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ABSTRAK

Seiring berkembangnya jaman, persaingan di dunia usaha semakin ketat.
Strategi pemasaran harus diperhatikan agar suatu usaha dapat mencapai
tujuannya, yang mana berpusat pada kepuasan konsumen. Bauran pemasaran (4P)
merupakan strategi yang tepat bagi suatu usaha dalam mencapai kepuasan
konsumen melalui elemen-elemennya yaitu product, price, promotion, dan place.

Penelitian ini bertujuan untuk mengetahui: (1) pengaruh product terhadap
kepuasan konsumen, (2) pengaruh price terhadap kepuasan konsumen, (3)
pengaruh promotion terhadap kepuasan konsumen, (4) pengaruh place terhadap
kepuasan konsumen, dengan objek penelitian yaitu coffee shop Cold ‘N Brew.
Cold ‘N Brew merupakan salah satu usaha di bidang kedai kopi yang cukup
dikenal di Kota Surakarta. Hasil penelitian ini diharapkan dapat dijadikan sebagai
masukan atau dasar pengambilan keputusan oleh manajemen perusahaan terutama
dalam bidang pemasaran yang berkaitan dengan product, price, promotion dan
place yang mempengaruhi kepuasan konsumen.

Metode yang digunakan dalam penelitian ini adalah kuantitatif. Teknik
pengumpulan data dalam penelitian ini menggunakan kuesioner berbentuk google
form dengan skala Likert 5 poin. Populasi dalam penelitian ini adalah konsumen
Cold ‘N Brew, sedangkan sampel diambil melalui metode menggunakan non
probability sampling. Sampel dalam penelitian ini adalah mahasiswa Universitas
Muhammadiyah Surakarta yang pernah berkunjung ke Cold ‘N Brew sebanyak
100 responden. Uji instrumen data dalam penelitian ini menggunakan uji validitas
dan uji reliabilitas, sedangkan uji hipotesis menggunakan analisis regresi linier
berganda, uji F, uji t, dan koefisien determinasi (R?).

Hasil penelitian ini menunjukkan bahwa secara simultan variabel product,
price, promotion dan place berpengaruh terhadap kepuasan konsumen. Secara
parsial, variabel product, price, dan place berpengaruh signifikan terhadap
kepuasan konsumen, sedangkan variabel promotion tidak berpengaruh signifikan
terhadap kepuasan konsumen.

Kata Kunci: Kepuasan Konsumen, Product, Price, Promotion, Place
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ABSTRACT

As time goes by, the business competition is getting tougher. Marketing
strategies must be considered so that a business can achieve its goals, which is
centered on customer satisfaction. Marketing mix (4Ps) is the right strategy for a
business in achieving consumer satisfaction through its elements namely product,
price, promotion, and place.

This study aims to determine: (1) the effect of the product on customer
satisfaction, (2) the effect of price on customer satisfaction, (3) the effect of
promotion on customer satisfaction, (4) the effect of place on customer
satisfaction, with the object of research that is Cold ‘N Brew coffee shop. Cold ‘N
Brew is one of the coffee shop businesses that is quite well known in the city of
Surakarta. The results of this study are expected to be used as input or basis for
decision making by company management, especially in marketing related to
products, prices, promotions and places that affect customer satisfaction.

The method used in this research is quantitative. Data collection
techniques in this study used a google form questionnaire with a 5-point Likert
scale. The population in this study were Cold ‘N Brew consumers, while the
sample was taken through a method using non probability sampling. The sample
in this study were the University of Muhammadiyah Surakarta’s students who had
visited Cold ‘N Brew totaling 100 respondents. The data instrument test in this
study used the validity and reliability test, while the hypothesis test used multiple
linear regression analysis, F test, t test, and coefficient of determination (R2).

The results of this study is that product, price, promotion and place
variables simultaneously influence consumer satisfaction. Partially, product,
price, and place variables have a significant effect on customer satisfaction, while
promotion has no significant effect on customer satisfaction.

Keywords: Customer Satisfaction, Product, Price, Promotion, Place
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