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ABSTRAK 

 

PENGARUH KUALITAS PELAYANAN DAN KEPERCAYAAN 

TERHADAP MINAT BELI PENGGUNA SHOPEE DI KARANGDUREN 

SAWIT BOYOLALI 

 

Ramadhan Bima Kuncara / A210160040. Program Studi Pendidikan Akuntansi 

Fakultas Keguruan Dan Ilmu Pendidikan Universitas Muhammadiyah Surakarta 

2020.  
Tujuan penelitian ini untuk mengetahui 1) pengaruh kualitas pelayanan terhadap 
minat beli konsumen pada Shopee.co.id; 2) pengaruh kepercayaan terhadap minat 
beli konsumen pada Shopee.co.id, dan 3) pengaruh secara simultan kualitas 
pelayanan dan kepercayaan terhadap minat beli konsumen pada Shope.co.id. 
Penelitian ini menggunakan metode kuantitatif survey. Populasi dalam penelitian 
ini adalah penduduk Karangduren Sawit Boyolali yang memiliki minat beli pada 
Shopee. Teknik pengambilan sampel menggunakan non probability sampling. 
Sampel penelitian diperoleh sebesar 60 responden. Data yang diperlukan 
diperoleh melalui angket atau kuesioner. Hasil penelitian menunjukkan 1) ada 
pengaruh antara kualitas pelayanan terhadap minat beli  pengguna Shopee di desa 
Karangduren Sawit Boyolali, 2) ada pengaruh antara kepercayaan terhadap  minat 
beli pengguna Shopee di desa Karangduren Sawit Boyolali, dan (3) terdapat 
pengaruh secara simultan antara kualitas pelayanan, dan keparcayaan terhadap 
minat beli konsumen pada Shopee. Hasil uji koefisien determinasi menunjukkan 
bahwa variabel kualitas pelayanan dan kepercayaan mampu memberikan 
sumbangan meningkatkan minat beli konsumen Shopee. 

 

Kata Kunci:  kualitas pelayanan, kepercayaan, minat beli. 
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ABSTRACT 

 

HE EFFECT OF SERVICE QUALITY AND TRUST ON SHOPEE USER 

PURCHASE INTEREST IN KARANGDUREN SAWIT, BOYOLALI 

 

Ramadhan Bima Kuncara / A210160040. Accounting Education Study Program, 

Teacher Training and Education Faculty, Muhammadiyah University of 

Surakarta 2020. 

 

The purpose of this study was to determine 1) the effect of service quality on 

consumer buying interest at Shopee.co.id; 2) the influence of trust on consumer 

buying interest at Shopee.co.id, and 3) the simultaneous influence of service 

quality and trust on consumer purchase intention at Shope.co.id. This research 

uses a quantitative survey method. The population in this study is a resident of 

Karangduren Sawit Boyolali who has a buying interest in Shopee. The sampling 

technique uses non probability sampling. The research sample was obtained by 60 

respondents. The required data is obtained through a questionnaire or 

questionnaire. The results showed 1) there was an influence between service 

quality on the purchase interest of Shopee users in the village of Karangduren 

Sawit Boyolali, 2) there was an influence between trust on the purchase interest of 

Shopee users in the village of Karangduren Sawit Boyolali, and (3) there was a 

simultaneous influence between service quality, and trust in consumer buying 

interest in Shopee. The coefficient of determination test results show that the 

variables of service quality and trust can contribute to increasing shopee 

consumer buying interest. 

 

Keywords: service quality, trust, purchase interest. 
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