DAFTAR PUSTAKA

Ardianti, A. N., & Dr. Widiartanto, M. A. (2018). Pengaruh Online Customer
Review dan Online Customer Rating terhadap Keputusan Pembelian melalui
Marketplace Shopee . 1-11.

Arikunto. (2006). Prosedur Penelitian Suatu Pendekatan Praktik (Revisi 6).
Jakarta: Rineka Cipta.

Ashari, & Santoso, P. B. (2005). Analisis Statistic dengan Microsoft Excel dan
Spss. Yogyakarta.

Bougie, R., & Sekaran, U. (2013). Research Methods For Business: A Skill
Building Approach (5th ed.). New York: John Wiley@Sons.

Cheng, Y., & Huang, W.-H. (2013). the Effect of Free Shipping Method on
Consumers ’ Online Evaluation and Purchase Decision. Global Eletirc
Business Research Center, (Mic).

Cika, M. (2019). Pengaruh Online Consumer Reviews (OCR), Keputusan
pembelian, Generasi Young Milenial.

Dhaneswara, V. A. (2019). Pengaruh Tagline “ Gratis Ongkir ~ Shopee
Terhadap Keputusan Berbelanja Online Pada Masyarakat ( Studi Pada
Masyarakat Kota Bandar Lampung ). 1-138.

Dzulgarnain, 1. (2019). Pengaruh Fitur Online Customer Review Terhadap
Keputusan Pembelian Produk Pada Marketplace Shopee. In Repostory
Universitas Jember. Retrieved from http://repostrory.unej.ac.id

Eko, J. C. (2019). Pengaruh Strategi Pemasaran Melalui Sosial Media Dan
Review Produk Pada Marketplace Shopee Terhadap Keputusan Pembelian (
Studi Pada Remaja Di Indonesia ).

Elwalda, A., & Lu, K. (2016). The impact of online customer reviews (OCRSs) on
customers’ purchase decisions: An exploration of the main dimensions of
OCRs.  Journal  of  Customer  Behaviour, 15(2), 123-152.
https://doi.org/10.1362/147539216x14594362873695

Engler, T. H., Winter, P., & Schulz, M. (2015). Understanding online product
ratings: A customer satisfaction model. Journal of Retailing and Consumer
Services, 27, 113-120. https://doi.org/10.1016/j.jretconser.2015.07.010

Filieri, R. (2015). What makes online reviews helpful? A diagnosticity-adoption
framework to explain informational and normative influences in e-WOM.
Journal of Business Research, 68(6), 1261-1270.
https://doi.org/10.1016/j.jbusres.2014.11.006

Fitriani Latief, N. A. (2020). Pengaruh Online Costumer Review Dan Customer
Rating Terhadap Keputusan Pembelian Produk Kosmetik Di Sociolla. Jurnal
Mirai Managemnt, 4(2), 122-136. Retrieved from
https://journal.stieamkop.ac.id/index.php/mirai

85



Ghozali, 1. (2011). APLIKASI ANALISIS MULTIVARIATE DENGAN PROGRAM
SPSS. Semarang: Universitas Dipenogoro.

Ghozali, 1. (2013). Aplikasi Analisis Multivariat dengan Program Ibm Spss (7th
ed.). Semarang: Universitas Dipenogoro.

Ghozali, I. (2016). Aplikasi Analisis Multivariete Dengan Program (IBM SPSS).
Semarang: Universitas Dipenogoro.

Ghozali, 1. (2018). Aplikasi Analisis Multivariate dengan Program IBM SPSS 25.
Semarang: Badan Penerbit Universitas Diponegoro.

Hutomo Atman Maulana, Y. A. (2019). Inovbiz. 7, 162—165.

Istanti, F. (2017). Pengaruh Harga, Kepercayaan, Kemudahan Berbelanja dan E-
promosi Terhadap Keputusan Pembelian Belanja Online di Kota Surabaya.
Jurnal Bisnis & Teknologi Politeknik, 4(1), 14-22.

Kannaiah, R. S. D. (2015). Consumers ° Perception on Online Shopping. 13, 14—
21.

Kotler, P., & Amstrong, G. (2012). Principles Of Marketing. New Jersey: Prentice
Hall.

Lackermair, G., Kailer, D., & Kanmaz, K. (2013). Importance of Online Product
Reviews from a Consumer’s Perspective. Advances in Economics and
Business, 1(1), 1-5. https://doi.org/10.13189/aeb.2013.010101

Liu, Y. (2006). Word of mouth for movies: Its dynamics and impact on box office
revenue. Journal of Marketing, 70(3), 74-89.
https://doi.org/10.1509/jmkg.70.3.74

Mo, Z., Li, Y.-F., & Fan, P. (2015). Effect of Online Reviews on Consumer
Purchase Behavior. Journal of Service Science and Management, 08(03),
419-424. https://doi.org/10.4236/jssm.2015.83043

Park, C., & Lee, T. M. (2009). Information direction, website reputation and
eWOM effect: A moderating role of product type. Journal of Business
Research, 62(1), 61-67. https://doi.org/10.1016/j.jbusres.2007.11.017

Putri, N. P. (2020). Pengaruh Online Customer Review , Kepercayaan Dan Gratis
Ongkos Kirim Terhadap Keputusan.

