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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh price discount, bonus pack,
in-store display dan costumer satification terhadap keputusan pembelian
pelanggan Superindo Kartasura. Populasi dan sampel yang digunakan dalam
penelitian ini adalah pelanggan Superindo Kartasura sebanyak 100 responden
dengan menggunakan metode pengambilan sampel non-probability sampling
dengan teknik accidental sampling. Penelitian menggunakan metode analisis
regresi linier berganda dengan menggunakan software SPSS. Hasil penelitian
secara parsial dan simultan menunjukkan bahwa price discount, bonus pack, in-
store display dan costumer satification berpengaruh signifikan terhadap keputusan
pembelian. Hasil pengujian koefisien determinasi (R?) menunjukkan bahwa price
discount, bonus pack, in-store display dan costumer satification mampu
menjelaskan variabilitas keputusan pembelian.

Kata kunci: price discount, bonus pack, in-store display costumer satification
dan keputusan pembelian.
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ABSTRACT

This research aim to analyses influence of price discount, bonus pack, in-store
display and costumer satification to the buying decision customer Superindo
Kartasura. Population and sample of which is used in this research is customer
Superindo Kartasura as much to 100 respondents by using sampling method of
non-probability sampling with accidental sampling technique. The research
method used multiple linear regression analyses by using SPSS software. Result
of research partially and simultaneously indicates that price discount, bonus pack,
in-store display and costumer satification have an effect on significant to the
buying decision. Result of the examination coefficient of determinacy (R?)
indicating they are, price discount, bonus pack, in-store display and costumer
satification can explain variability of the buying decision.

Keyword: price discount, bonus pack, in-store display, costumer satification and
buying decision.
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