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ABSTRAK

Tujuan penelitian ini Untuk menganalisis pengaruh promosi terhadap
keputusan pembelian online. Untuk menganalisis pengaruh harga terhadap
keputusan pembelian online. Untuk menganalisis pengaruh daya tarik iklan
terhadap keputusan pembelian online. Populasi dari penelitian adalah pembeli
yang melakukan online di aplikasi Lazada, Shopee, Buka Lapak yang berjumlah
107 orang sedangkan sampel yang digunakan sebanyak 100 responden.

Berdasarkan hasil analisis uji t diperoleh variabel promosiberpengaruh
signifikan terhadap keputusan pembelian. Variabel harga mempunyai pengaruh
yang signifikan terhadap keputusan pembelian. Daya tarik iklan mempunyai
pengaruh yang signifikan terhadap keputusan pembelian. Hasil uji F diperoleh
secara bersama-sama variabel Promosi (X3), Harga (X;), Daya tarik iklan (X3)
berpengaruh signifikan terhadap keputusan pembelian. Berdasarkan hasil R
square (R?) sebesar 0,631, berarti variasi perubahan variabel keputusan
pembelian dapat dijelaskan oleh variabel Promosi (X;), Harga (X;), Daya tarik
iklan (X3) sebesar 63,1%. Sedangkan sisanya sebesar 46,9% dijelaskan oleh
variabel lain diluar model

Kata Kunci : Promosi, Harga, Daya Tarik Iklan dan Keputusan Pembelian
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ABSTRACT

The purpose of this study is to analyze the effect of promotion on online
purchasing decisions. To analyze the effect of price on online purchasing
decisions. To analyze the effect of advertising attractiveness on online purchasing
decisions. The population of the study were 107 buyers online in the Lazada,
Shopee, Buka application, while the sample used was 100 respondents.

Based on the results of the t test analysis, it was found that the promotion
variable had a significant effect on purchasing decisions. The price variable has a
significant influence on purchasing decisions. The attractiveness of advertising
has a significant effect on purchasing decisions. The results of the F test are
obtained jointly with the Promotion (X1), Price (X2), Advertising attractiveness
(X3) variables have a significant effect on purchasing decisions. Based on the
results of R square (R2) of 0.631, it means that the variation of changes in
purchasing decision variables can be explained by the Promotion (X1), Price
(X2), and Advertising (X3) variables of 63.1%. While the remaining 46.9% is
explained by other variables outside the model

Keywords: promotion, price, attractiveness of ads and purchase decisions
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