BIBLIOGRAPHY

Alamgir, M., Nasir, T., Shamsuddoha, M., & Nedelea, A. (2011). Influence of
brand name on consumer decision making process-an empirical study on
car buyers. The USV Annals of Economics and Public Administration, 10(2),
142-153.

Amron, A. (2018). The Influence Of Brand Image, Brand Trust, Product Quality,
And Price On The Consumer’s Buying Decision Of MPV Cars. Journal Of
Business And Management, 14(13), 134-144.

Arikunto, S. (2010). Prosedur Penelitian Sebuah Pendekatan Praktek. Jakarta:
Rineka Cipta.

Azad, N., & Safaei, M. (2012). The impact of brand value on brand selection: Case
study of mobile phone selection. Management Science Letters, 2(4), 1233—
1238.

Azwar, S. (2010). MA., Dr. Metode Penelitian, Yogyakarta: Pustaka Pelajar.

Berger, J., & Heath, C. (2007). Where consumers diverge from others: Identity
signaling and product domains. Journal of Consumer Research, 34(2), 121
134.

Bhattacharya, S., & Mitra, S. (2012). Consumer Behaviour And Impact Of Brand—
A Study On South Zone Of Kolkata City. Voice of Research, 1(2), 1-4.

Cialdini, R. B., & Trost, M. R. (1998). Social influence: Social norms, conformity
and compliance.

Cornelis Pieter C.M. (2010). Effects of co-branding in the theme park industry: A
preliminary study. International Journal of Contemporary Hospitality
Management, 22(6), 775-796.
https://doi.org/10.1108/09596111011063089

Ferdinand, A. (2006). Metode Penelitian Manajemen (Vol. 1-2nd edition).

Forooz, F., & Rostami, S. (2006). After-Sales Service Necessity and Effectiveness:
Case study of Sarir international company. Online] Http://Epubl. Ltu.
Se/1653-0187/2006/50/Ltu-Pb-Ex-0650-Se.

Gaiardelli, P., Saccani, N., & Songini, L. (2007). Performance measurement of the
after-sales service network—Evidence from the automotive industry.
Computers in Industry, 58(7), 698-708.

Guijarati, D. N. (2006). Dasar-Dasar Ekonometrika Jilid Il. Jakarta: Penerbit
Erlangga.

83



84

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2014). Multivariate data
analysis: Pearson new international edition. Pearson Higher Ed.

Hanif, M., Hafeez, S., & Riaz, A. (2010). Factors affecting customer satisfaction.
International Research Journal of Finance and Economics, 60(1), 44-52.

Hawkins, D. 1., Best, R. J.,, & Coney, K. A. (1998). Consumer behavior:
Implications for marketing strategy . Chicago: Irwin. Inc. Https://Doi.
Org/10.1007/S10869-009-9127-z.

Ibrahim, I. 1., Subari, K. A., Kassim, K. M., & Mohamood, S. K. B. (2013).
Antecedent Stirring Purchase Intention of Smartphone among Adolescents
in Perlis. International Journal of Academic Research in Business and
Social Sciences, 3(12), Pages 84-97. https://doi.org/10.6007/IJARBSS/v3-
112/415

Jedidi, K., & Zhang, Z. J. (2002). Augmenting conjoint analysis to estimate
consumer reservation price. Management Science, 48(10), 1350-1368.

Karmarkar, U. R., Shiv, B., & Knutson, B. (2015). Cost conscious? The neural and
behavioral impact of price primacy on decision making. Journal of
Marketing Research, 52(4), 467-481.

Khan, 1., Ghauri, T. A., & Majeed, S. (2012). Impact of brand related attributes on
purchase intention of customers. A study about the customers of Punjab,
Pakistan. Interdisciplinary Journal of Contemporary Research in Business,
4(3), 194-200.

Kotler, P., Wong, V., Saunders, J., & Armstrong, G. (2006). ,,psnove marketinga
“, 4. Europsko izd. Zagreb: Mate: Zagrebacka Skola Ekonomije i
Managementa.

Kotler, Philip, & Armstrong, G. (2010). Principles of marketing. Pearson education.

Kotler, Philip, & Keller, K. L. (2009). Marketing management (13th end). New
Jersey.

Kotler, Philip, Keller, K. L., Brady, M., Goodman, M., & Hansen, T. (2012).
Marketing Management. England.

Kotler, Philip, Wong, V., Saunders, J., & Armstrong, G. (2007). Moderni
marketing. Grada publishing as.

Kuhlmeier, D., & Knight, G. (2005). Antecedents to internet-based purchasing: A
multinational study. International Marketing Review, 22(4), 460-473.

Lay-Yee, K. L., Kok-Siew, H., & Yin-Fah, B. C. (2013). FACTORS AFFECTING
SMARTPHONE PURCHASE DECISION AMONG MALAYSIAN
GENERATION Y. International Journal of Asian Social Science, 15.



85

Lim, C. T., Chew, J. Q., Lee, J. H., Loke, W. W., & Wong, T. K. (2012). Exploring
the factors affecting purchase intention of smartphone: A study of young
adults in Universiti Tunku Abdul Rahman, Perak campus, Malaysia [PhD
Thesis]. UTAR.

Ling, C., Hwang, W., & Salvendy, G. (2006). Diversified users’ satisfaction with
advanced mobile phone features. Universal Access in the Information
Society, 5(2), 239-249.

