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ABSTRAK

Tujuan penelitian ini untuk menganalisis adakah pengaruh atribut produk, media
promosi dan kualitas pelayanan terhadap keputusan pembelian produk di Floss
store Solo. Populasi dalam penelitian ini adalah pelanggan di Floss store Solo
yang berjumlah 100 orang. Sedangkan sampel adalah pelanggan di Floss store
Solo yang berjumlah 100 orang. Berdasarkan hasil penelitian diketahui Atribut
produk mempunyai yang pengaruh positif dan signifikan terhadap keputusan
pembelian di Floss store Solo. Media promosi mempunyai pengaruh yang positif
dan signifikan terhadap keputusan pembelian di Floss store Solo. Kualitas
pelayanan mempunyai pengaruh yang positif dan signifikan terhadap keputusan
pembelian di Floss store Solo.

Kata Kunci: Atribut Produk, Media Promosi, Kualitas Pelayanan dan Keputusan
Pembelian
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ABSTRACT

The purpose of this study is to analyze whether there are effects of product
attributes, media promotion and service quality on product purchasing decisions
at the Solo Floss store. The population in this study were customers in the Solo
Floss store, amounting to 100 people. While the sample is a customer at the Solo
Floss store, amounting to 100 people. Based on the results of the study note that
product attributes have a positive and significant influence on purchasing
decisions at the Solo Floss store. Media promotion has a positive and significant
influence on purchasing decisions at the Solo Floss store. Service quality has a
positive and significant influence on purchasing decisions at the Solo Floss store.

Keywords: Product Attributes, Promotion Media, Service Quality and Purchasing
Decisions
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