
 
 

48 
 

DAFTAR PUSTAKA 

Anwar Sanusi, 2011, Metode Penelitian Bisnis, Salemba Empat, Jakarta. 

Arikunto. 2006. Prosedur Penelitian Suatu Pendekatan Praktek. Jakarta : PT. 

Rineka Cipta. 

Chao, Ren-Fang dan Lioa, Ping-Chu. 2016. The Impact of Brand Image and 

Discounted Price on Purchase Intention in Outlet Mall:  Consumer 

Attitude as Mediator. The Journal of Global Business Management 

Volume 12* Number 2. 

Gefen, D., Karahanna. E. and Straub, D.W. (2003). Trust and TAM in online 

shopping: An integrated model. MIS Quarterly. 27(1) 51–90. 

Ghozali, Imam. 2002.Aplikasi Analisis Multivariate dengan ProgramSPSS (4th 

ed.).Semarang: Badan Penerbit-Undip. 

Ghozali, Imam. 2011. “Aplikasi Analisis Multivariate Dengan Program SPSS”. 

Semarang: Badan Penerbit Universitas Diponegoro. 

Ghozali, Imam. 2012. Aplikasi Analisis Multivariate dengan Program IBM SPSS 

20. Semarang: Badan Penerbit – Universitas Diponegoro. 

Hellier, P. K., Geursen, G. M., Carr, R. A., dan Rickard, J. A. (2003). Customer 

Repurchase Intention: A General Sructural Equation Model. European 

Journal of Marketing, 37(11/12), 1762-1800. Retrieved from Emerald 

Insight Journal Database. 

Hung, Feishuo. 2015. Relationship among Brand Image, Service Quality and 

Customer Satisfaction–Using China Airline as an Example. 2nd 

International Conferance on inteligent Computing and Cognitive 

Informatiotics. 

Juhaeri. 2016. Pengaruh Brand Image Terhadap Kepercayaan Terhadap Minat 

Beli Konsumen (Studi Kasus Pada Www.Modelgorden.Com). KREATIF | 

Jurnal Ilmiah Prodi Manajemen Universitas Pamulang | Vol. 4, No.1. 

Kimppa, K., et al. (2014). ICT and Society: 11th IFIP TC 9 International 

Conference on Human Choice and Computers, HCC11 2014, Turku, 

Finland, July 30 - August 1, 2014. Heidelberg, New York, Dordrecht, 

London : Springer. 

Kotler, dan Keller. (2012). Manajemen Pemasaran. Edisi 12. Jakarta: Erlangga. 

Kotler, Philip and Keller, Kevin Lane (2013), Manajemen Pemasaran, Jilid 1, 

Edisi13, Erlangga. 

Kotler, Philip., Keller, Kevin L. (2013). Manajemen Pemasaran, Jilid Kedua, 

Jakarta: Erlangga. 

http://www.modelgorden.com/


49 
 

 
 

Kumowal, Rivo Christian, Lapian, S.L.H.V. Joyce dan Tumiwa, Johan. 2016. The 

Effect Of Store Brand Image And Service Quality Towards Customer 

Loyalty At Freshmart Superstore Manado. Jurnal  EMBA Vol.4 No.1. 

Lin, N. H, & B. S. Lin (2007) The Effect of Brand Image and Product Knowledge 

on Purchase Intention Moderated by Price Discount. Journal of 

International Management Studies, 121-132. 

Mayer, R.C., Davis, J.H., F.D. Schoorman. (1995). An Integrative Model of 

Organizational Trust, The Academy of Management Review, Vol 20. 

Narko, Dwi dan Udaya, IBN. 2017. Pengaruh Trust, Store Image, Dan Perceived 

Risk, Terhadap Purchase Intention Online Shop. Dwi Narko & IBN 

Udayana/Jurnal Manajemen Dewantara Vol 1. No 2 (2017): 38 – 43. 

Norhermaya, A.Y dan Soesanto, H. (2016). Analisis Pengaruh Kepuasan 

Pelanggan Terhadap Kepercayaan Dan Loyalitas Pelanggan Untuk 

Meningkatkan Minat Beli Ulang. Diponegoro Journal of Management, 

vol. 5. 

Oliver, L. R. (1999). When consumerloyalty? Journal of Marketing , 33-44. 

Prasetyo, Sony Agung dan Widiyanto, Ibnu. 2015. Anteseden Minat Beli Ulang 

Pengguna Situs Olx.Co.Id Di Indonesia. Diponegoro Journal Of 

Management, Volume 4,  Nomor 3, Tahun 2015, Halaman 1-14. 

Rahmi, Delsi Tuttia dan Nizam, Ahmad. 2017. Pengaruh Citra Merek Terhadap 

Niat Pembelian Tiket Pesawat Secara Online Pada Konsumen 

Traveloka.Com Dengan Kepercayaan Sebagai Variabel Mediasi. Jurnal 

Ilmiah Mahasiswa Ekonomi Manajemen, Vol. 2, No. 3, Agustus 2017: 70-

85. 

Subagyo, P. dan Djarwanto, PS. 2011. Statistika Induktif. Edisi 5. Yogyakarta: 

BPFE-UGM. 

Sugiyono. 2010. Metode Penelitian Pendidikan Pendekatan Kuantitatif, kualitatif, 

dan R&D. Bandung: Alfabeta. 

Sutisna. 2001. Perilaku Konsumen Dan Komunikasi Pemasaran. Penerbit PT. 

Remaja Rosdakarya, Bandung, Cetakan 1. 

Tjiptono, Fandy. (2011). Strategi Pemasaran. Edisi 3. Yogyakarta :  ANDI. 

Widiyanto, Ibnu & Sri Lestari Prasilowati (2015). Perilaku Pembelian Melalui 

Internet. Jurnal Manajemen dan Kewirausahaan Nomor 17 vol.2. 

Universitas Kristen Petra Surabaya. 

Wijaya, hendra Riki dan Astuti, Sri rahayu Tri. 2018. The Effect of Trust and 

Brand Image to Repurchase Intention in Online Shopping. International 



50 
 

 
 

Conference on Economics, Business and Economic Education 2018 

Volume 2018. 

Windi, Jeanne Ellyawati. 2015. Trust, Antecedent And Consequence In Online 

Shopping Context: Testing The Role Of E-Wom As Moderating Effect. 

International Journal of Management and Applied Science, ISSN: 2394-

7926  Volume-1, Issue-5. 

Yusta, A.I., & Schultz, R.J., 2011, Understanding the Effect of Internet 

Convenience on Intention to Purchase via the Internet, Journal of 

Marketing Development and Competitiveness, vol. 5(4), pp. 32-50. 

 


