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HARGA DIRI DAN HUBUNGAN INTERPERSONAL DENGAN BODY
IMAGE PADA SALES PROMOTION GIRL

ABSTRAK

Penelitian ini bertujuan untuk mengetahui korelasi antara harga diri dan
hubungan interpersonal dengan body image Sales Promotion Girl. Hipotesis
yang diajukan dalam penelitian ini diantaranya: 1. Ada korelasi antara harga diri
dan hubungan interpersonal dengan body image Sales Promotion Girl. 2. Ada
korelasi positif antara harga diri dengan body image Sales Promotion Girl. 3.
Ada korelasi positif antara hubungan interpersonal dengan body image Sales
Promotion Girl. Populasi dalam penelitian ini adalah Sales Promotion Girl di
Solo Raya, dengan sampel berjumlah 80 orang. Teknik sampling yang digunakan
yaitu quota sampling. Metode yang digunakan adalah kuantitatif dengan alat
ukur skala harga diri, skala hubungan interpersonal dan skala body image.
Analisis data menggunakan teknik korelasi regresi berganda dengan aplikasi
SPSS 16. Berdasarkan hasil analisis menunjukkan ada korelasi antara harga diri
dan hubungan interpersonal dengan body image pada Sales Promotion Girl.
Sedangkan hasil analisis variabel harga diri dengan body image diketahui bahwa
semakin tinggi harga diri yang dimiliki Sales Promotion Girl, maka semakin
tinggi pula body image Sales Promotion Girl begitupula sebaliknya. Hasil
analisis variabel hubungan interpersonal dengan variabel body image diketahui
bahwa semakin tinggi hubungan interpersonal yang dimiliki Sales Promotion
Girl maka semakin tinggi body image Sales Promotion Girl begitupula
sebaliknya.

Kata kunci: Harga Diri, Hubungan Interpersonal, Body Image



ABSTRACT

This study aims to determine the correlation of self-esteem and interpersonal
relationship with body image of sales promotion girl. The hypotheses proposed
in this study include:1. There is a correlation between self-esteem and
interpersonal relationship with body image of Sales Promotion Girl. 2. There is a
positive correlation between self-esteem with body image of Sales Promotion
Girl. 3. There is a positive correlation between interpersonal relationship with
body image of Sales Promotion Girl. The population in this study were Sales
Promotion Girl in Solo, with a sample of 80 Sales Promotion Girl. The sampling
technique used is quota sampling. The method used is quantitative with a
measure of self-esteem scale, scale of interpersonal relationship and body image
scale. Data analysis uses multiple regression correlation techniques with SPSS
16. Based on the results of the analysis showed there is a correlation between
self-esteem and interpersonal relationship with body image of Sales Promotion
Girl. While the results of the analysis of self-esteem variables with body image is
known that the higher self-esteem owned by Sales Promotion Girl, the higher
body image of Sales Promotion Girl and vice versa. The results of the analysis of
interpersonal relationship variables with body image variables ar known that the
higher interpersonal relationship possessed by Sales Promotion Girl, the higher
body image of Sales Promotion Girl G and vice versa.

Keywords: Self-Esteem, Interpersonal Relationship, Body Image



