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ABSTRAKSI 

Penelitian ini bertujuan untuk menganalisis pengaruh Social Media Engagement 

terhadap minat berkunjung melalui sikap sebagai variabel intervening (Studi pada 

pengunjung obyek wisata baru di Karanganyar). Populasi dan sampel penelitian 

ini adalah wisatawan yang belum pernah berkunjung ke obyek wisata baru di 

Karanganyar dalam penelitian ini sebanyak 120 responden. Jenis data yang 

digunakan pada penelitian ini adalah data primer . Metode pengumpulan data 

dengan menggunakan kuesioner dan di olah menggunakan alat analisis Partial 

Least Square (PLS) dengan software SmartPLS 3.0. Hasil penelitian menunjukkan 

jika social media engagement berpengaruh positif dan signifikan terhadap minat 

berkunjung. Social media engagement berpengaruh positif dan signifikan terhadap 

sikap. Sikap berpengaruh positif dan signifikan terhadap minat berkunjung. Social 

media engagement berpengaruh sigifikan terhadap minat berkunjung yang 

dimediasi oleh sikap. 

 

Kata kunci: Social Media Engagement, Minat Berkunjung, Sikap 
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ABSTRACT 

This study aims to analyze the effect of social media engagement on interest in 

visiting through attitude as an intervening variable (study of visitors to new 

tourism objects in Karanganyar). The population and sample of this study were 

tourists who had never visited a new tourist attraction in Karanganyar in this 

study as many as 120 respondents. The type of data used in this research is 

primary data. The data collection method is using a questionnaire and processed 

using Partial Least Square (PLS) analysis tool with SmartPLS 3.0 software. The 

results show that social media engagement has a positive and significant effect on 

visiting interest. Social media engagement has a positive and significant effect on 

attitudes. Attitude has a positive and significant effect on interest in visiting. 

Social media engagement has a significant effect on interest in visiting which is 

mediated by attitude. 

 

Keywords: Social Media Engagement, Visiting Interest, Attitude 
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