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ABSTRAK 

 

Tujuan penelitian ini untuk menguji pengaruh harga, kualitas produk, citra merek 

dan keberagaman produk terhadap keputusan pembelian di Granada Delanggu.  

Metode penelitian ini menggunakan jenis penelitian pendekatan kuantitatif yang 

menggunakan data berbentuk angka. Populasi dalam penelitian ini adalah 

konsumen di Granada Delanggu. Jumlah populasi tidak diketahui secara pasti dan 

sampel sebanyak 100 responden. Teknik pengambilan sampel menggunakan 

purposive sampling. Teknik analisis data menggunakan adalah (1) uji instrumen 

(uji validitas dan reliabilitas), (2) Uji Asumsi Klasik (normalitas, multikolinieritas, 

heteroskedastisitas) dan (3) Uji Hipotesis (analisis regresi linier berganda, uji t, uji 

F dan R
2
). 

Hasil penelitian menunjukkan bahwa uji t menunjukkan bahwa (1) Harga 

berpengaruh siginifikan terhadap keputusan pembelian di Granada Delanggu. (2) 

Kualitas produk berpengaruh signifikan terhadap keputusan pembelian di Granada 

Delanggu. (3) Citra merek berpengaruh signifikan terhadap keputusan pembelian 

di Granada Delanggu.  (4) Keberagaman produk berpengaruh signifikan terhadap 

keputusan pembelian di Granada Delanggu. 

 

Kata Kunci : Harga, Kualitas produk, Citra merek, Keberagaman Produk Dan 

Kepuasan Pelanggan 
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ABSTRACT 

 

 

The purpose of this study was to examine the effect of price, product quality, 

brand image and product diversity on purchasing decisions in Granada 

Delanggu. 

This research method uses a quantitative approach that uses numerical data. The 

population in this study were consumens in Granada Delanggu. Total population 

is not known with certainty and a sample of 100 respondents. The sampling 

technique uses purposive sampling. Data analysis techniques using are (1) 

instrument test (validity and reliability test), (2) Classical Assumption Test 

(normality, multicollinearity, heteroscedasticity) and (3) Hypothesis test (multiple 

linear regression analysis, t test, F test and R2) . 

The results showed that the t test showed that (1) Price had a significant effect on 

purchasing decisions in Granada Delanggu. (2) Product quality has a significant 

effect on purchasing decisions in Granada Delanggu. (3) Brand image has a 

significant influence on purchasing decisions in Granada Delanggu. (4) Product 

diversity has a significant effect on purchasing decisions in Granada Delanggu. 

 

Keywords: Price, product quality, brand image, product diversity and customer 

satisfaction 
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