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ABSTRAKSI 

 

Penelitian ini bertujuan untuk menganalisis pengaruh kualitas pelayanan, promosi 

dan harga terhadap kepuasan konsumen pada produk roti bakar Manahan. 

Populasi dalam penelitian ini adalah seluruh konsumen dan pembeli roti bakar 

Manahan. Berdasarkan rumus pengambilan sampel diatas, maka jumlah sampel 

yang digunakan dalam penelitian ini sebanyak 100 responden. Berdasarkan hasil 

penelitian diketahui variabel kualitas pelayanan berpengaruh positif dan signifikan 

terhadap kepuasan pelanggan. Variabel promosi berpengaruh positif dan 

signifikan terhadap kepuasan pelanggan. Variabel harga berpengaruh positif dan 

signifikan terhadap kepuasan pembelian. 

 

Kata Kunci : Kualitas Pelayanan, Promosi, Harga dan Kepuasan 
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ABSTRACT 
 

This study aims to analyze the effect of service quality, promotion and price on 

consumer satisfaction on Manahan toast products. The population in this study 

were all consumers and buyers of Manahan toast. Based on the sampling formula 

above, the number of samples used in this study was 100 respondents. Based on 

the results of the study note that service quality variables have a positive and 

significant effect on customer satisfaction. Promotional variables have a positive 

and significant effect on customer satisfaction. Price variable has a positive and 

significant effect on purchase satisfaction. 

 

Keywords: Service Quality, Promotion, Price and Satisfaction 
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