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ABSTRAK

Penelitian ini  bertujuan untuk menguji pengaruh
kesadaran merek dan asosiass merek terhadap loyalitas pelanggan
yang dimediasi oleh kepuasan pelanggan. Data dikumpulkan melalui
survel dengan total 208 pelanggan RM SAKO. Penelitian ini
menggunakan purposive sampling. Analisis data menggunakan
analisis jalur dengan regresi. Hasil pendlitian ini menunjukkan bahwa
kepuasan pelanggan memediasi pengaruh kesadaran merek dan
asosias merek terhadap loyalitas pelanggan. Hasil pendlitian ini
menekankan bahwa untuk membangun loyalitas pelanggan penting
untuk memperhatikan kesadaran merek, asosias merek, dan kepuasan
pelanggan khususnya di industri restoran.

Kata kunci : Brand Awarness, Dan Brand Asosiation, Loyalitas Pelanggan Y ang
, Kepuasan Pelanggan.



ABSTRACT

This study aims to examine the effect of brand awareness and brand
association on customer loyalty mediated by customer satisfaction.
Data was collected through a survey with a total of 208 customers of
RM SAKO using purposive sampling. Data analysis used path
analysis with regression. This study found that customer satisfaction
mediates the effect of brand awareness and brand association on
customer loyalty. The results of this study emphasize that to build
customer loyalty it is important to give attention on brand awareness,
brand association, and customer satisfaction specifically in the
restaurant industry.

Keywords: Brand Awareness, and Brand Association, Customer Loyalty,
Customer Satisfaction.
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