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ABSTRAK

Penelitian ini bertujuan untuk mengetahui bagaimana peran sikap pada
kepedulian lingkungan dan motivasi sosial terhadap keputusan pembelian produk
hijau. Metode penelitian yang digunakan adalah metode kuantitatif digunakan
untuk meneliti pada populasi atau sampel tertentu. Pengambilan sampel dilakukan
dengan metode non probability dengan jumlah responden sebanyak 150responden
yang telah melakukan pembelian pada produk hijau. Metode analisis data dalam
penelitian ini dengan analisis regresi berjenjang yang sebelumnya dilakukan uji
instrument, uji asumsi klasik, uji linear berjenjang, uji normalitas, uji F Test, uji t
dan uji koefisien determinasi. Hasil penelitian menunjukkan bahwa (1) kepedulian
lingkungan berpengaruh positif terhadap keputusan pembelian, hal ini dibuktikan
nilai thiung™> nilai twvel dan p-value < 0,05. (2) sikap konsumen berpengaruh positif
terhadap keputusan pembelian,hal ini dibuktikan nilai thiwng™> nilai twber dan p-
value < 0,05. (3) kepedulian lingkungan berpengaruh positif terhadap sikap
konsumen, hal ini dibuktikan nilai thiung™> nilai twver dan p-value < 0,05. (4) sikap
konsumen memediasi (partial mediated) kepedulian lingkungan terhadap
keputusan pembelian, hal ini dibuktikan dengansignifikansi kepedulian
lingkungan menurun terhadap keputusan pembelian pada saat sikap konsumen
diregresikan secara bersama-sama. (5) motivasi sosial berpengaruh positif
terhadap keputusan pembelian, hal ini dibuktikan nilai thiwng™> nilai twver dan p-
value < 0,05. (6) sikap konsumen berpengaruh positif terhadap keputusan
pembelian,hal ini dibuktikan nilai thiwng™> nilai taver dan p-value < 0,05. (3)
motivasi sosial berpengaruh positif terhadap sikap konsumen, hal ini dibuktikan
nilai thiung™> nilai taber dan p-value < 0,05. (4) sikap konsumen memediasi (partial
mediated) motivasi sosial terhadap keputusan pembelian, hal ini dibuktikan
dengansignifikansi kepedulian lingkungan menurun terhadap keputusan
pembelian pada saat sikap konsumen diregresikan secara bersama-sama

Kata Kunci: Sikap Konsumen, Kepedulian Lingkungan, Motivasi Sosial,
Keputusan Pembelian.
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ABSTRACT

This study aims to determine how the role of attitudes on environmental
awareness and social motivation towards green product purchasing decisions.
The research method used is a quantitative method used to examine a particular
population or sample. Sampling is done by non-probability method with a number
of respondents as many as 150 respondents who have made purchases on green
products. The method of data analysis in this study is a tiered regression analysis
that was previously performed with the instrument test, classic assumption test,
tiered linear test, normality test, F test, t test and determination coefficient test.
The results showed that (1) environmental care had a positive effect on
purchasing decisions, this was evidenced by tcount> ttable and p-value <0.05. (2)
consumer attitudes have a positive effect on purchasing decisions, this is
evidenced by the tcount> ttable and p-value <0.05. (3) environmental care has a
positive effect on consumer attitudes, this is evidenced by tcount> ttable and p-
value <0.05. (4) consumer attitudes mediate (partial mediated) environmental
awareness of purchasing decisions, this is evidenced by the significance of
decreased environmental awareness of purchasing decisions when consumer
attitudes are regressed together. (5) social motivation has a positive effect on
purchasing decisions, this is evidenced by tcount> ttable and p-value <0.05. (6)
consumer attitudes have a positive effect on purchasing decisions, this is
evidenced by the tcount> ttable and p-value <0.05. (3) social motivation has a
positive effect on consumer attitudes, this is evidenced by tcount> ttable and p-
value <0.05. (4) consumer attitudes mediate (partial mediated) social motivations
towards purchasing decisions, this is evidenced by the significance of a decreased
environmental awareness of purchasing decisions when consumer attitudes are
regressed together.

Keywords: Consumer Attitude, Environmental Concern, Social Motivation,
Purchasing Decisions.
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