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ABSTRAK

Penelitian ini bertuuan untuk: Mengetahui pengaruh persepsi harga terhadap
keputusan pembelian produk Jafra skincare di Solo raya. Mengetahui pengaruh
persepsi kualitas terhadap keputusan pembelian produk Jafra skincare di Solo
raya. Mengetahui pengaruh fitur produk terhadap keputusan pembelian produk
Jafra skincare di Solo raya. Jenis penelitian ini adalah eksplanatori (kausal) dan
menggunakan pendekatan kuantitatif. Data yang akan digunakan dalam penelitian
ini berupa data primer, yang berarti data didapatkan secara langsung dari ojbek
atau subjek penelitian. Sampel yang digunakan dalam penelitian ini sebanyak 54
responden dengan menggunakan teknik purposive sampling. Responden dari
penelitian ini yaitu konsumen dan calon konsumen yang berminat menggunakan
produk Jafra skincare, berusia diatas 17 tahun, dan berdomisili di Solo raya.
Teknik analisis data menggunakan bantuan software SPSS (Statistical Program
for Social Science) versi 20. Persepsi harga berpengaruh positif dan signifikan
terhadap keputusan pembelian. Persepsi kualitas tidak berpengaruh positif dan
signifikan terhadap keputusan pembelian. Fitur produk berpengaruh positif dan
signifikan terhadap keputusan pembelian

Kata Kunci : persepsi harga, persepsi kualitas, fitur produk, keputusan pembelian
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ABSTRACT

This study aims to: Determine the effect of price perception on purchasing
decisions for Jafra skincare products in Solo Raya. Knowing the effect of
perceived quality on purchasing decisions for Jafra skincare products in Solo
Raya. Knowing the effect of product features on purchasing decisions for Jafra
skincare products in Solo Raya. This type of research is explanatory (causal) and
the use of a quantitative approach. The data that will be used in this study are
primary data, which means data obtained directly from the ojbek or research
subjects. The sample used in this study was 54 respondents using purposive
sampling technique. Respondents from this study are consumers and prospective
consumers who are interested in using Jafra skincare products, aged over 17 years,
and domiciled in Solo Raya. The data analysis technique uses SPSS (Statistical
Program for Social Science) version 20 software. Price perception has a positive
and significant effect on purchasing decisions. Perceived quality has no positive
and significant effect on purchasing decisions. Product features have a positive
and significant effect on purchasing decisions

Keywords: perception of price, perception of quality, product features,
purchase decision.
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