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ABSTRAK

Penelitian ini bertujuan untuk menganalisis produk hedonis berpengaruh
positif signifikan terhadap brand passion. Untuk menganalisis produk hedonis
berpengaruh terhadap positif signifikan Word Of Mouth Sepatu Vans. Untuk
menganalisis Brand passion berpengaruh terhadap positif signifikan Word Of
Mouth Sepatu Vans. Untuk pengaruh produk hedonis terhadap positif signifikan
Word Of Mouth Sepatu Vans yang dimediasi Brand passion. Populasi dalam
penelitian ini adalah mahasiswa Fakultas Ekonomi dan Bisnis Universitas
Muhammadiyah Surakarta. Sampel dalam penelitian ini mahasiswa Fakultas
Ekonomi dan Bisnis Universitas Muhammadiyah Surakarta sebanyak 267
responden. Berdasarkan hasil penelitian produk hedonis berpengaruh signifikan
terhadap terhadap Brand passion. Produk hedonis tidak berpengaruh signifikan
erhadap Word Of Mouth. Brand passion berpengaruh signifikan terhadap Word Of
Mouth. Produk hedonis berpengaruh signifikan terhadap Word Of Mouth melalui
Brand passion sebagai variabel mediasi.

Kata Kunci : Produk Hedonis, Word of Mouth, dan Brand Passion
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ABSTRACT

This study aims analyze the hedonic product that has a significant positive
effect on brand passion. To analyze the hedonic product has a significant positive
effect on the word of mouth of Vans Shoes. To analyze brand passion has a
significant positive effect on the word of mouth of Vans Shoes. For the effect of
hedonic products on the significant positive word of mouth for Vans shoes
mediated by brand passion. The population in this study were students of the
Faculty of Economics and Business, University of Muhammadiyah Surakarta. The
Sampel in this study were students of the Fakultas of Economics and Business,
University of Muhammadiyah Surakarta as many as 267 respondents. Based on
the results of research, hedonic products have a significant effect on brand
passion. Hedonic products have no significant effect on word of mouth. Brand
assion has a significant effect on word of mouth. Hedonic products have a
significant effect on word of mouth through brand passion as a mediating
variable.

Keywords: Hedonic Products, Word Of Mouth and Brand Passion.
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