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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh Corporate Social
Responsibility (CSR) terhadap loyalitas konsumen dengan brand image sebagai
variabel mediasi. Penelitian ini menggunakan pendekatan kuantitatif. Sampel
dalam penelitian ini diperoleh dengan menggunakan metode non-probability
sampling dengan teknik purposive sampling. Penyebaran kuesioner ditujukan
kepada konsumen Wardah Beauty di Solo Raya dengan jumlah sampel yang
digunakan yaitu sebanyak 100 responden. Data yang diperoleh dianalisis dengan
menggunakan teknik analisis PLS (Partial Least Square) melalui software
SmartPLS 3.0. Hasil penelitian menunjukkan bahwa Corporate Social
Responsibility (CSR) berpengaruh positif signifikan terhadap brand image dan
loyalitas konsumen. Brand Image juga berpengaruh positif signifikan terhadap
loyalitas konsumen. Serta variabel brand image terbukti mampu memediasi
pengaruh CSR terhadap loyalitas konsumen secara signifikan.

Kata Kunci: Corporate Social Responsibility (CSR), Brand Image, dan
Loyalitas Konsumen.
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ABSTRACT

This study aims to analyse the influence of Corporate Social Responsibility
(CSR) toward the customer loyalty, mediated by brand image. This study uses a
quantitative approach. The sample in this study was collected by using non-
probability sampling method with purposive sampling technique. The distribution
of questionnaires was addressed to customer of Wardah Beauty in Solo Raya with
the number of samples used were 100 respondents. The data obtained was
analyzed by using PLS analysis technique (Partial Least Square) through
SmartPLS 3.0 software. The results of this study indicated that Corporate Social
Responsibility (CSR) had a positive and significant impact on the brand image
and the customer loyalty. Brand Image also had a positive and significant impact
on the customer loyalty. The variabel of brand image was proved to be able to
mediate the effect of Corporate Social Responsibility (CSR) on customer loyalty
significantly.

Keywords:  Corporate Social Responsibility (CSR), Brand Image, and
Customer Loyalty.
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