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ABSTRAK 

 

 

Penelitian ini bertujuan untuk menganalisis Store Atmosphere, Pelayanan 

Ritel, Nilai Hedonik dan pembelian impulsif Terhadap Keputusan Pembelian 

(Studi kasus konsumen Ace Hardware). Sampel dalam penelitian ini berjumlah 

100 responden konsumen Ace Hardware untuk pengumpulan data menggunakan 

kuisioner. Teknik analisa data menggunakan Analisis regresi linier berganda. 

Hasil penelitian ini menunjukkan bahwa: Store Atmosphere, Pelayanan Ritel, 

Nilai Hedonik dan pembelian impulsif Terhadap Keputusan Pembelian (Studi 

kasus konsumen Ace Hardware). 

Hasil penelitian ini menunjukkan bahwa ada pengaruh secara signifikan 

store atmosphereterhadap keputusan pembelian; ada pengaruh secara signifikan 

pelayanan ritel terhadap keputusan pembelian; ada pengaruh secara signifikansi 

nilai hedonik terhadap keputusan pembelian; ada pengaruh secara sinifikan 

pembelian impulsif terhadap keputusan pembelian. 

 

 

 

Kata kunci: Store Atmosphere, Pelayanan Ritel, Nilai Hedonik, Pembelian 

Impulsif, Keputusan Pembelian. 
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ABSTRACT 

 

 

This study aims to analyze the Store Atmosphere, Retail Services, Hedonic 

Value and impulsive purchases of Purchasing Decisions (Case Study of Ace 

Hardware consumers). The sample in this study amounted to 100 Ace Hardware 

consumer respondents for data collection using questionnaires. Data analysis 

techniques using multiple linear regression analysis. The results of this study 

indicate that: Store Atmosphere, Retail Services, Hedonic Value and Impulsive 

Purchasing on Purchasing Decisions (Case Study of Ace Hardware consumers). 

The results of this study indicate that there is a significant influence of store 

atmosphere on purchasing decisions; there is a significant influence of retail 

services on purchasing decisions; there is a significant influence of hedonic value 

on purchasing decisions; there is a significant influence on impulsive buying on 

purchasing decisions  

 

 

 

Keywords: Store Atmosphere, Retail Services, Hedonic Value, Impulsive 

Purchasing, Purchasing Decisions. 
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