Malviya, S., Saluja, D., Singh, M., & Singh Thakur, A. (2013). A Study on the
Factors Influencing Consumer’s Purchase Decision Towards Smartphones
in Indore. International Journal of Advance Research in Computer Science
and Management Studies, 1(6).

Merriam, W. (2019). Sample | Definition of Sample. https://www.merriam-
webster.com/dictionary/sample

Mirabi, V., Akbariyeh, H., & Tahmasebifard, H. (2015). A study of factors affecting
on customers purchase intention. Journal of Multidisciplinary Engineering
Science and Technology (JMEST), 2(1).

Mishra, A. K. (2014). A study on relation between effective after sales service and
customer overall satisfaction at TATA motors with special reference to
Ramgarhia automobiles Ramgarh Cantt, Jharkhand. Growth, 27(29.8), 29—
2.

Morrison, A., Mulloni, A., Lemmeld, S., Oulasvirta, A., Jacucci, G., Peltonen, P.,
Schmalstieg, D., & Regenbrecht, H. (2011). Collaborative use of mobile
augmented reality with paper maps. Computers & Graphics, 35(4), 789-
799.

Mothar, N. M. M., Hassan, M. B. A., Hassan, M., & Osman, M. N. (2013). The
importance of smartphone’s usage among Malaysian undergraduates. IOSR
Journal of Humanities and Social Science, 14(3), 112-118.

Mudondo, C. D. (2014). Determinants of Generation-Y brand preferences in the
mobile phone market in Southern Zimbabwe. Research Journali’s Journal
of Commerce, 2(5), 1-12.

Nagle, T. T., & Holden, R. K. (2002). The strategy and tactics of pricing: A guide
to profitable decision making.

Nelson, M. R., & McLeod, L. E. (2005). Adolescent brand consciousness and
product placements: Awareness, liking and perceived effects on self and
others. International Journal of Consumer Studies, 29(6), 515-528.



86

Nguyen Dang, H. (2013). Exploring the factors affecting purchase intention of
smartphones: A study of office workers in Ho Chi Minh city [PhD Thesis].
International University HCMC, Vietnam.

Norazah, S. (2013). Student’s Demand for Smartphone Structural Relationship of
Product Feature, Brand Name, Product Price and Social Influence.
Emerald Group Publishing Limited.

O’Neill, M., Palmer, A., & Charters, S. (2002). Wine production as a service
experience—the effects of service quality on wine sales. Journal of Services
Marketing, 16(4), 342-362.

Pride,W.M., Ferrell.O.C. (2007). Foundation of marketing (2nd ed). Houghton
Mifflin Company.

Rajagopal, P. (2010). Consumer Culture and Purchase Intentions towards Fashion
Apparel. Tecnologico de Monterrey, Campus Ciudad de México.

Rashotte, L. (2007). Social influence. The Blackwell Encyclopedia of Sociology.
Russell, J. (2012). Android dominates Southeast Asia’s smartphone market: Report.

Saeed, R., Lodhi, R. N., Majid, M. B., Rana, M. I., Mahmood, Z., & Ahmad, M.
(2013). Impact of After Sales Service on Consumer Buying Behavior in
Sahiwal Pakistan. Management and Administrative Sciences Review, 2(5),
555-562.

Samuelson, P. A., & Nordhaus, W. D. (2009). Economics. 19th International
Edition. New York: McGraw-Hill Education.

Sata, M. (2013). Factors affecting consumer buying behavior of mobile phone
devices. Mediterranean Journal of Social Sciences, 4(12), 103.

Satya, A., & Irna, C. (2016). Product Attributes and Price on Purchase Decision of
Xiaomi Smartphone. TRIKONOMIKA, 15(1), 40-47.

Saunders, M., Lewis, P., & Thornhill, A. (2012). Research methods for business
students (6. Utg.). Harlow: Pearson.

Sekaran, U., & Bougie, R. (2011). Research methods for business: A skill building
approach, Printed in Great Britain by TJ International Ltd, Padstow,
Cornwall. Prentice Hall, Fourth edition, London, Pitman.

Sekaran, Uma. (2006). Research methods for business: A skill building approach
Wiley-India.



87

Sigala, M., Rigopoulou, I. D., Chaniotakis, I. E., Lymperopoulos, C., & Siomkos,
G. I. (2008). After-sales service quality as an antecedent of customer
satisfaction. Managing Service Quality: An International Journal.

Singh, Y. K. (2006). Fundamental of research methodology and statistics. New
Age International.

Solomon, M. R. (2017). Solomon, M. R. (2017). Consumer Behavior: Buying,
Having, and Being. Harlow. Pearson Education. In Ergonomics Science,
8(1), 1-35. Pearson Education. in Ergonomics Science,.

Srinivasan, S. S., & Till, B. D. (2002). Evaluation of search, experience and
credence attributes: Role of brand name and product trial. Journal of
Product & Brand Management, 11(7), 417-431.

Sugiyono, M. P. K. (2009). Kualitatif dan R&D, CV. Alfabeta, Bandung.

Suherman. (2011). Pengaruh Perbedaan Kondisi Tempering terhadap Struktur
Mikro dan Kekerasan dari Baja AlSI. 4140.



