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ABSTRAKSI 

Penelitian ini bertujuan untuk mengetahui pengaruh persepsi harga, persepsi 

promosi, dan persepsi kualitas pelayanan terhadap keputusan pembelian 

konsumen restoran jepang. Penelitian ini menggunakan penelitian 

kuantitatif. Populasi pada penelitian ini adalah seluruh konsumen yang telah 

datang kerestoran jepang dengan jumlah sampel 110 responden. Metode 

pengumpulan data menggunakan non probality sampling dengan jenis 

purposive sampling dimana peneliti menentukan sampel dengan 

memberikan kriteria khusus. Metode pengumpulan data meggunkan 

kuesioner. Pengujian instrumen data dalam penelitian ini adalah uji 

validitas, uji reliabilitas, uji normalitas, uji multikolinearitas, uji 

heteroskedastisitas, uji regresi linear berganda, uji determinasi (  ), uji 

ketetapan model (F), dan uji hipotesis (t). Hasil penelitian menunjukkan 

bahwa presepsi harga dan promosi berpengaruh secara signifikan terhadap 

keputusan pembelian, sedangkan kualitas pelayanan tidak berpengaruh 

signifikan terhadap keeputusan pembelian. 

 

Kata Kunci : Harga, Promosi, Kualitas Pelayanan, dan keputusan 

pembelian. 
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ABSTRACTION 

This study aims to determine the effect of price perception, promotion 

perception, and service quality perception on consumer purchasing 

decisions of Japanese restaurants. This research uses quantitative research. 

The population in this study were all consumers who had come to Japanese 

restaurants with a total sample of 110 respondents. Methods of data 

collection using non-probability sampling with purposive sampling type 

where the researcher determines the sample by providing specific criteria. 

The data collection method uses a questionnaire. Testing the data 

instruments in this study were validity test, reliability test, normality test, 

multicollinearity test, heteroscedasticity test, multiple linear regression test, 

determination test (  ), model determination test (F), and hypothesis test (t). 

The results showed that price perceptions and promotions had a significant 

effect on purchasing decisions, while service quality had no significant 

effect on purchasing decisions. 

 

Keywords : price, promotion, quality of service, and purchasing decisions 
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