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CHAPTER I 

INTRODUCTION 

A. Background of the Study 

Industrial development has rapidly increased and has brought social 

and environmental issues into surface. Human as a subject in the utilization 

of natural resources has a very important role to form a friendly society 

toward the environment and are required to have a concern for the 

conservation effort of nature and to respect the other's existence on this 

earth. This environmental issue can become a challenge to make their 

production process environmentally friendly. (Kaufmann et al,. 2012) 

Environmental issues become one of the strategic problems in 

achieving world competitiveness, at this time environmental protection 

efforts are growing together with increasing consumer awareness. People 

and consumers are parties that play a role in protecting the environment. 

Many people are responsive to growing need for a lot of sustainable product 

thoughout the world to help protect the environment. (Kim & Choi, 2005) 

Environmentally friendly products can be generated through the concept of 

green industry. "Starting from the procurement and use of environmentally 

friendly input materials and manufactured using environmentally friendly 

machinery or technologies and effective waste handling. “(Indonesian 

Ministry of industry). 

In this case, the company must pay great attenton to large uses in the 

energy used in industry, which consumers more energy, causing more 
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pollution. That is why, it is neccessary to create a managerial system based 

on green processes and products to reduce pollution. In addition, 

opportunties are given to green technology. Governments companies and 

industries around the world are looking for methods and techniques to 

reduce waste, because of pollution such as : water contamination, global 

warming, and forest disaapearing are main focus for environment. ( Ali et 

all., 2010). 

Purchase intention can be defined as “what consumers think they will 

buy”. To predict the purchase intention, companies can interview consumers 

about their past behaviors in order to forecast their future behaviors, but the 

products that people bought in the past can be different of those they will 

buy. Thus another method is to ask consumers what they intend to do 

(Blackwell et al., 2006:409-410, 742) Attitudes represent what we like and 

dislike (Blackwell et al 2001: 289); or something favorable or unfavorable 

for us (Azjen, 1991:188). Some people intend to consume if they like the 

product. Attitude also can be defined as a learned tendency to respond to an 

object in a consistently favorable or unfavorable way Attitude has several 

characteristics including it is learned and not instinctive, it is a 

predisposition towards a particular behavior, implies a relationship between 

a person and an object, fairly stable, and is not neutral or neutral means not 

have attitude toward the object (Blythe, 2008 cited in Athanasius et. al., 

2015: 199). 



3 

 

In another explanation, Green products are defined as “ products 

produced using toxin-free ingredients and environmentally friendly 

procedures, an which are certified as such by recognized organizations” 

( Gurau and Ranchod, 2005). Companies or producers should pay attention 

to environmental aspects of their products in oreder not to cause negative 

impacts to the environmental and natural sorrundings. See various problems 

that threat by environmental sustainability, the community is required to 

have a consumption pattern that can ensure the neccessities of life and not 

endanger the environment. Consuming environmentally friendly products 

or can be called the green products, is one if the alternatives that can be 

made in the consumption pattern in this modern era. It is explained by Shah 

et al, (2011 ; 107) that purchase intention is a decision to buy an item. The 

intention to purchase by consumers of green products is very important for 

marketers. This will be the basis of company policy in determining effective 

marketing stimuli. A healthy lifestyle with the slogan “back to nature” has 

become a new trend for the new global community in the world. This 

movement is based on the statement that everything that comes form the 

nature is good and useful and also to ensure a balance between human and 

nature ( Chan, 2001). 

Green Purchase Intention (GPI) refers to consumers’ willingness to 

purchase green products with a motive to save the environment. ( Chan, 

2001; akehurst et al., 2012; Dagher and Itani, 2014). In order words 

consumers are not only concerned about the ecological quality of the 
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product, but also about the environmental consequences associated with 

their purchase decision for such products. Meanwhile, cosmetics industry is 

an industry with a high level of competition in Indonesia. This statement is 

fully supported by the Ministry of Industry Indonesia through Indonesia 

Finance Today announcing that Indonesian cosmetic industry managed to 

survive the global economic crisis in 2012 that slow the growth of the 

national economy by continues to experience solid growth (Ministry of 

Industry Republic of Indonesia, 2013). Indonesia with more than 250 

million inhabitants, prove to be a potential land for the cosmetics market. 

