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 PRAGMATIC ANALYSIS OF RESPONSES GIVEN BY SOCIAL MEDIA 

USERS TOWARD CORONAVIRUS PHENOMENON 

 

Abstrak 

 

Penelitian ini bertujuan untuk mengkaji niat dan implikasi dari tanggapan yang diberikan oleh 

pengguna media sosial terhadap fenomena virus corona. Dalam penelitian ini, peneliti 

menggunakan jenis penelitian deskritif kualitatif. Data dari penelitian ini berupa tuturan yang 

berisi tanggapan pengguna media sosial terhadap fenomena virus corona. Sumber data dari 

penelitian dari media sosial Facebook. Teknik Pengumpulan data dengan menggunakan 

observasi dan dokumentasi. Teknik Analisis data mengkategorisasikan niat dari tanggapan 

yang di berikan oleh pengguna media sosial terhadap fenomena virus corona menggunakan 

teori dari Kreidler (2013); mengkategorisasikan implikasi dari tanggapan yang di berikan 

pengguna media sosial terhadap fenomena virus corona menggunakan teori dari Grice (1975). 

Hasil dari penelitian ini yang pertama, ada 15 jenis niat dari tanggapan penggunan media 

sosial. Stating merupakan jenis niat yang paling dominan (30%). Yang kedua, ada 3 jenis 

implikasi dari tanggapan pengguna sosial media. Implikatur khusus merupakan jenis 

implikatur yang paling dominan (70%). 

 

Kata kunci: pragmatik, tanggapan, pengguna media sosial, corona 

 

Abstract 

 

This research aims to examine the intention and implicature of the responses given by social 

media users toward the coronavirus phenomenon. The type of this research is descriptive 

qualitative research. The data of this research are the utterances that contain the response by 

social media users. The data source of this research is from Facebook. The data collection 

technique uses observation and documentation. The Technique of analyzing data is 

categorizing the intention of the responses given by social media users toward the 

coronavirus phenomenon by using the theory of Kreidler (2013); categorizing the implicature 

of the responses theory of Grice (1975). The results of this research are: First, there are 15 

kinds of intentions from 84 data of responses by social media users with stating as the most 

dominant type of intention (30%). Second, there are 3 types of implicature from 84 data of 

the responses by social media users. In addition, particularized Implicature is the most 

dominant type of implicature (70%). 

 

Keywords: pragmatics, response, social media users, corona 

 

1. INTRODUCTION 

The world has recently faced with a very worrying health phenomenon. The 

phenomenon that occurs is the coronavirus. Coronavirus is a new type of virus that is 

shocking to people over the world. Besides being able to spread very quickly, the virus has 

also caused death to many people in several countries of the world, especially in China. 

Based on the Centers for Disease Control and Prevention (CDC), the coronavirus. is a virus 

that often infects animals. However, the virus can gradually evolve and spread to humans. 

Coronavirus is also said to be similar to SARS which became. epidemic throughout the world 
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in 2002-2003. According to Horby a professor at the University of Oxford (CNBC Indonesia, 

2020) the Coronavirus is lighter than SARS. The virus takes a long time to develop from the 

initial. symptoms. Coronavirus makes people respond to this outbreak. World Health 

Organization (WHO) states the outbreak of this virus has become a world health emergency 

because it has spread to America. On the mass media including social media, everyone talks 

about the Coronavirus phenomenon. People's responses and comments about the outbreak are 

very diverse. 

Responses or comments from social media users can be examined from the perspective 

of pragmatics. Kreidler (2013:18) defines pragmatics as the meaning of the speaker's 

utterance. seen from the type of speech and certain situations to find out the intention of the 

speaker. and to interpret what the speaker says based on the background of the topic is 

discussed. Besides, Levinson (1983:8) states pragmatics is the study of language. and 

contexts that are grammatical, and have meaning in the structure of language. Pragmatics is 

essentially a study of how language is used to communicate. Further,  Huang (2007) states 

pragmatics is a study of the meaning of language in the use of language depending on the 

existing context. Pragmatics studies cover deixis, presuppositions, speech act, and 

implicature. 

