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ABSTRAK

Tujuan penelitian ini adalah menganalisis kualitas produk, promosi, harga, dan
kualitas pelayanan terhadap loyalitas pelanggan dengan kepuasan pelanggan.
Penelitian ini dilakukan di rumah makan Ayam Kremes Mbak Eny Sragen. Sampel
yang diambil dalam studi tersebut sebanyak 100 responden, yang kemudian setelah
dianalisa terkumpul 95 responden yang layak. Metode analisis yang digunakan
adalah Analisis Path. Berdasarkan hasil analisis dijelaskan bahwa baik secara
parsial maupun simultan kualitas produk, promosi, harga, dan kualitas pelayanan
memiliki pengaruh yang positif terhadap kepuasan pelanggan dan loyalitas
pelanggan.

Kata Kunci: Kualitas Produk, Promosi, Harga, Kualitas Pelayanan, Loyalitas
Pelanggan, Kepuasan Pelanggan.
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ABSTRACT

The purpose of this study is to analyze product quality, promotion, price, and
service quality to customer loyalty with customer satisfaction. This research was
conducted at the Ayam Kremes restaurant Mbak Eny Sragen. The samples taken in
the study were 100 respondents, which afterwards analyzed 95 respondents who
were eligible. The analytical method used is Path Analysis. Based on the results of
the analysis it is explained that both partially and simultaneously the quality of
products, promotions, prices, and service quality have a positive influence on
customer satisfaction and customer loyalty.

Keywords: Product Quality, Promotion, Price, Service Quality, Customer Loyalty,
Customer Satisfaction.
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