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ABSTRAK

Tujuan dari penelitian ini adalah: mengetahui pengaruh orientasi belanja terhadap
minat beli online, mengetahui pengaruh tingkat kepercayaan terhadap minat beli
online, serta mengatahui pengaruh orientasi belanja dan kepercayaan berbelanja
terhadap minat beli secara online pada toko Shopee. Jenis penelitian adalah
kuantitatif dengan desain regresi linier berganda. Populasi dalam penelitian ini
sebanyak 276 mahasiswa. Sampel yang diambil sebanyak 163 mahasiswa. Teknik
pengumpulan data menggunakan angket. Hasil analisis regresi diperoleh Y=
9,901+ 0,415 X3+ 0,409 X, Kesimpulan yang diambil adalah (1) ada pengaruh
orientasi belanja terhadap minat beli secara online pada toko Shopee. Diperoleh
thitung > taber (7,192 > 1,974) dan nilai signifikan tpiung X1 sebesar 0,000 < 0,05
dengan sumbangan relatif 58,6% dan sumbangan efektif 29,2%. (2) ada pengaruh
kepercayaan belanja terhadap minat beli secara online pada toko Shopee.
Diperoleh thitung > travel (5,568 > 1,974) dan taraf signifikan thiwung X2 Sebar 0,000 <
0,05 dengan sumbangan relatif 41,4% dengan sumbangan efektif 20,6%. (3) ada
pengaruh orientasi belanja dan kepercayaan belanja terhadap minat beli secara
online pada toko Shopee. Berdasarkan uji simultan (F) diketahui bahwa Fhiwng >
Franel (79,388 > 3,06) dan signifikan value Fniwng Sebesar 0,000 < 0,05 dengan
koefisien determinasi (R?) sebesar 0,498 menunjukan bahwa besarnya pengaruh
orientasi belanja dan kepercayaan belanja terhadap minat beli secara online
49,8%.

Kata Kunci: Orientasi Belanja, Kepercayaan Belanja, Minat Beli Online
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ABSTRACT

The purpose of this study is: to determine the effect of shopping orientation on
online buying interest, to know the influence of the level of trust towards online
buying interest, and to know the effect of shopping orientation and shopping
confidence on online buying interest in Shopee stores. This type of research is
quantitative with multiple linear regression design. The population in this study
were 276 students. Samples taken were 163 students. Data collection techniques
using a questionnaire. Regression analysis results obtained Y = 9,901 0,415 X1
0,409 X2. Hypothesis test results are (1) there is an influence of shopping
orientation on online buying interest in Shopee stores. Obtained teount > tiapie (7,192
> 1,974) and significant value of teune X; of 0,000 < 0.05 with a relative
contribution of 58.6% and an effective contribution of 29,2%. (2) there is an
influence of shopping trust on online buying interest in Shopee stores. Obtained
teount > twaple (5,568 > 1,974) and the significant level of teun: X2 is 0,000 < 0,05
with a relative contribution of 41,4% with an effective contribution of 20,6%. (3)
there is an influence of shopping orientation and shopping confidence on online
buying interest in Shopee stores. Based on the simultaneous test (F) it is known
that Feount > Franie (79,388 > 3,06) and a significant Fcount value of 0,000 < 0,05
with a determination coefficient (R?) of 0,498 indicating that the magnitude of the
influence of financial literacy and the social environment on student pocket
money management amounted to 49,8%.

Keywords: Shopping Orientation, Shopping Trust, Online Buying Interest
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