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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh Store Atmosphere dan Kualitas
Pelayanan terhadap kepuasan konsumen produk apple di toko ibox mall solo paragon. Dalam
penelitian ini menggunakan sampel sebanyak 100 orang yang diambil dengan metode
purposive sampling vyaitu teknik pengambilan sampel sumber data dengan pertimbangan
tertentu dan data yang digunakan merupakan data primer berupa kuesioner. Metode analisis
data adalah analisis linear berganda. Hasil penelitian menunjukkan bahwa Store Atmosphere
berpengaruh signifikan terhadap kepuasan konsumen, kualitas pelayanan berpengaruh
signifikan terhadap kepuasan konsumen. Nilai koefisien determinasi atau R? menunjukkan
persentase pengaruh semua variable independent yaitu store atmosphere dan kualitas

pelayanan terhadapa variable dependen kepuasan konsumen

Kata Kunci : Store Atmosphere, Kualitas Pelayanan, Kepuasan Konsumen
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ABSTRACT

This study aims to analyze the effect of Store Atmosphere and Service Quality on
consumer satisfaction for Apple products at the Ibox Mall Solo Paragon store. In this
study using a sample of 100 people taken by purposive sampling method, namely the
sampling technique of data sources with certain considerations and the data used is
primary data in the form of a questionnaire. The data analysis method is multiple
linear analysis. The results showed that Store Atmosphere had a significant effect on
customer satisfaction, service quality had a significant effect on customer
satisfaction. The value of the coefficient of determination or R2 shows the percentage
of the influence of all independent variables, namely store atmosphere and service

quality on the dependent variable of consumer satisfaction

Keywords: Store Atmosphere, Service Quality, Consumer Satisfaction
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