The industry is experiencing growth with the increase in sales in 2012 by 

14% to Rp 9.76 trillion from Rp 8.5 trillion. Increasing sales and 

opportunities that occur in the cosmetics industry lead to the increasing 

competition. To dominate the competition, this time a lot of cosmetic 

products outstand the use of hazardous chemicals that can harm our health 

and harming the users of cosmetics. 

 Research on the intention of purchasing green products based on the 

attitude and concern for this environment is examined on this reseach. The 

subject of the research is Mineral Botanica, a company enganged in the 

beauty business in the form of cosmetic products, make up and skin care. 

The products are managed by Continental Cosmetics Company 

Manufacturer Bandung City, West Java, Indonesia. In addition, the 

company is also inspired by nature, so natural materials that are 
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environmentally firendly are used to produce products that radiate the 

personality of its customers. 

Mineral Botanica has decided to formulated the products using, 

wherever possible, healthier alternatives. The advancement of science and 

thechnology has allowed previously impossible methods of production 

possible. With the concept, the company set the course for producing 

cosmetics that are not oly safe to use but only be beneficial to the users. First 

step is, eliminating many chemicals that are deemed to be unsafe for use. 

Second step is finding extracts, essential oils and naturally derived 

ingredients that have unique properties, things with restorative effects and 

benefits to its users. 

Mineral Botanica products are developed with highest quality 

ingredients, and more importantly free of harmful preservatives and 

chemicals. Product performance testing are done using efficacy tests to 

ensure they work as claimed. It is supported by the statement of  Nielsen 

Survey (2011) on Global Online Environment and Sustainability found that 

86 percent of Indian consumers has shown positive attitude towards energy 

efficient products and appliances, followed by recyclable packaging (79%) 

and least impact was given to products not tested on animals (41%), and fair 

trade products (44%). Many people assume that Mineral Botanica cosmetics 

product are vegan friendly and only use organic ingredients;  that use most 

of the extract as an active product on our products. Mineral Botanica always 

taken steps to ensure do not use paraben as preservatives in our products. 
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Therefore, Mineral Botanica have to abide the rules from BPOM regarding 

labelling and thus can no longer use the “Paraben Free” label. Mineral 

Botanica not use of animals in laboratory testing and any forms of animal 

cruelty.  

The researcher for uses the research on the analysis of consumer 

behavior in buying green products. The title of this study is “ THE 

EFFECT OF ENVIRONMENTAL CONCERN, PERCEIVED 

CUSTOMER EFFECTIVENESS, PERCEIVED ENVIRONMENTAL 

KOOWLEDGE ON GREEN PRUCHASE INTENTION WITH 

ATTITUDE TOWARD GREEN PRODUCT AS A MEDIATING 

VARIABLE” (EMPIRICAL STUDY ON GREEN PRODUCT 

COSMETICS : MINERAL BOTANICA IN YOGYAKARTA) 

 

B. Research Problems 

Based on the background the research problems are formulated as 

follows: 

1. Does Environmental Concern has a positive and significant influence on 

Green Purchase Intention in the context of Mineral Botanica’s cosmetics 

Product? 

2. Does Perceived Consumer Effectiveness has a positive and significant 

influence on Green Purchase Intention in the context of Mineral Botanica’s 

cosmetics Product? 



7 

 

3. Does Perceived Environmental Knowledge has a positive and significant 

influence on Green Purchase Intention in the context context of Mineral 

Botanica’s cosmetics Product? 

4. Does Environmental Concern has a positive and significant influence on 

Attitude toward Green Product in the context of Mineral Botanica’s 

cosmetics Product? 

5. Does Perceived Customer Effectiveness has a positive and significant 

influence on Attitude towards Green Product context of Mineral Botanica’s 

cosmetics Product? 

