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ABSTRAK

Penelitian ini bertujuan untuk menganalisis: (1) pengaruh kepercayaan terhadap
keputusan pembelian pada perusahaan jasa berbasis e-commerce; (2) pengaruh
persepsi keamanan terhadap keputusan pembelian pada perusahaan jasa berbasis
e-commerce; (3) niat beli memediasi pengaruh kepercayaan terhadap keputusan
pembelian pada perusahaan jasa berbasis e-commerce; dan (4) niat beli mampu
memediasi pengaruh persepsi keamanan terhadap keputusan pembelian pada
perusahaan jasa berbasis e-commerce. Metode penelitian ini menggunakan metode
kuantitatif dengan menguji pada konsumen blibli.com yang terdapat di
yogyakarta. Pengambilan sampel yang digunakan menggunakan teknik purposive
sampling dengan jumlah 105 responden. Hasil penelitian ini menunjukkan bahwa:
(1) kepercayaan berpengaruh positif dan signifikan terhadap keputusan
pembelian; (2) persepsi keamanan berpengaruh positif dan signifikan terhadap
keputusan pembelian; (3) niat beli mampu memediasi pengaruh kepercayaan
secara positif dan signifikan terhadap keputusan pembelian; dan (4) niat beli
mampu memediasi pengaruh persepsi keamanan secara positif dan signifikan
terhadap keputusan pembelian.

Kata Kunci: Kepercayaan, Persepsi, Niat Beli, Keputusan Pembelian
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ABSTRACT

This study aims to analyze: (1) the effect of trust on purchasing decisions
in e-commerce-based service companies; (2) the effect of security perceptions on
purchasing decisions in e-commerce-based service companies; (3) purchase
intention mediates the effect of trust on purchasing decisions in e-commerce-
based service companies; and (4) purchase intention mediates the effect of
perceived security on purchasing decisions in e-commerce-based service
companies. This research method uses quantitative methods by testing blibli.com
consumers in Yogyakarta. Sampling used purposive sampling technique with a
total of 105 respondents. The results of this study indicate that: (1) trust has a
positive and significant effect on purchasing decisions; (2) the perception of
security has a positive and significant effect on purchasing decisions; (3)
purchase intention is able to mediate the effect of trust in a positive and
significant way on purchasing decisions; and (4) purchase intention is able to
mediate the effect of perceived security positively and significantly on purchasing
decisions

Keywords: Trust, Security Perception, Purchase Intention, Purchase Decision
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