There have been several previous studies related to pragmatic analysis on social media 

Taha Assggaf (2019), Olorunleke (2017), Amirudin & Triyono (2018), Nastri, Peña, & 

Hancock (2006), Ilyas & Khushi (2012), Yousefvand (2010), Barbulet (2013), Kim, Chern, 

Feng, Shaw, & Hovy (2006), Ramadani (2018), Ningrum, Suyadi, & Wardhana (2019), 

Fauzan (2016), Amaliah, Wuryandari, Mulyana, & Waljimah (2019), Hosseini & Rezvani 

(2018). However, most of them focused on investigating speech act such in social media. 

Taha Assaggaf (2019) conducted research on WhatsApp notifications status using pragmatic 

analysis. The purpose of this study to determine two aspects of text-based WhatsApp 

notifications that can be determined from the realization of discursive and pragmatic studies. 

The data of this study are 846 WhatsApp status notifications for male and female users. The 

results of this study are more dominant in generating WhatsApp status and the rest of 

WhatsApp status is generated automatically. Pragmatic studies show that there are 4 main 

categories of WhatsApp status by users, including: religious, personal, social and national. 

Amirudin & Triyono, (2018) also conducted research on expositive acts on Instagram using a 

pragmatic perspective study. This study focused on expositive acts in the title description of 

Instagram posts. Data of this study from 15 of 734 photos with descriptions of Instagram post 

titles and have found that there are 10 positive actions based on Austin's (1962) theory of 
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apprising, describing, informing, arguing, remarking, and confirming, telling, postulating. 

And contain implicit or explicit meaning from the user. Other researchers, Nastri, Peña, & 

Hancock, (2006) conducted a speech act analysis study in away messages used by Instant 

Messaging users in the US. The purpose of this study is to review the communicative 

objectives of the structure of language in away messages. The data of this study from 483 

away messages taken from 44 participants. The result of this study showed away messages 

used as samples more assertive. Because away messages are more likely to be information 

conveyed by users.  

 This research is similar to the previous studies in which both discuss pragmatic analysis 

on social media. Therefore, this research continues previous research by applying on different 

data taken from social media Facebook. Besides, the researcher chooses response by social 

media users toward coronavirus phenomenon as the focus. This study is hoped to give 

additional discussion on how social media users deploy language in their interaction.    

 

2. METHOD 

The type of this research is descriptive qualitative. The object of this research is the 

response given by social media users coronavirus phenomenon. The data of this research are 

the utterances that contain the response by social media users. The data source of this 

research is from Facebook. The data collection technique uses observation and 

documentation. The technique of collecting data are as follows: searching for news on social 

media, reading comments on social media, collecting comments or responses by social media 

users, classifying the intention and implicature by social media user comments, and coding 

the data. The Technique of analyzing data is categorizing the intention of the responses given 

by social media users toward the coronavirus phenomenon by using the theory of Kreidler 

(2013), and categorizing the implicature of the responses given by social media users toward 

the coronavirus phenomenon by using the theory of Grice (1975). 

 

3. FINDING AND DISCUSSION 

3.1 Intention of Response  

In the first analysis, the researcher analyzed the intention of the response found in 

comments BBC News page on Facebook by social media users toward coronavirus 

phenomena by using Kreidler‟s (2013) theory. In this research, the researcher found 

fifteen kinds of intentions from 84 data as showed in the following table: 
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Table 1. The Intentions of Response 

No The Intention 
Amount 

(∑) 

Percentages 

(%) 

1.  Complaining  17 20% 

2. Stating 25 30% 

3. Reporting 3 5% 

4. Protesting 5 6% 

5. Sympathizing 12 14% 

6. Thanking  2 2% 

7. Explaining 1 1% 

8. Suggesting 2 2% 

9. Requesting 1 1% 

10. Asking  3 4% 

11. Commanding 4 5% 

12. Denying  1 1% 

13 Accusing  3 4% 

14. Blaming  4 5% 

15. Remanding  1 1% 

TOTAL 84 100% 

 

