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Abstrak 

 

Kosmetik sudah tidak asing lagi bagi wanita Indonesia, harga yang beraneka 

ragam dan mudah ditemukan menjadi alas an siapa saja dapat menggunakan 

produk kosmetik, begitupun para mahasiswi untuk mendukung penampilannya. 

Berdasarkan survey yang dilakukan, minat membeli produk kosmetik merek 

Make Over pada mahasiswi Fakultas Psikologi Universitas Muhammdiyah 

Surakarta berada ditingkat yang rendah. Minat membeli dapat muncul apabila 

kualitas produk yang ditawarkan dan juga melakukan promosi melalui media 

sosial. Penelitian ini bertujuan untuk mengetahui hubungan antara minat membeli 

dengan kualitas produk dan promosi melalui media sosial instagram. Hipotesis 

yang diajukan yaitu ada hubungan positif antara minat membeli dengan kualitas 

produk dan promosi melalui media sosial instagram. Metode pengumpulan data 

menggunakan pendekatan kuantitatif dengan alat ukur skala minat membeli, skala 

kualitas produk, skala promosi melalui media sosial instagram dengan subjek 

penelitian berjumlah 124 mahasiswi. Sedangkan analisis data dilakukan dengan 

analisis regresi berganda menggunakan program bantu SPSS for 20 windows. 

Berdasarkan hasil analisis data diperoleh nilai R sebesar 0,615 dengan sig.p= 

0,000, yang berarti terdapat hubunga positif yang sangat signifikan antara kualitas 

produk dan promosi melalui media sosial instagram dengan minat membeli; nilai 

Sig. (1-tailed) kualitas produk sebesar 0,000 dengan nilai koefisien korelasi 

kualitas produk 0,608 dan promosi melalui media sosial instagram 0,447, 

membuktikam ada hubungan positif yang sangat signifikan antara minat membeli 

dengan kualitas produk dan promosi melalui media sosial instagram.  

Kata kunci: Minat membeli, kualitas produk, promosi melalui media sosial 

instagram. 
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Abstract 

Cosmetics are already familiar to Indonesian women, the prices are diverse and 

easily found to be the reason anyone can use cosmetic products, as well as the 

students to support their appearance. Based on a survey conducted, the interest in 

buying Make Over brand cosmetic products in Psychology University 

Muhammdiyah University Surakarta students was at a low level. Interest in 

buying can arise if the quality of the products offered and also carry out 

promotions through social media. This study aims to determine the relationship 

between buying interest with product quality and promotion through Instagram 

social media. The hypothesis is that there is a positive relationship between 

buying interest with product quality and promotion through Instagram social 

media. The method of data collection uses a quantitative approach with a 

measuring instrument of interest in buying scale, product quality scale, promotion 

scale through social media Instagram with research subjects totaling 124 female 

students. While the data analysis was performed by multiple regression analysis 

using SPSS for 20 windows. Based on the results of data analysis, the statistical R 

value = 0,615 with sig.p = 0,000, which means there is a very significant positive 

relationship between product quality and promotion through social media 

Instagram with buying interest; Sig value. (1-tailed) product quality of 0,000 with 

a product quality correlation coefficient of 0.608 and promotion through social 

media Instagram 0.447, proving that there is a very significant positive 

relationship between buying interest with product quality and promotion through 

social media Instagram. 

Keywords: Interest in buying, product quality, promotion through social media 

Instagram. 

  


