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Abstrak

Tujuan penelitian ini adalah: 1) Menganalisis pengaruh positif potongan harga
terhadap kepuasan pelanggan Burger King Surakarta. 2) Menganalisis pengaruh
positif promosi melalui media sosial terhadap kepuasan pelanggan Burger King
Surakarta. 3) Menganalisis pengaruh positif kualitas pelayanan terhadap kepuasan
pelanggan Burger King Surakarta. 4) Menganalisis pengaruh positif kepuasan
pelanggan sebagai variabel mediasi terhadap keputusan pembelian ulang di
Burger King Surakarta. Populasi dalam penelitian ini adalah konsumen yang
pernah membeli produk Burger King di Surakarta. Teknik pengambilan sampel
dalam penelitian ini adalah Convenience Sampling atau pengambilan sampel
berdasarkan pertimbangan dan kriteria, sampel yang diperoleh sebanyak 154
responden. Metode analisis data yang digunakan adalah Outer model
menggunakan Convergent Validity, Discriminant Validity, Composite Reliability
Tests dan Multicolinierity dan Inner model menggunakan Path Coefficient Test
dan Hypothesis Test dimana variabel interveningnya yaitu kepuasan pelanggan.
Variabel lainnya adalah potongan harga, promosi melalui media sosial, kualitas
layanan dan keputusan pembelian ulang. Hasil penelitian ini menunjukkan bahwa
variabel harga diskon, promosi melalui social media dan service quality
berpengaruh positif signifikan terhadap kepuasan pelanggan, variabel promosi
melalui media sosial dan kualitas pelayanan berpengaruh positif signifikan
terhadap keputusan pembelian melalui kepuasan pelanggan sebagai variabel
intervening, kecuali varabel harga diskon.

Kata Kunci: potongan harga, promosi melalui media sosial, kualitas pelayanan,
kepuasan, keputusan pembelian
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Abstract

The aims of this study are: 1) To analyze the positive effect of price discounts on
customer satisfaction at Burger King Surakarta. 2) Analyzing the positive effect of
promotion through social media on customer satisfaction of Burger King
Surakarta. 3) Analyze the positive influence of service quality on customer
satisfaction Burger King Surakarta. 4) Analyzing the positive effect of customer
satisfaction as a mediating variable on repurchase decisions at Burger King
Surakarta. The population in this study were consumers who had bought Burger
King products in Surakarta. The sampling technique in this study was
Convenience Sampling or sampling based on considerations and criteria, the
sample obtained was 154 respondents. The data analysis method used is the Outer
model using Convergent Validity, Discriminant Validity, Composite Reliability
Tests and Multicollinearity and the Inner model using the Path Coefficient Test
and Hypothesis Test where the intervening variable is customer satisfaction. Other
variables are price discounts, promotions through social media, service quality
and repurchase decisions. The results of this study indicate that the variable price
discount, promotion through social media and service quality have a significant
positive effect on customer satisfaction, the variable promotion through social
media and service quality has a significant positive effect on purchasing decisions
through customer satisfaction as an intervening variable, except for the discount
price variable.

Keywords: price discount, promotion through social media, service quality,
satisfaction, purchasing decision
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