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ABSTRAK 

 

 

Go Car berupaya memenangkan persaingan dengan perusahaan sejenis, sehingga 

Go-Car terus meningkatkan keunggulan bersaingnya dengan cara meningkatkan 

memenangkan hati pelanggan dengan memberikan pelayanan yang baik untuk 

membuat konsumen puas melalui keamanan, kenyamanan dan harga. Penelitian 

ini bertujuan untuk menganalisis pengaruh keamanan, kenyamanan dan harga 

terhadap kepuasan konsumen taksi online go-car di Kota Surakarta. Populasi 

penelitian adalah konsumen Go Car di Surakarta. Teknik sampling yang 

digunakan adalah accidental sampling dengan sampel 100 responden. Metode 

pengumpulan data menggunakan kuesioner. Analisis data menggunakan regresi 

linear berganda. Hasil penelitian ini bahwa keamanan berpengaruh positif dan 

signifikan terhadap terhadap kepuasan konsumen taksi online Go-Car di Kota 

Surakarta. Kenyamanan berpengaruh positif dan signifikan terhadap kepuasan 

konsumen taksi online Go-Car di Kota Surakarta. Harga berpengaruh positif dan 

signifikan terhadap kepuasan konsumen taksi online Go-Car di Kota Surakarta.  

 

Kata Kunci: keamanan, kenyamanan, harga dan kepuasan 
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ABSTRACT 

 

Go Car strives to win competition with similar companies, so that Go-Car 

continues to improve its competitive advantage by increasing winning the hearts 

of customers by providing good services to make consumers satisfied through 

security, convenience and price. Purpose  of this study to analyze the effect of 

security, convenience and price on the satisfaction of online go-car taxi customers 

in Surakarta City. The research population is Go Car consumers in Surakarta. The 

sampling technique used was accidental sampling with a sample of 100 

respondents. Methods of collecting data used a questionnaire. Data analysis used 

multiple linear regression. The results of this study that security has a positive and 

significant effect on the satisfaction customers of Go-Car in Surakarta City. 

Convenience has a positive and significant effect on the satisfaction custtomers of 

Go-Car in Surakarta City. Price has a positive and significant effect on satisfaction 

customer of Go-Car in Surakarta City. 

 

Keywords: security, convenience, price, satisfaction 

 

 

 

 

 

 

 

 

 

 

 

 

 


