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ABSTRAK 

 

Tujuan penelitian ini untuk mengetahui dan menganalisis bahwa ada pengaruh 

Online consumer review di Youtube terhadap keputusan pembelian smartphone 

merek Samsung di Solo Raya. Untuk mengetahui dan menganalisis bahwa ada 

pengaruh kualitas produk terhadap keputusan pembelian smartphone merek 

Samsung di Solo Raya. Untuk mengetahui dan menganalisis bahwa ada pengaruh 

citra merek terhadap keputusan pembelian smartphone merek Samsung di Solo 

Raya. Untuk mengetahui dan menganalisis bahwa ada pengaruh Online consumer 

review di Youtube, kualitas produk, dan citra merek terhadap keputusan 

pembelian smartphone merek Samsung di Solo Raya. Adapun populasi dalam 

penelitian ini adalah semua orang di kota Solo dan sekitarnya yang pernah 

membeli smartphone merek Samsung ataupun yang memiliki niat beli 

smartphone merek Samsung dalam waktu dekat dengan jumlah responden 

sebanyak 267 orang. Hasil analisis pada penelitian menunjukkan bahwa online 

consumer review di youtube, kualitas produk, dan citra merek berpengaruh positif 

dan signifikan terhadap keputusan pembelian smartphone merek samsung di solo 

raya. Disarankan pada penelitian selanjutnya untuk menambahkan variabel 

independen lain yang mempengaruhi tingkat keputusan pembelian. 

 

 

Kata Kunci : Online consumer review di Youtube, kualitas produk, citra merek, 

dan keputusan pembelian 
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ABSTRACT 

 

The purpose of this research is to find out and analyze that there is an influence of 

Online consumer review on Youtube on the decision to buy Samsung smartphone 

in Solo Raya. To find out and analyze that there is an effect of product quality on 

purchasing decisions of Samsung brand smartphones in Solo Raya. To find out 

and analyze that there is an influence of brand image on the decision to purchase 

Samsung smartphone in Solo Raya. To find out and analyze that there is an 

influence of Online consumer review on Youtube, product quality, and brand 

image on the decision to purchase Samsung smartphone in Solo Raya. The 

population in this study were all people in the city of Solo and surrounding areas 

who had bought a Samsung brand smartphone or who had the intention to buy a 

Samsung brand smartphone in the near future with a total of 267 respondents. 

The results of the analysis of the study showed that online consumer review on 

YouTube, product quality, and brand image had a positive and significant effect 

on purchasing decisions of Samsung smartphone brands in Solo Raya. It is 

recommended in further research to add other independent variables that 

influence the level of purchasing decisions. 

Keywords: Online consumer review on Youtube, product quality, brand image, 

and purchasing decisions 
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