Based on the table 4.1 above, the researcher found there are fifteen intentions of 

the response by the social media users toward coronavirus phenomenon namely (1) 

Complaining, (2) Stating, (3) Reporting, (4) Protesting, (5) Sympathizing, (6) 

Thanking, (7) Explaining, (8) Suggesting, (9) Requesting, (10) Asking, (11) 

Commanding, (12) Denying, (13) Accusing, (14) Blaming, (15) Remanding. Based on 

the table, it is clear that there are 84 data of the intention of the responses given by 

social media users toward coronavirus phenomenon. There are including 17 data of 

complaining, 25 data of stating, 3 data of reporting, 5 data of protesting, 12 data of 

sympathizing, 2 data of thanking, 1 data of explaining, 2 data of suggesting, 1 data of 

requesting, 3 data of asking, 4 data of commanding, 1 data of denying, 3 data of 

accusing, 4 data of blaming, and 1 data of reminding. It can be concluded that the most 
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dominant intentions in the response given by social media users toward the coronavirus 

phenomenon is stating (30%).  

According to Kreidler (2013), there are thirty-four on intentions, such as: (1) 

reporting, (2) allege, (3) announcing, (4) agreeing, (5) explaining, (6) reminding, (7) 

protesting, (8) claiming, (9) mentioning, (10) denying, (11) guarantee, (12) swearing, 

(13) stating, (14) complaining, (15) declaring, (16) nominating, (17) pronounce, (18) 

baptizing, (19) accusing. (20) blaming, (21) thanking, (22) praising, (23) 

congratulating, (24) apologize, (25) acknowledge, (26) sympathizing, (27) 

commanding, (28) requesting, (29) suggesting, (30) promising, (31) vowing, (32) 

offering, (33) threatening, and (34) asking. From the finding in this research the 

intention of the responses given by social media users toward coronavirus phenomenon 

is similar the theory and the previous studies. 

 

3.2 Implicature of Response  

In the second analysis, the researcher analyzed the implicature of the response 

found in comments BBC News page on Facebook by social media users toward 

coronavirus phenomena by using Grice‟s (1975) theory. In this research, the researcher 

found three implicatures from 84 data as showed in the following table: 

 

Table 2. The Implicature of the Response 

No Implicature 
Amount 

(∑) 

Percenta

ges (%) 

1. Conventional Implicature 4 5% 

2. 

Generalized Conversational 

Implicature 21 25% 

3. 

Particularized 

Conversational Implicature 59 70% 

TOTAL 84 100% 

 

Based on the table 4.2 above, the researcher found there are 84 data of the 

implicature of the responses given by social media users toward coronavirus 

phenomenon. The researcher found 3 types of implicature in the response given by 

social media users namely: (1) Conventional Implicature, and (2) Conversational 
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Implicature. Based on the table, it is clear that there are 84 data of the implicature of the 

responses given by social media users toward coronavirus phenomenon. There 4 data or 

5% of Conventional Implicature, 21 data or 25% of Generalized Conversational 

Implicature, and 59 data or 70% of Particularized Conversational Implicature.  

According to the Grice‟s (1975), there are Conventional Implicature and 

Conversational Implicature. Conversational Implicature is further divided into two 

namely: (1) Generalized Implicature, and (2) Particularized Implicature. It can be 

concluded that the most dominant Implicature found in the responses given by social 

media users toward coronavirus phenomena is the conversational implicature. It means 

that the responses convey their words with special context to keep the conversation in 

polite way. 

 

4. CONCLUSION 

Based on the finding and discussion, the researcher makes conclusion about this 

research. Firstly, there are fifteen intentions from 84 data of responses by social media 

users. Stating is the most dominant type of intention with 25 data or 30%. Secondly, there 

are three types of Implicature from 84 data of the response by social media users. 

Particularized Implicature is the most dominant type of implicature with 59 data or 70%. 
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