 
Qonitah Kusumawardani  / NIM. A210170177  / THE EFFECT OF 

ENDORSEMENT AND INSTAGRAM ADS ON SALES  OF SPORT 

APPAREL ON ONLINE SHOP @BAJUSPORT_ID. Thesis. Faculty of Teacher 

Training and Education. Muhammadiyah Surakarta university. August, 2021. 

 
This study aims to determine: (1) the effect of endorsements on sports apparel 

sales at the @Bajusport_id online shop. (2) The effect of Instagram Ads on sports 

apparel sales at the @Bajusport_id online shop. (3) The effect of Endorsements and 

Instagram Ads on sports apparel sales at the @Bajusport_id online shop. This type of 

research is quantitative with a survey design. The sampling technique in this study 

uses non-probability techniques, namely incidental sampling techniques. Samples 

were taken as many as 110 respondents. The object of this research is the online shop 

@Bajusport_id, while the subjects of this research are customers at @Bajusport_id 

and those who have seen advertisements and endorsements on Instagram. The data 

collection technique uses a questionnaire that has been tested with validity and 

reliability tests. Data analysis using Multiple Linear Regression Analysis. It can be 

concluded: (1) endorsement has an effect on sales of sports apparel at the online shop 

@Bajusport_id, based on the results of regression analysis, it is known that the t- 

count (16.329) > t-table (1.982) with a significant value of 0.000 <0.05. (2) 

Instagram ads have an effect on sales of sports apparel at the online shop 

@Bajusport_id, based on the results of regression analysis, it is known that the t- 

count (11.733) > t-table (1.982) with a significant value of 0.000 <0.05. (3) 

Endorsement and Instagram ads have an effect on sales of sport apparel at the online 

shop @Bajusport_id, based on the results of regression analysis, it is known that the 

value of Fcount (139.568) > Ftable (3.08) with a significant value of 0.000 <0.05. 

 

Keywords : endorsement, instagram ads, sales 
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