Roykhanah, S. (2018). No Title. PENGARUH TAGLINE SHOPEE TERHADAP
KEPUTUSAN PEMBELIAN PADA MAHASISWA ILMU KOMUNIKASI UIN
SUNAN AMPEL SURABAYA.

Sanusi, A. (2013). Metodologi Penelitian Bisnis (3rd ed.). Jakarta: Salemba
Empat.

Schiffman dan Kanuk. (2004). Perilaku Konsumen (7th ed.). Jakarta: Prentice
Hall.

86



Sekaran, U. (2006). Metodologi Penelitian Untuk Bisnis. Jakarta: Salemba.

Sugiyono. (2008). Metode Penelitian Kuantitatif Kualitatif dan R&D. Bandung:
Alfabeta.

Sugiyono. (2011). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung:
Alfabeta.

Sugiyono. (2012). Meode Penelitian Kuantitatif, Kualitatif, dan R&D. Jakarta:
Alfabeta.

Sugiyono. (2017). Meode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung:
Alfabeta.

Sun, L., Zhao, Y., & Ling, B. (2020). The joint influence of online rating and
product price on purchase decision: An EEG study. Psychology Research
and Behavior Management, 13, 291-301.
https://doi.org/10.2147/PRBM.S238063

Sunyoto, D. (2016). Metodologi Penelitian. Bandung: PT. Refika Aditama.

Yasmin, A., Tasneem, S., & Fatema, K. (2015). Effectiveness of Digital
Marketing in the Challenging Age: An Empirical Study. The International
Journal of Management Science and Business Administration, 1(5), 69-80.
https://doi.org/10.18775/ijmsba.1849-5664-5419.2014.15.1006

Yayli, A., & Bayram, M. (2012). E-WOM: The effects of online consumer
reviews on purchasing decisions. International Journal of Internet Marketing
and Advertising, 7(1), 51-64. https://doi.org/10.1504/1JIMA.2012.044958

https://kumparan.com/kumparantech/riset-64-penduduk-indonesia-sudah-pakai-
internet-1ssUCDbKILp/full,- (diakses pada tanggal 29 September 2020)

https://kominfo.go.id/content/detail/16770/kemkominfo-pertumbuhan-e-
commerce-indonesia-capai-78-persen/0/sorotan_media - (diakses pada tanggal 8
Oktober 2020)

https://inet.detik.com/business/d-4811377 /tokopedia-bukalapak-shopee-cs-siapa-
juaranya- (diakses pada tanggal 8 Oktober 2020).

https://inet.detik.com/  cyberlife/d-4943363/shopee-jadi-e-commerce-terpopuler-
di-indonesia— (diakses pada tanggal 8 Oktober 2020)

https://inet.detik.com/business/d-4811377 /tokopedia-bukalapak-shopee-cs-siapa-
juaranya- (diakses pada tanggal 8 Oktober 2020).

87


https://kumparan.com/kumparantech/riset-64-penduduk-indonesia-sudah-pakai-internet-1ssUCDbKILp/full
https://kumparan.com/kumparantech/riset-64-penduduk-indonesia-sudah-pakai-internet-1ssUCDbKILp/full
https://kominfo.go.id/content/detail/16770/kemkominfo-pertumbuhan-e-commerce-indonesia-capai-78-persen/0/sorotan_media
https://kominfo.go.id/content/detail/16770/kemkominfo-pertumbuhan-e-commerce-indonesia-capai-78-persen/0/sorotan_media
https://inet.detik.com/business/d-4811377%20/tokopedia-bukalapak-shopee-cs-siapa-juaranya
https://inet.detik.com/business/d-4811377%20/tokopedia-bukalapak-shopee-cs-siapa-juaranya
https://inet.detik.com/%20cyberlife/d-4943363/shopee-jadi-e-commerce-terpopuler-di-indonesia
https://inet.detik.com/%20cyberlife/d-4943363/shopee-jadi-e-commerce-terpopuler-di-indonesia
https://inet.detik.com/business/d-4811377%20/tokopedia-bukalapak-shopee-cs-siapa-juaranya
https://inet.detik.com/business/d-4811377%20/tokopedia-bukalapak-shopee-cs-siapa-juaranya