6. Does Perceived Environmental Knowledge has a positive and significant 

influence on Attitude toward Green Product in the context context of 

Mineral Botanica’s cosmetics Product? 

7. Does Attitude towards Green Product mediate the relationship between 

Environmental Concern on Green Purchase Intention in the context of 

Mineral Botanica’s cosmetics Product? 

8. Does Attitude towards Green Product mediate the relationship between 

Perceived Consumer Effectiveness on Green Purchase Intention in the 

context of Mineral Botanica’s cosmetics Product? 

9. Does Attitude towards Green Product mediate the relationship between 

Perceived Environmental Knowledge on Green Purchase Intention in the 

context of Mineral Botanica’s cosmetics Product? 
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C. Purposes of the Study 

Based on the purpose of the study are formulated as follows: 

1. To analyze the influence of Environmental Concern on green purchase 

intention in the context of Mineral Botanica’s cosmetics Product. 

2. To analyze the influence of Perceived Consumer Effectiveness on green 

purchase intention in the context of Mineral Botanica’s cosmetics Product. 

3. To Analyze the influence of Perceived Environmental Knowledge on green 

purchase intention in the context of Mineral Botanica’s cosmetics Product. 

4. To analyze the influence of Environmental Concern on attitude toward 

green products in the context of Mineral Botanica’s cosmetics Product. 

5. To analyze the influence of Perceived Consumer Effectiveness on attitude 

toward green products in the context of Mineral Botanica’s cosmetics 

Product. 

6. To Analyze the influence of Perceived Environmental Knowledge on 

attitude toward green products in the context of Mineral Botanica’s 

cosmetics Product. 

7. To analyze the attitude mediated influence of Environmental Concern on 

Green Purchase Intention in the context of Mineral Botanica’s cosmetics 

Product. 

8. To analyze the attitude mediated influence of Perceived Consumer 

Effectiveness on Green Purchase Intention in the context of Mineral 

Botanica’s cosmetics Product. 
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9. To analyze the attitude mediated influence of Perceived Consumer 

Knwledge on Green Purchase Intention in the context of Mineral 

Botanica’s cosmetics Product. 

D. Benefit of the Research 

1. Theoretical Benefits 

The results of this study are expected to increase competence and 

develop knowledge in the field of marketing management now and in the 

future in the cosmetics business world especially the Green Product 

Cosmetics "Mineral Botanica" to continue to exist and compete with the 

global world. 

2. Practical Benefits 

It is hoped that this research can improve the writer's understanding of 

management practices, especially marketing management, then add 

experience in analyzing and solving marketing case problems, increase 

knowledge about marketing variables, and can be useful for Mineral 

Botanica cosmetics products in the application of increasing Attitude toward 

Green products on Environmental Concern, Perceived Consumer 

Effectiveness and Perceived Environmental Knowledge as the main factor 

in the process of growing the intention to buy green cosmetics products. 
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E. Systematics of Writing 

This research’s systematic of writing, arranged as follows: 

CHAPTER I : INTRODUCTION 

This chapter includes introduction which consists of background of    study, 

research problems, purposes of the study, benefit of the research, and the 

explanation of writing systematics. 

CHAPTER II : LITERATURE REVIEW AND HYPOTHESIS 

This chapter contains theoretical background of variables used in this study. 

They are summary of previous studies, hypothesis of the study and theoretical 

framework. 

CHAPTER III : RESEARCH METHODOLOGY 

This chapter explains the methodologies of the research. It provides the 

information about research design, population and sample, sampling method, 

operational definition, source of data, data collecting technique, instrument 

analysis, data analysis, and hypothesis testing. 

CHAPTER IV : DATA ANALYSIS AND DISCUSSION 

In this chapter, there are results of data analysis and the discussion as the 

implication for this study. 

CHAPTER V : CONCLUSION 

In this last chapter covers conclusion, research limitation, and implication of 

study and research recommendation. 
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