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MOTTO 

 

“Tugas seorang hamba ialah berikhtiar sebaik mungkin dan kemudian berdoa. 

Selanjutnya Allah SWT yang akan mengurus sisanya” 

 

“There’s a difference between interest and commitment. When you’re interested in 

doing something, you do it only when circumstance permit. When you’re committed 

to something, you accept no excuses, only result” 

(Art Turock) 

 

“Make enough mistakes ! don’t worry you fall, you stand up. Enjoy it, just enjoy 

the show. Any mistakes is an income, is a wonderful revenue for you” 

(Jack Ma) 

 

“I’d rather regret the things I’ve done than regret the things I haven’t done” 

(Lucille Ball) 

 

 “Done is better than perfect” 

(Sheryl Sandberg) 
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ABSTRAK 

 

Perkembangan teknologi informasi dan komunikasi yang semakin kuat berdampak 

positif pada perubahan gaya hidup untuk bisnis dan konsumen. Pentingnya memulai 

transformasi digital, melihat bahwa penggunaan teknologi dapat meningkatkan 

produktivitas dan meningkatkan daya saing UMKM Indonesia. Penelitian tentang 

penggunaan instrumen pembayaran digital di UMKM masih relatif terbatas. Metode 

analisis yang digunakan dalam penelitian ini adalah Structural Equation Modeling 

(SEM). Berdasarkan hasil analisis diperoleh beberapa kesimpulan termasuk 

kemampuan menjalankan usaha dan adopsi teknologi memiliki pengaruh positif dan 

signifikan terhadap kolaborasi proses internal. Kedua, kemampuan menjalankan usaha 

dan adopsi teknologi secara signifikan mempengaruhi kinerja UMKM. Ketiga, 

kolaborasi proses internal mampu memediasi pengaruh kemampuan menjalankan 

usaha dan adopsi teknologi pada kinerja UMKM. Dalam penelitian selanjutnya, 

disarankan untuk menggunakan variabel lain seperti manfaat yang dirasakan, 

kenyamanan yang dirasakan, dampak infrastruktur, dan sebagainya untuk memberikan 

kontribusi yang lebih signifikan terhadap kinerja bisnis, dan untuk dapat menjelaskan 

variasi kinerja UMKM secara lebih komprehensif. 

Kata kunci: Dompet Digital, Teknologi, Wirausaha 
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ABSTRACT 

 

The development of information and communication technology that has a stronger 

positive impact on lifestyle changes for businesses and consumers. The importance of 

starting digital transformation, seeing that the use of technology can increase 

productivity and improve the competitiveness of Indonesian SMEs. Research on the 

use of digital payment instruments in SMEs is still relatively limited. The analytical 

method used in this study is Structural Equation Modeling (SEM). Based on the results 

of the analysis several conclusions are obtained including the first ability to run a 

business and the adoption of technology has a positive and significant influence on 

internal process collaboration. Second, the ability to run a business and technology 

adoption significantly affect business performance. Third, internal process 

collaboration is able to mediate the influence of entrepreneurial skills and technology 

adoption on the performance of SMEs. In subsequent studies, it is recommended to use 

other variables such as perceived benefits, perceived comfort, impact of infrastructure, 

etc. to make a more significant contribution to business performance, and to be able to 

explain variations in the performance of SMEs more comprehensively. 

 

Keywords: Mobile Wallet, Technology, Entrepreneurial 
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