DAFTAR PUSTAKA

Aritonang . (2008), “Jurnal Strategi Meningkatkan Loyalitas Melalui Kepuasan
Pelanggan”.Program  Studi = Mangister =~ Manajemen  Univesitas
Diponegoro.Semarang,

Branti, 1. (2002). Pengaruh Kualitas Pelayanan Terhadap Kepuasan
Pelanggan PT. Telkom Cabang Sragen. FE: UMS.

Ciptono. (2001). Manajemen Pemasaran dan Analisa Perilaku Konsumen,
Yogyakarta: BPFE.

Elhaitamy, T. (2000). Service Excellence: Ujung Tombak Manajemen: Edisi
November — Desember.

E.R. Bruning. Country of origin, national loyalty and product choice The case of
international air travel, Faculty of Management, University of Manitoba,
Winnipeg, Canada Received April 1995 Revised April 1996

Fitriah, K. (2009) Kontribusi Inovasi dan Citra Produk Terhadap Keputusan
Pembelian serta Dampaknya Terhadap Loyalitas Konsumen (Studi Kasus,
Mahasiswa UIN Syarif Hidayatullah Jakarta pengguna ponsel Nokia). FE:
UIN Syarif Hidayatullah Jakarta

GEOK THENG LAU fbalaugt@nus.edu.sg, Consumers’ Trust in a Brand and the
Link to Brand Loyalty: Assistant Professor, Department of Marketing,
National University of Singapore, FBA1, 15 Law Link, Republic of
Singapore 117591 SOOK HAN LEE Marketing Manager, Singapore
Telecommunications Private Limited Received June 17, 1999; Revised
October 7, 1999

Keller k. I. (2008),”Building Measuring And Maraging Brand Equty 2th ed”,
prentice hall inc.Canada

Kertajaya, H. (2001). Strategi Marketing Plus: Gramedia, Jakarta.

Khozin, M. (2004). Analisa Pengaruh Service Quality dan Customer
Satisfaction Terhadap Purchase Intention Pada Perusahaan Jasa
Travel Rosalia Indah: FE. UMS.

Kotler, P. (2001), Marketing Manajement, New York: Mc Graw Hill.

Kuncoro, M. 2001, Metode Kuantitatif: Teori dan Aplikasi Untuk
Bisnis dan Ekonomi: UUP AMP YKPN Yogyakarta.



Lupiyoadi dan Hamdani (2001). “ Manajemen Pemasaran Jasa”, jilid 1,
PT.INDEKS kelompok Gramedia: Jakarta

Nana, W. (2002). Analisa Pengaruh Kualitas Jasa Terhadap Kepuasan
Konsumen Warung Telekomunikasi Tipe B: FE: UMS.

Nasution. (2001). Manajemen Mutu Terpadu (Total Quality Management),
Anggota IKPI, Ghalia Indonesia: Jakarta.

Nushrat, S. (2017). Factors Affecting Smartphone Purchase Decisions of
Generation-Y. The Journal of Contemporary lIssues in Business and
Dovernment 2017 Volume 23, Number 1, pp 47—65. University Malaysia
Sarawak, Malaysia.

Paul, F. Consumer response to the preferred brand out-of-stock situation. Willem
Verbeke. Erasmus University, Rotterdam, The Netherlands University of
Virginia, Charlottesville, Virginia, USA and Roy Thurik Erasmus
University, Rotterdam, The Netherlands Received October 1996 Revised
July 1997

Pascale, Q. Product involvement/brand loyalty: is there a link? The University of
Adelaide, Adelaide, Australia JOURNAL OF PRODUCT &
BRANDMANAGEMENT, VOL.12 NO. 120

Robert. W. A. Corporate-customer satisfaction in the banking industry of
Singapore, Professor of Marketing, Department of Commerce, Murdoch
University, Australia Tan Boon Seng International Journal of Bank
Marketing 18/3 (2000) 97+111

Sandra, M. C. L dan Francisco. J. M. (2011). Brand Equity and Brand Loyalty in
the Internet Banking Context: FIMIX-PLS Market Segmentation. Journal
of Service Science and Management

Santosa, S. (2001). Buku Latihan SPSS Statistik Parametrik, Jakarta: Elex Media
Komputindo Kelompok Gramedia.

Setiaji, B. (2006). Pedoman Riset Dengan Pendekatan Kuantitatif, Surakarta:
Muhammaddiyah University Press.

Sugiyono. (2003). Metode Penelitian. Jakarta: Ghalia Indonesia.

Suki, M. N. (2013). Students’ demand for smartphones. Campus-Wide
Information Systems,Vol 30 no. 4, pp. 236 — 248.

Supranto, J. (2001). Pengukuran Tingkat Kepuasan Pelanggan Untuk Menaikkan
Pangsa Pasar: Rineka Cipta, Jakarta.



Suwarni. (2009). Pengaruh Kualitas Produk dan Harga Terhadap Loyalitas
Melalui Kepuasan Konsumen (Studi Kasus Pengguna Kartu IM3 di Fakultas
Ekonomi Universitas Negeri Malang). FE:UNM

Swastha, B. (2000). Dasar-dasar Manajemen Pemasaran, Yogyakarta: BPFE-
UGM.

Tjiptono, F. 2006. Pemasaran Jasa: Bandung: Rafika Aditama

Umar, H. (2010),”Riset Pemasaran Dan Prilaku Konsumen”. Gramedia Pustaka
Utama, Jakarta

Zemit, Z. (2001), Manajemen Kualitas Produk dan Jasa: Ekonisia, Yogyakarta.



