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ABSTRAK

Anggriwan  Ardi  Wijaya/B100170394. ANALISIS PENGARUH CITRA
MEREK, GAYA HIDUP DAN KUALITAS PRODUK TERHADAP MINAT
BELI PRODUK MACBOOK DI SURAKARTA.

Tujuan dari penelitian ini adalah untuk menganalisis pengaruh citra merek,
gaya hidup dan kualitas produk terhadap minat beli konsumen pada produk
Macbook. Penelitian ini termasuk jenis penelitian kuantitatif deskriptif. Populasi
penelitian ini adlah semua masyarakat Surakarta. Sampel penelitian ini adalah
sebanyak 110 responden dengan Teknik samping yaitu purposive sampling.
Metode pengumpulan data dilakukan melalui kuesioner. Teknik analisis data
menggunakan uji klasik meliputi uji normalitas, uji heteroskedastisitas dan uji
multikolinieritas. Sedangkan uji hipotesis menggunakan uji regresi berganda, uji t,
uji F dan koefisien determinari (R?). Hasil penelitian ini menunjukkan bahwa citra
merek, gaya hidup dan kualitas produk berpengaruh positif dan signifikan
terhadap minat beli produk Macbook. Hasil uji F menunjukkan terdapat pengaruh
secara simultan antara masing — masing variabel independen terhadap dependen.

Kata kunci : citra merek, gaya hidup, kualitas produk dan minat beli

vii



ABSTRACT

Anggriwan Ardi Wijaya / B100170394. ANALYSIS THE EFFECT OF BRAND
IMAGE, LIFESTYLE AND PRODUCT QUALITY ON INTEREST TO BUY
MACBOOK PRODUCT IN SURAKARTA.

The purpose of this research is to analyze the influence of brand image,
lifestyle and product quality on consumers' interest in purchasing Macbook
products. This research is a descriptive quantitative research type. The
population of this study is all the people of Surakata. The sample for this study is
110 interviewees who used an incidental technique called purposeful sampling.
The method of data collection is through questionnaire surveys. Data analysis
techniques that use classical tests include normality tests, heteroscedasticity tests,
and multicollinearity tests. The hypothesis test uses multiple regression test, t test,
F test and coefficient of determination (R2). The results of this study show that
brand image, lifestyle, and product quality have a positive and significant impact
on the purchase interest of Macbook products. The results of the F test show that
each independent variable has simultaneous effects on the dependent variable.

Keyword: brand image, lifestyle, product quality and purchasing interest.
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