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ABSTRAKSI

Tujuan dilakukannya penelitian ini adalah untuk menganalisis
pengaruh kualitas produk terhadap niat beli pasta gigi pepsodent herbal yang
dimediasi citra merek. Metode penelitian yang digunakan adalah metode
kuantitatif digunakan untuk meneliti pada populasi atau sampel tertentu.
Pengambilan sampel dilakukan dengan metode non probability dengan
jumlah responden sebanyak 150 responden yang telah atau belum pernah
melakukan pembelian pada produk pasta gigi pepsodent herbal. Metode
analisis data dalam penelitian ini dengan analisis regresi berjenjang yang
sebelumnya dilakukan uji instrument, uji linear berjenjang, Goodness Of Fit,
uji t dan uji koefisien determinasi. Hasil penelitian menunjukkan bahwa (1)
kualitas produk berpengaruh positif terhadap citra merek, hal ini dibuktikan
nilai t hitung> nilai t tabel dan p-value < 0,05 (2) citra merek berpengaruh
negative terhadap niat beli, hal ini dibuktikan nilai t hitung< nilai t tabel dan
p-value < 0,05. (3) kualitas produk berpengaruh positif terhadap niat beli, hal
ini dibuktikan nilai t hitung> nilai t tabel dan p-value < 0,05. (4) bahwa citra
merek tidak memediasi secara penuh, karena pengaruh variabel kualitas
produk pada variabel niat beli tidak berpengaruh secara signifikan pada saat
variabel citra merek diregresikan secara bersama-sama. Hasil analisis
menunjukkan pada indirect effect, nilai BootLLCI = -0,2279 dan BootULCI =
0,0235 diatas 0, maka variabel citra merek terbukti tidak memediasi.

Kata Kunci: kualitas produk, citra merek, niat beli.
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ABSTRACT

The purpose of this study was to analyze the effect of product quality
on purchase intentions of herbal pepsodent toothpaste mediated by brand image.
The research method used is a quantitative method used to examine a particular
population or sample. Sampling was carried out by a non-probability method with
a total of 150 respondents who had or had never made a purchase on herbal
pepsodent toothpaste products. The method of data analysis in this study is the
tiered regression analysis that was previously performed by the instrument test,
tiered linear test, Goodness Of Fit, t test and the coefficient of determination test.
The results showed that (1) product quality had a positive effect on brand image,
this was evidenced by the value of t arithmetic> t table value and p-value <0.05
(2) brand image had a negative effect on purchase intention, this was evidenced
by the t value <t table value and p-value <0.05. (3) the quality of the product has a
positive effect on purchase intention, this is evidenced by the value of t
arithmetic> value of t table and p-value <0.05. (4) that brand image does not
mediate fully, because the influence of product quality variables on the purchase
intention variable does not significantly influence when the brand image variable
is regressed together. The results of the analysis show the indirect effect, the value
of BootLLCI = -0.2279 and BootULCI = 0.0235 above 0, then the brand image
variable is proven to not mediate.

Keywords: product quality, brand image, purchase intention.
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