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ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis pengaruh brand image, kualitas 

produk, dan harga terhadap keputusan pembelian pada produk smartphone Oppo 

Di Kota Surakarta. Jenis penelitian yang digunakan adalah penelitian kuantitatif, 

dengan jumlah popolasi mahasiswa Universitas Muhammadiyah Surakarta 

sebanyak 35.773, dan diambil sampel berjumlah 100 mahasiswa. Teknik dalam 

pengambilan sampel menggunakan teknik purposive sampling. Teknik 

pengumpulan data dengan melakukan penyebaran kuesioner secara online. 

Pengolahan data menggunakan regresi linier berganda dengan menggunakan 

bantuan program SPSS. Hasil analisis data menunjukan variabel brand image tidak 

berpengaruh signifikan terhadap keputusan pembelian. Variabel Kualitas produk 

berpengaruh positif signifikan terhadap keputusan pembelian. Variabel harga tidak 

berpengaruh signifikan terhadap keputusan pembelian. 

 

Kata kunci : Keputusan Pembelian, Brand Image, Kualitas produk, Harga 
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ABSTRACT 

 

This study aims to analyze the effect of brand image, product quality, and 

price on purchasing decisions on Oppo smartphone products in Surakarta. The 

research method used is quantitative research, with the number of the student 

population at Muhammadiyah University of Surakarta as much 35.773  as 100 

students are taken as a sample. The sample taking technique is using the purposive 

sampling technique. The data collection technique is by distributing online 

questionnaires. Processing of data is using multiple linear regression and using the 

SPSS program. The results of data analysis indicate that brand image does not 

influence significant to purchasing decisions. Product quality variable has a 

significant positive effect on purchasing decisions. The variable of price does not 

influence significant to purchasing decisions.  

 

Keywords: Purchase Decision, Brand Image, Product Quality, Price 
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