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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh kualitas produk, daya tarik
iklan, dan persepsi harga terhadap keputusan pembelian sepeda Polygon di Solo
Raya. Penelitian ini merupakan penelitian kuantitatif. Sampel dalam penelitian
ini sebanyak 103 responden yang menggunakan sepeda Polygon di Solo Raya.
Metode pengambilan sampel menggunakan non probability sampling dengan
teknik purposive sampling. Metode analisis data adalah analisis regresi linier
berganda. Hasil penelitian ini menunjukkan bahwa kualitas produk berpengaruh
signifikan terhadap keputusan pembelian, daya tarik iklan berpengaruh
signifikan terhadap keputusan pembelian, persepsi harga berpengaruh signifikan
terhadap keputusan pembelian.

Kata Kunci : Kualitas produk, Daya Tarik Iklan, Persepsi Harga, Keputusan
Pembelian
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ABSTRACT

This study aims to determine the effect of product quality, advertising
attractiveness, and price perception on purchasing decisions for Polygon bikes in
Solo Raya. This research is a quantitative research. The sample in this study were
103 respondents who used Polygon bikes in Solo Raya. The sampling method
uses non probability sampling with purposive sampling technique. The data
analysis method is multiple linear regression analysis. The results of this study
indicate that product quality has a significant effect on purchasing decisions,
attractiveness of advertising has a significant effect on purchasing decisions,
perceived price has a significant effect on purchasing decisions.

Keywords : product quality, advertising attractiveness, price perception,
purchasing decisions
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