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ABSTRAKSI 

 

Penelitian ini bertujuan untuk menganalisis pengaruh kualitas pelayanan , harga 

dan lokasi terhadap keputusan pembelian yang dimediasi oleh minat beli. 

Penelitian ini dilakukan pada konsumen Goro Assalam dan Hypermart yang 

pernah membeli atau ingin membeli produk Di Goro assalam dan Hypermart, 

berusia diatas 17 tahun, dan berdomisili di Surakarta dengan menggunakan jumlah 

sampel sebanyak 100 responden. Teknik pengambilan sampel adalah non 

probability. Teknik analisis data yang digunakan adalah SEM-PLS yang 

perhitungannya dibantu dengan program SmartPLS 3.2.9. Analisis evaluasi model 

Partial Least Square (PLS) dilakukan dengan evaluasi outer model dan evaluasi 

inner model. Hasil dari penelitian ini adalah Kualitas pelayanan berpengaruh 

signifikan terhadap minat beli konsumen Gorro Assalam, Sedangkan pada 

Hypermart kualitas pelayanan tidak berpengaruh terhadap minat beli konsumen. 

Penentuan harga berpengaruh signifikan terhadap minat beli konsumen Gorro 

Assalam dan Hypermart. Penetapan lokasi tidak berpengaruh terhadap minat beli 

konsumen Gorro Assalam dan Hypermart. Kualitas pelayanan berpengaruh 

signifikan terhadap keputusan pembelian konsumen Gorro Assalam, Sedangkan 

pada Hypermart kualitas pelayanan tidak berpengaruh terhadap keputusan 

pembelian konsumen. Penentuan harga tidak berpengaruh terhadap keputusan 

pembelian konsumen Gorro Assalam, Sedangkan pada Hypermart penentuan 

harga berpengaruh signifikan terhadap keputusan pembelian konsumen. 

Penetapan lokasi berpengaruh signifikan terhadap keputusan pembelian konsumen 

Gorro Assalam dan Hypermart. Kualitas pelayanan berpengaruh signifikan 

terhadap keputusan pembelian konsumen Gorro Assalam melalui mediasi minat 

beli, Sedangkan pada Hypermart kualitas pelayanan tidak berpengaruh terhadap 

keputusan pembelian melalui mediasi minat beli. Penentuan harga berpengaruh 

signifikan terhadap keputusan pembelian konsumen Gorro Assalam dan 

Hypermart melalui mediasi minat beli. Penetapan lokasi tidak berpengaruh 

terhadap keputusan pembelian konsumen Gorro Assalam dan Hypermart melalui 

mediasi minat beli. Minat beli berpengaruh signifikan terhadap keputusan 

pembelian konsumen Gorro Assalam dan Hypermart. Kebaruan Dalam Penelitian 

ini Terbagi Dalam Dua Objek yaitu Syariah Dan Konvensional. Syariah: Kualitas 

Pelayanan berpengaruh positif dan signifikan Terhadap Minat Beli Konsumen 

Goro Assalam. Konvensional: Harga berpengaruh positif dan signifikan terhadap 

minat beli konsumen Hypermart. Implikasi: Dalam strategi pemasarannya Goro 

assalam Lebih menekankan Pada Kualitas pelayanan dan Lokasi. Sedangkan pada 

Hypermart, Strategi pemasarannya lebih menekankan pada Harga.  

 

Kata Kunci : kualitas pelayanan, harga, lokasi, keputusan pembelian, minat beli. 
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ABSTRACT 

 

 This study aims to analyze the effect of service quality, price and location 

on purchasing decisions mediated by buying interest. This research was conducted 

on Goro Assalam and Hypermart consumers who have bought or want to buy 

products at Goro Assalam and Hypermart, aged over 17 years, and domiciled in 

Surakarta using a total sample of 100 respondents. The sampling technique is non-

probability. The data analysis technique used is SEM-PLS whose calculations are 

assisted by the SmartPLS 3.2.9 program. The evaluation analysis of the Partial 

Least Square (PLS) model was carried out by evaluating the outer model and 

evaluating the inner model. The result of this research is that service quality has a 

significant effect on consumer buying interest in Gorro Assalam, while at 

Hypermart service quality has no effect on consumer buying interest. Pricing has a 

significant effect on consumer buying interest in Gorro Assalam and Hypermart. 

Location determination has no effect on consumer buying interest in Gorro 

Assalam and Hypermart. Service quality has a significant effect on consumer 

purchasing decisions Gorro Assalam, while at Hypermart service quality has no 

effect on consumer purchasing decisions. Pricing has no effect on consumer 

purchasing decisions in Gorro Assalam, while at Hypermart, pricing has a 

significant effect on consumer purchasing decisions. Location determination has a 

significant effect on consumer purchasing decisions for Gorro Assalam and 

Hypermart. Quality of service has a significant effect on consumer purchasing 

decisions Gorro Assalam through mediation of buying interest, while at 

Hypermart service quality has no effect on purchasing decisions through 

mediation of buying interest. Pricing has a significant effect on consumer 

purchasing decisions for Gorro Assalam and Hypermart through mediation of 

buying interest. Determination of location has no effect on consumer purchasing 

decisions of Gorro Assalam and Hypermart through mediation of buying interest. 

Purchase intention has a significant effect on consumer purchasing decisions for 

Gorro Assalam and Hypermart. The novelty in this research is divided into two 

objects, namely sharia and conventional. Sharia: Service Quality has a positive 

and significant effect on the Purchase Interest of Goro Assalam consumers. 

Conventional: Price has a positive and significant effect on consumer buying 

interest in Hypermart. Implications: In its marketing strategy, Goro Assalam 

places more emphasis on service quality and location. While at Hypermart, the 

marketing strategy emphasizes more on price.  

 

Keywords : quality of service, price, location, purchase decision, purchase 

interest. 

 

 


